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Here’s  one  stoiy 
outofNewEnglaiid 
that  you  may  have  missed. 


Last  year  was  a  remarkable  one  for 
New  England’s  largest  newspaper. 

The  talent,  integrity  and  just  plain 
hard  work  of  our  reporters,  columnists, 
editors  and  designers  brought  home 
147  awards.  We’re  rather  proud  of  it  all. 
What  makes  earning  these  honors 
especially  satisfying  is  that  last  year  we 
also  celebrated  our  125th  anniversary. 
That’s  what  we’d  call  good  news. 


Pulitzer  Prize 
(our  consecutive,  16  total) 


ASNE  Distinguished  Writing  Award 
Commentary 


Livingston  Award 
National  Reporting 


Associated  Press  Sports  Editors  Awards 
(named  one  of  the  country’s  top  10  sports 
sections  for  the  consecutive  year) 


National  Asstx:iATioN  of 
Black  Journalists  Awards 
Best  Columnist 


Society  of  Newspaper  Design  Awards 
Best  of  Newspaper  Design 
(32  awards) 


National  Headliner  Awards 


SAIS-Novartis  Prize  for 
Excellence  in  International  Jouicnalism 


Clarion  Award 


Gerald  Loeb  Award 


National  Press  Photographers  Association 
Pictures  of  the  Year  Competition 
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Entertaining 


Provocative 


Now  there’s  a  US/Express  package 
for  every  life  and  style. 


Tribune  Media  Services  proudly  introduces  three  fresh  ideas  for  reaching  non-subscribers,  niche 
audiences  and  advertisers:  PopNation,  Mainstreet  and  Lifestyle2000.  Each  editorial  package 
delivers  exciting  content  for  a  distinct  market  segment,  in  compact  formats  that  are  easy  on 
production  departments  and  budgets.  And  each  provides  the  editorial  excellence  and  variety  you've 
come  to  expect  from  products  in  the  US/Express  family. 

Choose  PopNation,  America's  entertainment  weekly  for  celebrity  news  and  interviews. 
Pick  Mainstreet  for  features  that  reflect  American  family  values.  Select  Lifestyle2000  for  razor- 
sharp  reporting  on  America's  top-of-mind  issues  —  from  science  and  finance  to  food,  automotive  and 
health.  Or  mix  and  match  content  to  create  a  custom  TMC  vehicle  for  your  market. 

Call  Elizabeth  Owens-Schiele,  your  TMS  representative,  today  for  details  on  these  outstanding  ways 
to  make  a  connection  with  America's  many  facets  —  and  more  information  on  the  freshest  content 
packages  in  town. 

Tribune  Media  Services 

435  N.  Michigan  Avenue,  Suite  1500  Chicago,  IL  60611 
800  245  6536 
www.us-xpress.com 
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SECTIONS 


DEPARTMENTS 


Newspeople 
In  The  News 


Tribune  Co.  Fights  Divestiture 

Tribune  rows  to  challenge  cross-ownership 
ban  and  retain  Miami  TV  station  and 
Fort  Lauderdale  Sun-Sentinel 


Calendar 


Circulation  Sense 


Marketing 

New  Alliances  To  Gain 
Subscribers 


Editorial 


Gang  Racks  Coming  To  S.F. 

A  test  shows  multiple-title  newspaper  machines 
are  wildly  popular 


Letters  To  The  Editor 


Technology/ 

Post-press 


Above  The  Fold 


MediaINFO.  com 
Weekly 

Online  Ethics  Controversy 


Corporate  Assignment 

Chairman  asks  three  Times  Mirror  journalists 
to  ivrite  for  annual  report 


Conferences 


Syndicates/ 
News  Sendees 
Comic  Characters  To 
Move  In  Cyberspace 


Newspaper 

Recruitment 


Press  Toll  Down,  Press  Freedom  Up 

/Is  a  free  press  flourishes  globally, 
murders,  beatings,  Jailings 
still  torment  journalists  —  only  less 


Book  Reviews 


Classified 


Stock  Quotes 


Lone  Star  CAR 

Texas  papers  harness  computers  for  news  research 


Shop  Talk  At  Thirty 
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CALENDAR 


JANUARY 

29-1  Parenting  Publications  of  America  Annual 

Convention,  H>att  Regency/Riverwalk,  San  Antonio, 
Texas 

FEBRUARY 

4- 7  9th  Annual  Interactive  Newspapers  Conference, 

Sheraton  Hotel  &  Towers,  Seattle,  Wash. 

5- 7  AsstK'iation  of  Alternate  Postal  Systems,  Trade  Winds 

Resort,  St.  Petersburg,  Fla. 

8-10  Southern  Newspaper  Ihjblishers  Association  Key 
Executives  (a)nference,Tampa,  Fla. 

12-15  Association  of  Free  Cx)mmunity  Papers  Mid-Winter 
Meeting,  the  Buttes  Resort.Tempe,  Ariz. 

19-20  American  Society  of  Newspaper  Editors  Regional 
MinoriU’  Job  Fair,  Providence  Biltmore  Hotel, 
Providence,  R.l. 

22-24  Southern  Newspaper  Publishers  A.ssociation 

Newspaper  in  Education/Literac\  Workshop,  Atlanta 
22-25  Inland  Press  Association  Conference,  the  Registry, 
Naples,  Fla. 

26  Maiyland-Delaware-D.C.  Press  Association  Winter 

Ca)nvention,  the  Admiral  Fell  Inn,  Baltimore 
27-1  Great  Lakes/Midstate  Newspaper  Production 

Conference,  Holiday  Inn,  Champaign-Urbana,  111. 

MARCH 

7-10  Southern  New  spaper  Publishers  Association 

Newspaper  Operations  Conference  and  Trade  Show, 
Dallas 

11-13  New  England  Newspaper  A.ssociation  Annual  Spring 
Convention,  Copley  Marriott,  Boston 
14-17  Inter  American  Press  Association,  Midyear  Meeting, 
Condado  Plaza  Hotel  &  Casino,  San  Juan,  Puerto  Rico 
16-19  America  East  Newspaper  Operations  &  Technology’ 
Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

18-21  (a)llege  Media  Advisers/Columbia  Scholastic  Press 

AsstK'iation,  Marriott  Marquis,  New  York  Caty 

18- 21  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  at  C^apitol  Hill, 
Washington,  D.C. 

19- 21  Independent  Free  Papers  of  America  Spring 

Conference,  Htrtel  Koni  Kai,  San  Diego 
22-24  C',entral  States  (arculation  Managers  AsstKiation 
Annual  C,onvention,  Indian  Lakes  Resort, 
Bloomington,  Ill. 

30- 2  ANPE-IFRA  ('-ongress/Expo,  Putra  World  Trade  Center, 

Kuala  Lumpur,  Malaysia 

31- 3  American  Society  of  Newspaper  Editors  Annual 

Camvention.J.W.  .Marriott  Hotel, Washington,  D.(L 
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Reader  Services 


How  to  Contact  Editor  &  Publisher 

■  Mail:  11  West  19th  Street, 

New  York,  NY  10011-4234 

■  E-mail:  eclpub@mediainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 


a- 

A- 


Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 

billing  questions _ Write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone;  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


■■M  News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Acting  Managing  Editor.  Fax;  (212)  691-7287. 


Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor”  or  “Shop  Talk  at  Thirty,” 
c/o  George  Garneau. 

E&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 

Editorial  Reprints/Permissions 

■  To  order  reprints  of  articles  contact  Production 
Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 

B  Mailing  Lists 

■  Editor  &  Publisher  does  not  release  its  subscriber  list. 
■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 
at  ext.  172. 

Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http;//www.mediainfo.com. 
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It’s  Sunday. 

A  day  of 
peace.  Quiet. 


©1998  Parade  Publications 

AND  A  PARADE 

IN  YOUR  It  just  wouldn’t  be  Sunday  without  Parade.  That’s  how 
LIVING  ROOM.  more  than  37  million  people  who  buy  Sunday 

newspapers  feel.  Parade  entertains  them.  Engages  them. 
Inspires  them.  Encourages  them.  With  issues  that 
people  care  about.  With  real-life  information  that  makes 
a  positive  difference.  That’s  why  Parade  is  America’s 
favorite  newspaper  magazine.  And  why  it’s  such  a  big  part 
of  what  makes  Sunday... Sunday. 

Nothing  Moves  America  Like  PARADE 


CIRCULATION  SENSE 


BY  JAY  SCHJLLER 


NIE,Or 

No  Income  Expected 


WHAT  STARTED  out 
as  a  noble  pursuit 
—  to  turn  today’s 
children  into 
tomorrow’s  news¬ 
paper  readers  —  has  ended  up  as  just 
another  dumping  ground  for  paid  cir¬ 
culation  that  holds  little  or  no  value  to 
advertisers. 

Newspapers  desperate  to  bolster 
their  sagging  figures  are  padding  them 
with  tissue  paper  circula¬ 
tion,  NIE  being  the 
Kleenex  of  choice.  This 
has  become  easier  than 
ever,  thanks  to  the  Audit 
Bureau  of  Circulations’ 
relaxed  rules  governing 
school  copies. 

A  few  years  back  on  an 
audit  of  a  major  metro,  I 
found  NIE  totals  literally 
going  through  the  roof. 

Unfortunately,  collections 
for  these  copies  weren’t  following 
suit.  Many  school  accounts  were  in 
arrears  as  much  as  two  or  three  years. 
The  circulation  director,  a  very  persua¬ 
sive  fellow,  convinced  me  to  extend 
his  paper  a  few  weeks  to  bring  the 
accounts  up  to  date.  His  NIE  coordina¬ 
tor  eventually  provided  copies  of 
checks  and  cash  as  proof  of  payments. 

After  going  through  them  1  told  her 
that  some  of  the  serial  numbers  on 
the  $20  bills  were  the  same  —  enjoy¬ 
ing  her  loss  for  words  admitting  1  was 
kidding. 

Newspapers  go  to  such  great 
lengths  to  fund  NIE  programs  that  the 
efforts  sometimes  border  on  the 
absurd,  even  though,  payment  aside, 
the  argument  can  be  made  that  NIE 
amounts  to  little  more  than  low-quali¬ 
ty  bulk  circulation. 

The  top  of  any  ABC]  publisher  state¬ 
ment  or  audit  report  states  clearly  that 


Schiller,  a  former  newspaper  circulation 
executiie,  is  a  contract  auditor  and 
consultant  hosed  in  Plantation.  Fla., 
(954-584-8904;  fcLx  602-924-1902). 


the  distribution  represented  in  areas 
lA  and  IB  is  the  “Total  average  paid 
circulation  by  individuals  and  for  des¬ 
ignated  recipients”  (emphasis  added). 

In  other  words, “I  want  a  newspaper 
so  bad  I’m  willing  to  pay  for  it  out  of 
my  own  pocket!”  Advertisers  get  chills 
when  they  hear  “individuals”  and  “des¬ 
ignated  recipients.”  But  including  NIE 
copies  in  this  elite  group  only  serves 
to  water  down  its  value. 

NIE  is  a  terrific  con¬ 
cept.  Anything  that  helps 
children  to  learn  is  terrif¬ 
ic,  and  NIE  is  great  —  as 
an  educational  tool.  As  a 
way  of  building  real  paid 
circulation,  NIE  is  absurd. 
More  often  than  not,  it 
represents  to  advertisers 
something  to  be  subtract¬ 
ed  from  totals  in  para¬ 
graphs  lA  and  IB.  As  far 
as  try  ing  to  back  these 
copies  from  paragraphs  3A  or  3B, 
good  luck. 

Because  newspapers  have  been 
stymied  in  their  efforts  to  increase  cir¬ 
culation  through  conventional  meth¬ 
ods,  they’ve  begun  looking  elsewhere 
for  “growth.”  So  while  paid  circulation 
is  down  for  the  industry  as  a  whole, 
NIE  numbers  are  rising.  Now'  I  don’t 
consider  NIE  copies  as  real  paid  circu¬ 
lation,  but  what  some  newspapers  do 
to  get  school  copies  counted  as  paid 
actually’  borders  on  the  unreal. 

Whatever  value  NIE  copies  offer 
advertisers  would  better  be  deter¬ 
mined  by  auditing  distribution,  not 
dollars.  While  funding  of  NIE  can  be  a 
dubious  proposition,  analyzing  deliv¬ 
ery  provides  a  more  definitive  picture 
of  benefits,  since  affidavits  from  teach¬ 
ers  saying  how  many  copies  they 
requested  mean  nothing. 

Some  relevant  questions  in  assess¬ 
ing  NIE  include: 

♦  Do  students  receive  complete 
papers  tir  just  the  section  of  the  paper 
pertaining  to  the  lesson  plan? 

♦  What  happens  to  the  papers  after 


class?  Do  students  take  them  home? 

♦  What  age  groups,  or  school  grades, 
receive  copies?  It  would  seem  that  for 
advertisers,  the  value  is  in  older  stu¬ 
dents,  who  might  be  attractive  to 
preprint  advertisers. 

♦  Do  classes  receive  the  exact  num¬ 
ber  of  copies  or  extras? 

♦  What  ‘unique’  groups  or  institu¬ 
tions  are  receiving  papers  under  the 
NIE  umbrella?  Prisons?  Nursing  or 
retirement  homes?  Vocational  schools? 
Hospitals?  While  some  of  these 
shouldn’t  be  included,  and  the  adver¬ 
tising  value  of  papers  in  prisons  is 
dubious,  other  groups  could  be  candi¬ 
dates  for  preprint  target  marketing. 

Some  advertisers  might  find  a  large 
teenage  audience  desirable  and 
wouldn’t  care  whether  or  not  copies 
are  paid  for.  Their  main  consideration 
would  be  whether  students  receive 
their  preprint  and  keep  the  paper. 
Advertisers  would  probably  fund  such 
NIE  programs.  There’s  gold  in  them 
there  school  halls! 

Until  the  pretense  of  assigning  value 
to  paid  NIE  copies  is  dropped,  you’re 
still  responsible  to  Jerry  Maguire-type 
auditors  who  demand.  Show  me  the 
money!  How  do  you  fund  NIE?  Let’s 
count  the  ways. 

♦  Many  papers  have  added  to  their 
customer  service  recordings  a  plea  on 
behalf  of  the  circulation  director  that 
goes  something  like  this:  “My  mother 
needs  money  for  an  operation  and  my 
kids  will  be  starting  college  soon. 

Help  me  collect  my  performance 
bonus.  When  you  go  on  vacation, 
please  donate  the  copies  for  those 
weeks  to  our  NIE  Program.  Mom  and 
the  kids  would  really  appreciate  it!” 

The  neat  thing  about  this  is  the 
exchange  rate  for  NIE  copies  from 
subscriber  copies  is  normally  around 
two  for  one,  since  most  papers  only 
charge  out  school  copies  at  50%  of 
basic  rates. 

♦  Taking  this  a  step  further,  dor¬ 
mant  subscriber  accounts  can  also  be 

(See  Circulation  Sense  on  page  39) 
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For  38  years,  as 
a  prize-winning 
reporter,  a  revered 
editor  and  a  corpo¬ 
rate  executive  for 
Knight-Ridder 
newspapers,  Jim  Batten  personified 
a  very  special  kind  of  journalism.  Its 
hallmarks  were  an  unbending  moral 
force  and  a  missionary  determination 
to  make  life  better  for  people  touched 
by  his  newspapers.  In  an  era  of  com¬ 
munity  dissolution,  his  concern  for 
community  was  a  guiding  principle. 

In  a  time  of  journalistic  distance,  he 
was  unabashedly  compassionate. 

Jim  Batten  died  in  1995,  but  the  values 
he  embraced  will  reside  in  the  souls  of 
good  journalists  for  generations; 
concern  for  humanity,  commitment  to 
excellent  journalism,  fairness,  courage, 
connectedness.  These  are  the  values 
celebrated  by  the  Batten  Medal. 


A  single  Batten  Medal  winner  for  1998 
will  be  selected  by  an  independent 
jury.  The  medal  will  be  accompanied 
by  a  $2,500  prize. 

The  judges  will  honor  work  that 
reflects  Jim  Batten's  values, 
particularly  his  concern  for  humanity 
and  his  commitment  to  excellent 
journalism.  The  nomination  letter  must 
explain  specifically  how  the  entry 
reflects  these  values. 

The  Batten  Medal  will  honor  a  body 
of  work  representing  outstanding 
journalism  over  a  period  of  time. 

A  single  series  or  individual  project, 
however  noteworthy,  will  not 
qualify.  All  work  must  have  been 
published  within  the  three  calen¬ 
dar  years  prior  to  January  1, 1998. 


The  Batten  Medal  may  be  awarded 
to  any  reporter,  columnist,  editorial 
writer,  photographer,  graphic  artist 
or  team  of  journalists  whose  work 
has  appeared  in  a  daily  or  weekly 
newspaper  in  the  United  States. 

The  following  information 
should  be  provided  for  each 
individual  whose  work  is 
being  entered  in  the  Batten 


Medal  competition:  Name,  Title, 
Organization,  Address,  Telephone,  Fax. 

The  entry  should  be  accompanied  by 
no  more  than  10  articles,  photos  or 
graphics.  Additional  supporting 
material  or  documentation  is  allowed. 
The  publication  date  must  be  visible  on 
each  piece  of  work.  Quality  copies  are 
acceptable,  but  not  typed  or  reduced 
copies.  The  entry  should  be  well- 
organized  so  it  can  be  easily  handled. 

The  following  certification  should 
accompany  each  entry,  and  should  be 
signed  and  dated:  "I  certify  that,  to  the 
best  of  my  knowledge,  the  information 
included  in  the  accompanying 
materials  for  the  1998  Batten  Medal 
accurately  and  truthfully  reflects  the 
entry,  dates  of  publication,  its  impact 
and  outreach,  and  that  all  of  those 
responsible  for  this  work  have  been 
listed  in  the  entry." 

Entries  must  be  postmarked  by 
March  1, 1998  and  mailed  to; 
Foundation  for  the  Batten  Medal 
c/o  Jerry  Ceppos,  Executive  Editor 
San  Jose  Mercury  News 
750  Bidder  Park  Drive 
San  Jose,  CA  95190 

The  winner's  name  will  be  announced 
by  May  1, 1998. 

Questions  can  be  directed  to  Zachary 
Stalberg  of  The  Foundation  for  the 
Batten  Medal  at  the  Philadelphia  Daily 
News,  P.Q.  Box  7788,  Philadelphia,  PA 
19101.  Telephone:  215-854-5905. 


Tim  Madigan, 
winner  of 
the  1997 
Batten 
Medal 


A  World  Of  Freedom  — 

And  Oppression 

JOURNALISM  WAS  A  less  dangerous  job  in  1997,  aeeording  to  a  sur¬ 
vey  of  press  freedom  worldwide  by  Freedom  House.  As  Leonard  R. 
Sussman  and  Kristen  Guida  detail  in  this  issue  (pp.  16-18,  39),  the 
number  of  journalists  killed  because  of  their  reporting  declined  to  26 
last  year,  from  47  in  1996.  Similarly,  the  number  of  journalists  beaten, 
assaulted,  tortured  or  harassed  also  decreased. 

That  wasn’t  the  only  good  news  from  Freedom  House.  In  1997 
Hungary,  the  Philippines,  the  Dominican  Republic  and  the  island 
nation  of  Sao  Tome  and  Principe  graduated  to  the  ranks  of  nations 
with  a  truly  free  press. 

And  yet,  only  one  in  five  persons  on  planet  Earth  lives  where  there 
is  a  free  press.  Freedom  House  found.  Press  freedom  decreased  in  50 
countries,  while  it  increased  in  44  others  in  1997.  The  sad  fact  is  that 
government  oppression  and  control  of  the  press  haven’t  disappeared, 
they’ve  just  become  more  subtle.  After  decades  of  violence,  journalists 
in  too  many  countries  have  learned  self-censorship.  Even  more  insidi¬ 
ous  is  the  way  governments  muzzle  the  press  by  twisting  the  law. 
Press-control  laws  are  introduced  with  all  the  words  of  democracy  — 
and  none  of  the  music.  Around  the  world,  journalists  who  dare  to 
report  on  corruption  —  or  even  official  acts  —  face  criminal  charges 
for  violating  vague  laws  on  “national  security,” “defamation”  of  leaders 
or  “economic  protection.”  LI. S.  newspapers  can  help  journalists  in 
these  nations  by  publicizing  the  abuses  they  endure.  But  we  can  also 
set  our  own  example  by  vigorously  opposing  the  anti-press  proposals 
that  surface  in  our  own  nation;  measures  such  as  the  Gommunications 
Decenc)  Act,“right  of  reply”  legislation  and  those  goofy  “insult”  laws 
that  prohibit  the  “defamation”  of  Idaho  potatoes,Texas  beef  and 
(California  vegetables. 
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LETTERS  TO  THE  EDITOR 


Thanks  for 
unbearable 
Bering  story 

I  ENJOYED  READINCi  the  feature  in 
your  Nov.  22  issue  about  m)’  com¬ 
petitor  Nancy  McGuire,  publisher  of 
the  Nome  Nugget.  She  is,  indeed,  the 
genuinely  “cantankerous"  chief  of 
what  is  arguably  Alaska's  oldest  news¬ 
paper.  I  guarantee  you  won’t  find 
another  like  her  anywhere  in  the 
wxtrld. 

But  please,  when  you  mention  our 
newspaper  in  the  future,  get  your  facts 
straight.  The  name  of  our  parent  com¬ 
pany  is  Alaska  Newspapers  Inc.,  not 

Newspaperdom* 

50  YEARS  AGO  .  .  .  The  United 
Nations  Subcommittee  on  Freedom 
of  Information  and  of  the  Press 
adopted  a  declaration  embodying,  in 
unequivocal  terms,  the  American 
concept  of  press  freedom. 

“Every'one  shall  have  the  right  of 
freedom  of  thought  and  expression. 
This  shall  include  freedom  to  hold 
opinions  without  interference,  and  to 
seek,  receive  and  impart  information 
and  ideas  by  any  means  and  regard¬ 
less  of  frontiers,”  the  subcommittee 
declared  in  a  majoriU'  vote. 

The  National  Labor  Relations 
Board  has  asked  a  U.S  District  Court 
in  Indianapolis  to  issue  an  injunction 
barring  the  International 
Typographical  Union  and  its  officers 
from  striking  or  “slowing  dt)wn” 
newspaper  production.  The  injunc¬ 
tion  could  bring  an  end  to  the  strike, 
which  began  Nov.  24,  against 
C.hicago’s  six  major  dailies. 

From  Editor  &  Pubusher 
January  24,  1948 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


j  “Alaska  Home  Newspapers,”  and  it  is 
j  comprised  of  eight  rural  weeklies.  Our 
i  readers  enjoy  the  high  quality  of  our 
j  work  despite  the  remote  nature  of  our 
i  posts. 

:  We  are  not  managed  “bout  of 

j  Anchorage”  as  you  quoted  McGuire  as 
I  saying.  We  employ  a  site-based  man- 
1  agement  style,  giving  each  of  our  man- 
i  aging  editors  total  control  of  design, 

:  content  and  long-term  planning.  Each 
j  of  our  eight  papers  has  a  distinct  look 
I  and  feel,  widely  varied  content  and  a 
j  style  that  matches  the  expectations  of 
j  its  community’s  readers. 

You  did  not  report  that  Alaska 
:  Newspapers  was  invited  into  Nome  by 
j  dozens  of  people  because  they  were 
:  tired  of  being  harassed,  ignored  and 
i  otherwise  alienated  by  McGuire.  You 
:  also  did  not  report  that  the  Bering 
\  Strait  Record  circulates  to  1,000  read- 
:  ers  in  a  city  of  3,666  people,  with  a 
j  total  audited  circulation  of  nearly 
i  2,000.  By  some  standards,  that  would 
I  be  considered  above  KM)".)  penetra- 
1  tion. 

Mctiiiire  s  “97-year-old  claws"  have 
\  not  been  enough  to  dislodge  us  from 
j  the  coffee  tables  of  Nome.  In  fact,  a 
:  core  grocery  advertiser  has  sw  itched 
:  its  four-page  weekly  account  to  our 
I  paper,  and  man)  local  clients  have  fol- 
!  lowed  suit. 

For  the  record,  I  did  not  get  a  single 
I  phone  call  to  balance  any  of  the  asser- 
1  tions  your  freelance  reporter  made  in 
:  this  article,  nor  did  my  editor  in  chief 
j  at  Alaska  Newspapers. 

I  expect  high  standards  from  m) 
industry  trade  publication.  I’m  sorely 
disappointed  that  the  very  interesting 
stor)'  of  our  remote  Alaskan  new  spa¬ 
per  war  was  dismissed  in  favor  of  a 
one-sided  indulgence  in  nostalgia  and 
self-aggrandizement. 

Mark  Gillespie 

managing  editor, 
Bering  Strait  Record 


Addenda 

The  COMPILATION  OF  newspaper 
transactions  (E’cSff’, Jan.  3,  pp  28- 
33, 49-50)  omitted  the  following 
nondaily  sales; 

In  Arizona,  the  Scottsdale  Airpark 
News  (circulation  30, (MM)),  Diana  and 


David  Smith  to  Scottsdale  Publishing 
LLC,  (Dennis  S.  R(M)ker),  in  which  bro¬ 
ker  Norman  R.  .Mc.Mullin  of  Scottsdale, 
Ariz.,  represented  the  sellers. 

In  Michigan,  Northeastern  Shopper 
&  Huron  Postal  Service  (circulation 
40,000),  based  in  Tawas  City,  to  Huron 
Newspapers  LLC  &  Huron  PS.  LLC 
(Brill  Media  (',o.  LP),  with  McMullin 
representing  the  buyer. 

The  Massachusetts  nondailies  sold 
(p.  48)  by  George  W.  Prescott  Pub¬ 
lishing  Co.  to  Newspaper  .Media  LLC, 
also  included  the  paid  Carver  Reporter 
(2,500  circulation)  and  the  Sentinel 
(circulation  2,6{M)),  theTMC;  Kingston 
Reporter  (circulation  4,  KM))  and  the 
by-request  Duxbur}'  Reporter  (circula¬ 
tion  3,400)  and  Marshfield  Reporter 
(circulation  4,300). 

Also,  under  nondailies,  in  a  deal 
announced  Dec.  15, Journal  Register 
Co.  acquired  the  Ladue  News,  a  44- 
times-a-year  paper,  in  the  St.  Louis  sub¬ 
urb  of  Ladue,  Mo. 


Finally,  a  break 
for  copy  editors 

Are  you  a  newspaper  copy 
editor?  Would  you  like  to  spend  a 
semester  at  the  University  of  North 
Carolina  at  Chapel  Hill? 

Three  National  Fellows  in  Copy 
Editing  will  pursue  an  indeptendent 
study  at  Carolina  in  the  fall  with  a 
faculty  member  in  journalism  or  in 
another  field. 

Participants  will  receive  $13,333 
over  four  months,  plus  money  for 
food,  travel  and  housing. 

Interested?  Contact: 

Professor  Bill  Cloud 
School  of  Journalism  and  Mass 
Communication 
Campus  Box  3365 
University  of  North  Carolina 
Chapel  Hill,  NC  27599-3365 
Phone:  (919)  962-4070 
Fax:  (919)  %2-0620 
E-mail:  bill_cloud@unc.edu 
Visit  our  Website: 
http://sunsite.unc.edu/copyed/ 
Deadline  for  returning  applications: 
March  1, 1998. 
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American 
Press  Institute 

116% 

Siiiirist'  Vallcj  Drive 
Kinston.  VA 
20191 

Telephone: 
(703)  620-361 1 
Kax: 

(703)  620-5814 


Tuio  pouierful  reporting  seminars 

Intfotetion  to  [omputer-flssisted  llepoftiog 

This  seminar  is  for  journalists  at  all  levels  of  expertise  who  have  little  or  no  exposure  to  computer- 
assisted  reporting.  The  program  includes  fundamental  instruction  on  how  to  work  with  online  services, 
search  engines,  spreadsheets,  databases,  and  public  records  that  are  available  in  electronic  format. 

As  part  of  their  seminar  work,  reporters  will: 

❖  Develop  skills  in  evaluating  and  interpreting  information. 

❖  Learn  to  integrate  computer-assisted  reporting  into  day-to-day  and  project  reporting  and  editing. 

❖  Understand  the  challenges  involved  in  acquiring  data  from  proprietary'  government,  corporate  and 
non-profit  sources  and  learn  techniques  for  obtaining  such  data. 

❖  Learn  how  to  create  and  maintain  their  own  spreadsheets  using  basic  functions. 

Seminar  members  will  use  computer-assisted  reporting  during  the  seminar  to  collect  data  and  develop 
a  publishable  story'  for  their  own  newspapers. 

Beporler's  IDorksliop  I:  Skills  for  [nliuening  lueryday  Stories 

This  seminar  is  for  reporters  and  editors  at  all  levels  of  expertise  who  w  ant  to  develop  personal  writing 
and  editing  skills  and  who  want  to  create  more  compelling  stories  for  readers.  The  program  includes  a 
sharp  focus  on  the  identifiable  elements  of  compelling  storytelling  and  ways  to  improve  creativity'  in 
fundamental  information  gathering  and  reporting. 

As  part  of  their  seminar  work,  reporters  will: 

❖  Learn  skills  to  break  journalistic  formulas  and  conventions  that  undermine  lively  writing. 

❖  Work  with  the  ideas  of  some  of  journalism’s  most  noted  writing  coaches  and  experiment  with 
putting  those  ideas  into  practice. 

❖  Examine  the  overuse  of  cliches;  consider  w  hat  can  be  done  to  purge  tired  w  ords  and  phrases. 

❖  Identify  the  major  problems  of  writers  at  their  new'spapers  and  in  story  w  riting  in  general. 

❖  Learn  to  work  more  collaboratively  and  productively  with  editors. 

❖  Critically  assess  their  own  work  and  get  coaching  in  the  development  of  future  stories. 

Registration  deadline  is  Feb.  16,  1998 

Orientation  week  begins  March  9.  Seminars  begin  March  16  and  conclude  April  17. 

Tuition  is  $595  per  person  and  includes  all  instruction  and  materials 
Receive  a  10  percent  discount  with  your  paid  registration  by  ]an.  30. 

Follow  the  signs  and  take  a  test  drive  at: 

www.apixl.org 

This  space  provided  by  Scripps  Howard  Newspapers 
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Tribune  Co. 
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Fights  Divestiture 


PLEDGING  TO  GO 
all  the  way  to 
the  U.S.  Supreme 
Court,Tribune  Co. 
will  appeal  a  rul¬ 
ing  that  it  cannot 
keep  both  the  Sun-Sentinel 
newspaper  in  Fort  Laud¬ 
erdale,  Fla.,  and  the  Miami 
television  station  it  bought 
last  year  from  Renaissance 
(Communications. 

In  a  Jan.  16  decision,  a 
three-judge  panel  of  the  U.S.  Court  of  Appeals  for 
the  District  of  Columbia  denied  Tribune  Co.  a  per¬ 
manent  waiver  from  federal  cross-ownership  regu¬ 
lations  that  bar  joint  ownership  of  a  newspaper 
and  a  TV  station  in  the  same  market.  The  panel, 
upholding  a  Federal  Communications  Commission 
ruling  from  last  March,  said  Chicago-based  Tribune 
would  have  to  sell  either  the  newspaper  or  WDZL- 
TV  by  March  22,  the  deadline  the  FCC  set  when  it 
approved  Tribune’s  $1.13  billion  acquisition  of 
Renaissance  and  its  six  TV  stations.  Under  FCC 
rules,  the  Miami  TV  station  and  Fort  Lauderdale- 
based  newspaper  cover  the  same  market. 

“Our  first  step  will  be  to  ask  the  FCC  for  an 
extension  of  the  deadline  and  then  go  to  the  court 
of  appeals  for  an  en  banc  hearing  [of  the  full 
appellate  court]  and  then  go  from  there,”  said  Tri¬ 
bune  general  counsel  Crane  Kenny. 

Tribune  argued  in  court  that  the  cross-t)wner- 
ship  prohibition  has  been  made  obsolete  by  the 
burgeoning  number  of  broadcast  and  cable  out- 


Vows  to  challenge 
cross-ownership  ban 
and  retain  Miami 
TV  station.  Fort 
Lauderdale  newspaper 

BY  E<SfP  STAFF 


lets.  The  company  noted  that 
the  Sun-Sentinel  is  the  sec¬ 
ond-largest  newspaper  in 
the  market,  while  the  TV  sta¬ 
tion  is  the  seventh-ranked 
broadcast  outlet  —  and  that 
both  operate  in  a  hotly  com¬ 
petitive  market.  Tribune  also 
a.sserted  that  Walt  Disney  Co. 
had  been  given  an  indefinite 

. . .  temporary  waiver  from 

the  cross-ownership  ban 
when  it  purchased  Capital 

Cities/ ABC. 

The  three-judge  panel’s  decision,  was  based  only 
on  procedural  grounds,  and  not  on  the  merits  of 
cross-ownership.  The  appeal  should  have  gone 
first  to  the  FCC,  the  panel  said. ' 

At  the  time  it  announced  the  Renaissance  pur¬ 
chase  —  by  far  the  biggest  acquisition  by  the 
media  company  —  Tribune  executives  said  they 
expected  cross-ownership  restrictions  to  simply 
go  away-  before  they  affected  the  WDZL  property. 

Indeed,  in  the  1996  telecommunications  layv. 
Congress  ordered  the  F(X',  to  take  a  fresh  look  at 
the  newspaper-TV'  cross-ownership  ban.  The 
agency  has  started  the  review,  but  will  not  make  a 
determination  until  later  this  year,  after  Tribune’s 
deadline  expires. 

While  the  FCC  has  not  presented  any  proposals 
to  eliminate  the  cross-t)wnership  rule,  the  FCC 
told  the  court,  “This  is  not  to  suggestthat  the  rule 
may  not  be  the  subject  of  (k)mmission  review  in 
(See  Ban  on  page  39) 


Florida  Free  For  All 

So  MUCH  FOR  media  monopolies. 

Just  as  a  federal  appeals  court 
turned  down  Tribune  Co.’s  request  for 
relief  from  a  government  order  to  sell 
either  its  Miami  TV  station  or  its  Fort 
Lauderdale  newspaper,  the  paper 
announced  a  joint  venture  with  a  com- 
petitingTV  station. 

In  a  deal  separate  from  the  antitrust 
action,  the  Sun-Sentinel  joined  WFOR,  a 
Miami  TV  station  owned  by  CBS,  in  a 
deal  calling  for  WFOR  to  highlight  the 
next  day’s  newspaper  stories  on  its  1 1 


p.m.  newscast  and  for  the  Sun-Sentinel 
to  put  columnists  and  reporters  on  the 
air  from  the  newsroom  for  major  stt>- 
ries.  Also  the  Sun-Sentinel  will  carry  a 
weather  column  by  the  TV  station  s 
meteorologist. 

The  Sun-Sentinel  also  has  a  less  ambi¬ 
tious  news-sharing  agreement  with  a 
smaller  FV  station  in  West  Palm  Beach. 

Tribune  Co.’s  Miami  TV  .station, 

WDZL,  a  WB  affiliate,  gets  news  pro 
gramming  from  the  local  NBC  station, 
which  has  a  news-sharing  agreement 
with  the  Miami  Herald. 

—  Robert  Neuwirth 


Tribune  Co.  chairman/CEO  John 
Madigan  is  taking  the  cross¬ 
ownership  fight  to  the  highest 
court  in  the  land  if  need  be. 


January  24, 1998 
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Gang  Racks 
Coming  To  S.F. 


SAN  FRANCISC^ANS  CiREATLY  favor  racks 
that  sell  multiple  newspaper  titles, 
according  to  a  city-sponsored  poll,  and 
apparently  they’ll  get  what  they  want  — 
despite  opposition  from  publishers  favor¬ 
ing  their  own  vending  machines. 

The  Department  of  Public  Works,  which  spread 
22  pedestal-mounted  racks  around  the  city  in  a 
pilot  program,  reported  “overwhelming  support” 
for  the  machines  from  93%  of  the  769  respondents 
surveyed.  They  reached  their  judgments  after 
viewing  seven  prototype  models,  some  of  which 
were  placed  near  the  older, 
TSSt  shows  free-standing  machines  the 
city  is  trving  to  eliminate.  In 

multiple-title  addition,  several  firms  have 

written  to  Mayor  Willie 

newspapor  and  DPW  Direc¬ 

tor  Mark  A.  Primeau 


vendinq  machines  ^^xpressing  satisfaction 
wildly  popular 


with  the  new  racks. 

The  models  were 
supplied  by  JCDecaux, 
a  French  company;  City 
Solutions;  USA  Today,  and  the  San  Francisco 
Newspaper  Agency  (SFNA).  Respondents 
were  not  asked  to  make  comparisons 
between  vendors  and  their  models  or  to 
choose  one  ty  pe  over  another. 

Primeau  reported  that  26  newspaper  pub¬ 
lishers  and  distribtutors  also  were  solicited 
for  their  views  on  the  new  machines.  Opin¬ 
ions  of  the  1 1  who  replied  were  mixed,  he 
said,  but  all  agreed  something  had  to  be  done 
about  the  proliferation  of  free-standing  racks 
and  praised  the  pilot  program. 

Most  of  the  concerns,  Primeau  said, 
came  from  weeklies  and  smaller,  free 
publications  because  of  the  reduced 
capacity  of  the  pedestal-mounted  boxes 
and  the  lack  of  brand  identification  in 
the  displays.  This,  they  noted,  may  have 
led  to  a  drop  in  the  pickup  rate  in  the 
new  machines. 

Perhaps  the  most  vociferous  oppo¬ 
nent  of  the  multiple-paper  machines  is 
the  alternative  San  Francisco  Bay 
Guardian.  In  a  letter  to  the  DPW,  circu¬ 
lation  director  Aaron  Rubin  said  the 
weekly’s  own  study  of  the  pilot  pro¬ 
gram  found  that  the  models  were  less 
visible  than  free-standing  racks  and 
“resulted  in  a  net  decrease  of  distribu¬ 


tion  locations.”  He  also  described  them  as  “poorly 
designed”  and  said  they  “make  it  more  difficult  to 
distinguish  individual  publications,  retain  our 
advantage  over  our  direct  competitor,  and  to  dis¬ 
tribute  our  newspaper.” 

At  the  same  time,  he  went  on,  the  daily  San 
Francisco  Chronicle  and  San  Francisco  Examiner 
will  find  it  easier  “to  increase  and  consolidate  their 
monopoly  on  outlets.” 

In  an  interview,  Steve  Hearst,  vice  president/cir¬ 
culation  for  the  SFNA,  the  business  and  production 
arm  for  the  jointly  operated  Chronicle  and  Exam¬ 
iner,  said  of  the  pilot  project:  “This  is  not  some¬ 
thing  we  are  welcoming.  We  would  rather  have 
our  separate  news  racks,  but  we  do  recognize 
there  is  a  problem  and  that  other  cities  have 

passed  similar 
laws.” 

Last  March,  the 
San  Francisco 
Board  of  Supervi¬ 
sors  authorized 
the  pilot  program, 
largely  at  the  urg¬ 
ing  of  the  mayor, 
who  has  com¬ 
plained  about  the 
clutter  of  news 
(See  Racks  on 
page  39) 

Of  the  six  models  of  racks 
tested  in  San  Francisco,  kiosk 
style  rack  from  JCDecaux  of 
France  (left)  and  USA  Today's 
more  familiar  version  (below) 
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What  Do  Readers  Want?  Surprising  Answers  In  Augusta,  Ga. 


Olympics 
draws 
interest 
from  both 
sexes 


WHO  KNEW? 

WTien  editors  at  the 
Augusta  Chronicle  in  Georgia  polled 
readers,  they  thought  they  had  a  han¬ 
dle  on  what  sports  _ 

lovers  wanted  in  the 
newspaper  —  solid, 
hardhitting  coverage  of 
professional  and  college 
football. 

When  the  results 
came  in,  editors  got  a 
serious  shock.  Forget 
the  Super  Bowl.  Forget  Michael 
Jordan  and  the  NBA.  Forget  the  pit¬ 
ching  power  of  the  pennant-winning 
Atlanta  Braves. 

The  sports  stor)’  most  readers  in 
the  Augusta  area  demanded  w^as  glob¬ 
al:  Olympic  sports. 

“We  were  very  surprised,"  said 
Dennis  Sodomka,  executive  editor. 

“We  thought  we  were  attuned  to  the 
normal  sports  fans’  and  armchair 
fans’  desires.  We  thought  this  was  one 
of  those  things  that  would  fall  way 
down  at  the  bottom  of  the  list.” 

A  full  69%  of  those  contacted  in 

IRS  to  Cox: 
pay  $33  million 

The  internal  revenue  service  is 

asking  ('.ox  Enterprises  and  two 
members  of  the  family  that  owns  the 
Atlanta-based  media  company  to  pay 
additional  taxes  totaling  $33  million. 

Sisters  Anne  Cox  Chambers  and 
Barbara  C-ox  Anthony  are  contesting  IRS 
claims  they  owe  an  additional  $4  mil¬ 
lion  each. 

The  company,  which  owns  the 
Atlanta  Journal  and  Constitution, 
radio  and  television  and  other  proper¬ 
ties,  has  been  asked  to  pay  an  addition¬ 
al  $25  million.  The  company  also  is  con¬ 
testing  the  tax  claim. 

The  dispute  was  detailed  in  the 
Atlanta  Business  Chronicle,  which 
obtained  copies  of  the  various  petitions 
and  counterpetitions  filed  in  U.S.  Tax 
(a)urt  in  Washington. 

The  issue  centers  on  payments  (x)x 
Enterprises  made  to  the  sisters’  children 
and  grandchildren,  the  newspaper 
reported  Jan.  10.  The  heirs  are  to  even- 


the  survey  expressed  interest  —  ver}' 
interested  or  somewhat  interested  — 
in  reading  about  Dlympic  sports. 
Football  came  in  next  at  61%,  fol- 

_ lowed  by  baseball,  at 

60%.  College  sports, 
intensely  popular  in 
Georgia,  came  further 
down  on  this  list.  And 
professional  basketball 
didn’t  even  make  the  top 
five.  It  ranked  ninth,  with 
just  over  half  of  those 
polled  saying  they  want  basketball  in 
the  sports  section. 

Even  more  surprising,  both  men 
and  women  relished  Olympic  sports. 
Among  men,  the  Olympics  took  5th 
place  as  one  of  the  stories  they  were 
“very  interested"  in  reading  (the  top 
vote-getters  were  pro  football  and 
baseball,  college  football,  and  listings 
for  television  and  radio  coverage  of 
sports). 

In  terms  of  serious  interest,  the 
Olympics  beat  out  basketball  and 
box  scores,  which  sports  editors  have 
traditionallv  considered  crucial  to 


attract  readers. 

And  more  women  expressed  high 
interest  in  the  Olympics  than  any 
other  sports  category. 

St)domka,  who  will  be  in  Nagano, 
Japan,  in  Februarv-  to  cover  the  Winter 
Games  for  the  Morris  (xtmmuni- 
cations  papers,  said  the  Olympics  may 
be  a  gtxxl  way  to  “draw  women  into 
the  sports  section." 

Importantly,  the  survey  found, 
Olympic  sports  also  appeal  across 
important  demographic  categories. 
Among  people  35  to  54,  the 
Olympics  was  the  sports  storv'  that 
drew  the  most  expressions  of  serious 
interest.  But  it  did  respectably  among 
readers  18  to  34,  ttx),  placing  third  in 
serious  interest. 

Of  course,  in  any  sports  story,  the 
thrill  of  victory  is  leavened  by  the 
agony  of  defeat. 

Ping  pong  landed  at  the  bottom  of 
the  reader-interest  pile.  But  the  paper 
may  wind  up  covering  table  tennis 
anv'way  —  it  is  a  big  event  at  the 
Summer  Olympics. 

—  Robert  Neuwirth 


tually  repay  Cox  in  company  stock  they  the  sisters  themselves, 
will  inherit.  The  IRS  claims  that  the  The  IRS  also  is  challenging  various 
companv’s  payments  to  familv'  mem-  tax  deductions  Cox  Enterprises  has 
bers  should  be  recognized  as  income  to  taken  over  the  years. 


President  Clinton  gestures  in  a  meeting  Jan.  13  at  the  White  House  with  Louis  D. 
Boccardi,  president/CEO  of  the  Associated  Press,  left,  and  Donald  E.  Newhouse,  AP 
chairman  and  president  of  Newhouse  Newspapers.  The  meeting,  including  first  dog 
Buddy,  coincides  with  yearlong  events  celebrating  AP's  150th  birthday. 
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BY  MARK  FITZGERALD  AND  JIM  ROSENBERG 

SuperConference 


Bottlenecks  ease 
in  production, 
regulation 


Now  THAT  NEWSPAPERS  no  longer 
think  of  themselves  as  unique 
Daily  Miracles,  the  manufacturing 
processes  they  have  adopted  from 
other  industries  are  beginning  to 
pay  off  in  ever-increasing  throughput. 

This  year's  Newspaper  Operations  Super- 
Conference  in  Miami  documented  how  far  the 
industry  has  come  in  smashing  through  bottle¬ 
necks  that  once  strangled  productivity  through¬ 
out  the  newspaper  building.  And  it  held  out  the 
prospect  of  more  gains  in  the  near  future. 

Greater  bandwidth  is 
speeding  ever  larger  graph¬ 
ics  files  through  the  adver¬ 
tising  department  and  news¬ 
room.  Shaftless  presses  allow 
more  frequent  zone  changes 
on  the  fly.  And  the  packag¬ 
ing  center  —  once  a  virtual  brake  on  throughput 
—  is  becoming  increasingly  efficient,  thanks  to 
smart  technology  and  smart  recruiting. 

Even  regulatory'  bottlenecks  are  easing,  as  the 
Occupational  Health  and  Safety  Administration 
(OSELA)  and  its  state  counterparts  eliminate  paper¬ 
work  and  bureaucratic  diktat  in  favor  of  common- 
sense  regulation  tailored  to  particular  industries. 

PREPRESS 

It  was  only  natural  that  prepress  discussion 
occasionally  soared  into  talk  of  an  ethereal  future 
where,  for  instance,  newspapers  could  reach  sub¬ 
scribers  through  “palmtop”  computers  that  deliv¬ 
er  text,  voice  and  animation. 

In  the  here  and  now,  however,  the  conference 
delivered  mostly  progress  that  was  incremental 
—  but  not  insubstantial. 

Foundry  Networks’  Randy  Kauk  described  how 
a  new  gigabit  Ethernet  is  overcoming  bottlenecks 
during  peak  network  traffic  at  the  Miami  Herald. 
This  network  uses  application-specific  integrated 
circuits  to  support  1.25  gigabytes  for  handling 
network  overhead. 

There  also  was  considerable  interest  in  intranets 
to  speed  information  internally.  Beyond  e-mail, 
newspapers  can  use  intranets  to  view  text  and 
images  available  from  sister  publications  or  tap 
into  pagination  databases  to  check  on  page  raster¬ 
ization,  noted  Chris  Gulker  of  Apple  Computer. 

The  Times  of  Munster,  Ind.,  is  going  into  intra¬ 
net  just  as  it  did  into  front-end  systems  in  1980 
and  pagination  in  1989;  It  is  building  its  own  sys¬ 
tem  using  Lotus  Notes-based  NewsEngin  applica¬ 
tions,  said  Larry'  Maas,  Howard  Publications’  pro¬ 
duction  director. 

Processing  of  pages  for  output  also  is  improv¬ 
ing  raster  image  processing  software  devek)per 


Harlequin  Inc.  described  how  Adobe’s  Portable 
Document  Format  (PDF),  a  stripped-down  Post¬ 
Script  derivative,  allows  faster  file  transfers  with¬ 
out  line-ending  and  font  problems,  according  to 
business  development  manager  Paul  Hagen.  While 
Harlequin  is  committed  to  supporting  full  Post¬ 
Script  for  some  years  to  come,  PDF  is  gaining 
ground,  even  as  RIPs  now  handle  trapping  and 
imposition  well,  give  display  list  access,  and  accept 
TIFF/IT  files  for  digital  delivery  of  display  ads. 

Next  up  for  PDF,  Hagen  says:  an  extension  that 
handles  color  for  making  CMYK  plates,  recogniz¬ 
ing  and  optimizing  vignettes, 

reducing  file  size,  and  BefoiV  tieWSpClperS 

improving  color  matching.  frOHl 

PostScript  3,  Hagen  con-  ” 

tinned,  promises  even  COtllplltdT  tO  plcit(^, 

greater  speed,  more  gray  lev-  fQ 

els  and  better  printing  of  “  .  "  . 

shadow  detail  and  vignettes.  pClgiflCltecl,  TCCCive 
Looking  farther  ahead,  cUgitCllly 

Harlequin  sees  still-faster  . 

RIPs  and  platforms,  better  ClHCl  ciCClt  With 

color  tools  for  proofing  and  clwitCll  proofing 
printing,  better  resource,  J 

and  distributed  workflow  management. 

Intelligent  software  agents  that  evaluate  job  com¬ 
plexity  could  route  work  accordingly,  choosing 
when  and  how  jobs  are  processed  and  whether 
work  such  as  trapping  and  imposition  can  be 
done  along  the  way. 

Speed  of  throughput  also  figured  prominently 
in  computer-toplate  (CTP)  discussions.  Howard 
Publications’  Maas,  for  instance,  urged  papers  to 
consider  machine  differences,  the  plate’s  big 
effect  on  output  speed,  and  that  changing  expen¬ 
sive  plates  means  having  to  change  platesetters. 

Platemakers,  however,  are  geared  up  for  (TP, 
said  Richard  Littrell,  senior  production  line  man¬ 
ager  of  Agfa  Corp.  More  than  30  firms  making  67 
models  of  metal  platesetters  have  installed  about 
1,500  metal-capable  engines  across  all  applica¬ 
tions  and  plate  sizes. 

Before  newspapers  can  implement  CTP,  howev¬ 
er,  Littrell  says  they  have  work  to  do:  Get  paginat¬ 
ed,  give  advertisers  an  incentive  to  send  all  ads 
digitally  and  deal  with  digital  proofing.  In  addi¬ 
tion  to  creating  a  direct-platesetting  infrastruc¬ 
ture,  newspapers  have  to  settle  on  a  digital  plate. 

Littrell  argues  (TP  is  well  worth  the  effort,  how¬ 
ever,  since  (TP  users  can  capture  more  ad  dollars 
and  get  better  color  and  more  zoned  color. 

And  while  many  newspapers  use  (TP’s  time 
savings  to  push  back  deadlines,  Littrell  said  some 
publishers  find  if  they  give  the  time  to  the  press¬ 
room,  they  can  delay  buying  new  pres.ses  for  as 
long  as  five  years. 
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E&P  -  reporting  the  week's  newspapering  news  since  1884 


Subscnbe  now  and  receive  the  new  E&P  bi-monthly  supple¬ 
ment...  MediaINFO.com  -  the  Journal  of  the  Online  News 
Industry.  Get  all  the  week’s  newspaper  news  PLUS  regular 
coverage  of  the  latest  developments  in  the  entire  online 
news  business!!  Yours  FREE  with  your  subscription  to  E&P! 


Settenf 


EOT 


IMPORTANT!  Please  tell  us  about  yourself; 


THK  FOl  RTH  ESTATK 


j  YES!  Rush  me  the  latest  issue 
of  E&P  and  enter  a  one-year 
subscription  (b2  issues  for  $65} 
in  my  name. 

District  of  Columbia  residents  please  add  applicable  sales  tax.  Canada 
residents  please  add  GST.  Your  subscription  is  tax  deductible 

j  My  payment  is  enclosed. 

Name 

Company 

Address 


A.  Your  Business  (Check  Only  One  Category) 

1.  _i  Daily  Newspaper 

2.  J  We^ly  Newspaper 
2a.  J  Radio  Station 

2b.  _i  TV  Stations 
2c.  J  Cable  TV  Network 
2d.  J  On-line  City  Guide 

6.  J  Magazine /Other  Publication 
2e  J  Software  Provider 

3.  J  Corpyind  7  Assn.  Buying  Advertising  Space 

4.  J  Advertising  Agency 

5.  _i  Newspaper  Rep. 

7.  J  Graphic  Arts  /  Printing  Service  /  Newspaper 

Supplier 

8.  J  News  Service/ Feature  Syndicate 

9.  _i  Publicity  and  Public  Relations 

10.  J  Library  /  Federal  /  State  and  Local 

Governments 

11.  J  Education:  Students  /  Teachers 

Other  (Please  specify) _ 

J  Please  bill  me 


B.  Your  Occupation  (Check  Only  One  Category) 


A  J  Publisher 

B.  J  President 

C.  J  V  President 

D.  J  Editor 
D1.  J  Producer 
D2.  J  Station  Mgr. 

D3.  J  News  Dir. 

D4.  J  Dir.  New  Media 
D5.  J  Content  Dir. 

D6.  J  Webmaster 

E.  _)  General  Mgr. 

F.  J  Business  Mgr. 

G.  _i  Controller 

H.  _i  Advertising  Mgr. 

I.  J  Sales  Mgr. 

J.  _i  Class  Mgr. 

K.  _i  Research  Mgr. 

L  J  Promo  Mgr 


M.  J  PR  Mgr. 

O.  _l  Prod  Mgr. 

P.  J  Composing  Mgr. 

(1  J  Circulation  Mgr. 

R.  J  Editorial  Dept. 

S.  J  Advertising  Dept. 

T.  J  Circulation  Dept. 

V.  J  Production  Dept 

W.  J  Promotion  Dept. 

X.  J  Freelance  ArtistA/Vriter 

Y.  J  Newspaper  Dealer^ 

Distributor 

Z.  J  Retired 
AA  J  MIS  Mgr. 

BB.  J  Prepress  Mgr. 

CC.  J  Mailroom  Mgr. 

Other  (Please  specify) 


RECYCLED  PAPER 


E!ditor 


UV1PORTANT!  Please  tell  us  about  yourself: 


THE  FOURTH  ESTATE 


J  YES!  Rush  me  the  latest  issue 
of  E&P  and  enter  a  one-year 
subscription  (52  issues  for  $65) 
in  my  name. 

District  of  Columbia  residents  please  add  applicable  sales  tax.  Canada 
residents  please  add  GST.  Your  subscription  is  tax  deductible 

_i  My  payment  is  enclosed. 


AYour  Business  (Check  Only  One  Category) 

1.  J  Daily  Newspaper 

2.  J  Weekly  Newspaper 
2a.  J  Radio  Station 

2b.  J  TV  Stations 
2c.  J  C^ble  TV  Network 
2d.  _i  On-line  City  Guide 

6.  J  Magazine/ Other  Publication 
2e  J  Software  Provider 

3.  J  Corpy  Indy  Assn.  Buying  Advertising  Space 

4.  J  Advertising  Agency 

5.  _i  Newspaper  Rep. 

7.  J  Graphic  Arts  /  Printing  Service  '  Newspaper 

Supplier 

8.  J  News  Service/ Feature  Syndicate 

9.  J  Publicity  and  Public  Relations 

10.  J  Library  /  Federal  /  State  and  Local 

j  Governments 

I  11.  J  Education:  Students  /  Teachers 
Other  (Please  specify) _ _ 

J  Please  bill  me 


B.  Your  Occupation  (Check  Only  One  Category) 


A  J  Publisher 

B.  J  President 

C.  J  V  President 

D.  J  Editor 
D1.  J  Producer 
D2.  J  Station  Mgr. 

D3.  J  Nev«  Dir. 

D4.  J  Dir.  New  Media 
D5.  J  Content  Dir. 

D6.  J  Webmaster 

E.  J  General  Mgr. 

F.  _i  Business  Mgr. 

G.  J  Controller 

H.  J  Advertising  Mgr. 

I.  J  Sales  Mgr. 

J.  J  Class  Mgr. 

K.  J  Research  Mgr. 

L  J  Promo  Mgr 


M.  _i  PR  Mgr.  | 

O.  J  Prod  Mgr. 

R  J  (Composing  Mgr. 

Q.  J  Circulation  Mgr. 

R.  J  Editorial  Dept. 

S.  J  Advertising  Dept. 

T.  _i  Circulation  Dept. 

V.  _i  FVoduction  Dept. 

W.  J  Promotion  Dept. 

X.  J  Freelance  ArtislWriter 

Y.  J  Newspaper  Dealer/ 

Distributor 

Z.  J  Retired 
AA  J  MIS  Mgr. 

BB.  J  Prepress  Mgr. 

CC.  J  Mailroom  Mgr. 

Other  (Please  specify) 


.-ompany 
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WEEKLY  COVERAGE  OF 
THE  ONLINE  NEWS  INDUSTRY  PLUS... 

/a  new  bi-monthly  supplement  on  the  online  news 
business,  MedialNFO.com 
^The  E&P  Annual  Syndicate  Directory 
^The  Directory  of  Interactive  Products  and  Services 
^The  E&P  Special  Journalism  Awards  Section, 
and  regular  SPECIALS  on  newspaper  plant  and  design, 
marketing,  recruitment,  photography  and  MORE!!! 
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CONFERENCES 


Of  course,  the  Internet  has  opened 
many  more  possibilities  of  publishing 
without  a  plate  at  all.  In  Japan, 

■Mainichi  Newspapers  offers,  in  addi¬ 
tion  to  its  condensed  news  for  Zaurus 
PDAs,  a  full-text  Web  (news-only)  edi¬ 
tion  and  a  text-and-image  daily  e-mail 
newspaper  with  ads. 

And  from  the  American  Press  Insti¬ 
tute  Media  (Center  came  a  “digital  avatar" 
named  Merlin,  an  animated  image  that 
speaks  and  responds  to  speech.  API 
Media  (Center  director  f.hris  Feola  said 
Merlin  could  be  programmed  to  read 
news  from  a  palmtop  computer  while 
a  user  showers  or  drives  to  work.  The 
idea  ma\  not  be  that  far-off;  Feola 
noted  that  new  Lincoln  automobiles 
include  a  palmtop  socket  with  wire¬ 
less  Internet  connection. 

PRESS  AND  MATERIALS 

Productivity  was  a  recurrent  theme 
in  the  pressroom  as  well.  By  creating  a 
three-dimensional  digital  model  of 
every  element  of  the  Cleveland  Plain 
Dealer's  Colorliner  press.  Peregrine 
Technology  Inc.  can  run  its  imposition 
software  to  determine  pttssible  web 
leads  in  order  of  difficulty  for  any 
number  of  sections  and  pages  and 
placement  of  colors.  It  creates  and 
stores  press  profiles  of  user-preferred 
web  leads  for  given  size  and  color 
requirements,  allows  hypothetical  dis¬ 
abling  of  web  paths  and  changing  of 
couples’  colors,  offers  visual  compari¬ 
son  of  alternative  leads  in  different 
screen  colors  and  w  ill  print  each  lead’s 
angle  bar  usage,  compensator  settings, 
former  assignments,  color  locations,  etc. 

Similarly,  shaftless  drives  bring 
choice  and  efficiency  to  press  opera¬ 
tion.  Jim  Hulman  of  Rexroth  Corp.’s 
Indramat  unit  explained  that  the  servo 
motor  drive  at  the  heart  of  the  shaft¬ 
less  press  is  a  closed-loop  control  sys¬ 
tem  constantly  checking  motor  posi¬ 
tion  and  responding  to  external  inputs 
like  load  sensing  for  continuous  adjust¬ 
ment.  Whereas  all  units  of  a  main-shaft 
press  are  mechanically  connected  and 
therefore  subject  to  gear  wear  and 
backlash,  rotating  elements  of  a  shaft¬ 
less  press  can  be  separately  driven  and 
synchronized  with  other  units  via 
motion  control  card  clock  signals  on  a 
standard  redundant  network  to  motor¬ 
positioning  drives.  Feedback  at  4  mil¬ 
lion  pulses  per  cylinder  revolution 
finely  tunes  synchronization.  Plug-and- 
play  Indramat  cards  are  interchange- 


:  able.  Should  a  drive  fail,  its  personalit)’ 
i  module  can  be  attached  to  another 
i  drive,  said  Hulman. 
i  UMI  president  Bob  MacKenzie  pro 
:  moted  home-grown  and  imported  pro 
I  ductivity  products  in  the  form  of  Web 
I  Saver  Tape  invented  by  Kmxxville  News- 
:  Sentinel  pressroom  manager  Harold 
I  Wells  and  a  new  color  register  system 
i  fmm  Japan.  Instead  of  using  white  paper, 
i  Web  Saver  Tape  premarked  for  various 
cutoffs  saved  the  News-Sentinel  over 
i  $250,(K)0  a  year  in  waste  (San  Francisco 
I  Newspaper  Agency  expects  to  save 
i  $2.5  million  based  on  six  months’  use), 
j  Nireco’s  Calgraph,  already  integrated 
j  with  press  controls  at  the  Washington 
j  Post  and  sold  to  New  York’s  Daily 
j  News,  uses  a  strobe  and  track-mounted 
!  CCD  cameras  monitoring  patterned 
:  multicolor  dots  on  the  web  to  mini- 
j  mize  waste  and  produce  better  quality, 

:  with  more  efficient  use  of  personnel, 

:  according  to  Nireco  rep  Steve  Cold, 
i  The  system  registers  three  color  dots 
j  within  a  thousandth  of  an  inch  to  a 
!  fourth,  usually  black,  reference  dot.  The 
\  strong  circular  strobe  reflects  enough 
j  light  without  ambient-light  shielding 
j  and  allows  camera  positioning  for 
i  greater  depth  of  field,  thereby  reduc- 
i  ing  the  optical  effect  of  web  flutter.  An 
i  on-press  sensor  prevents  premature 
i  compensation  during  a  paster. 

I  Also  helping  hold  register  at  several 
:  sites  is  Bill  Rudder’s  not-so-new  Super 
i  Surface  Tensioner,  a  tubular  design 
i  from  the  early  1990s  that  smoothes 
i  web  tension  spikes  while  remaining 
i  unaffected  by  roll-expiration  tension- 
j  ing.  “You  don’t  have  to  wait  to  go 
i  through  a  curve  to  get  the  tension  you 
\  set  on  your  gauge,”  said  Rudder. 

I  Meanwhile,  back  at  the  reelstand, 
j  Green  Sleeve  plastic  cores  cut  the 
i  amount  of  newsprint  left  after  a  paster 
i  by  80%,  according  to  user  Donald  Kay, 
i  Palm  Springs  Desert  Sun  production 
i  manager.  Packaged  as  a  thin-walled  core 
:  with  two  end  pieces.  Green  Sleeves  is 
i  reusable  and  resellable  to  the  manufac- 
i  turer.  It  stays  straighter  for  better  high- 
i  speed  rotation,  absorbs  flutter,  and 
j  reduces  damage  to  a  core’s  inner  lip 
j  which  is  magnified  as  run  speed  increa.v 
;  es.  Kay  .said  Green  Sleeves  eliminates 
j  the  need  for  conical  chucks,  pneumat- 
:  ic  axial  pressure,  bevel-end  and  metal- 
i  capped  cores. 

i  Productivity  issues  emerged  in  other 
:  talks:  Kodak  Polychrome  Graphics 
:  technical  manager  Balfe  C.  Bradley  out¬ 


lined  the  move  to  subtractive  offset 
plates  and  the  advantages  of  thermal 
offset  plates  for  CTP  applications. 
Washington  Post  marketing  vice  presi¬ 
dent  William  Tompkins  Jr.  noted  that 
reducing  ads  from  standard  advertising 
units  (SAUs)  to  accommodate  narrow¬ 
er  web  widths  required  little  extra 
work  becau.se  the  paper  alread>  had 
been  resizing  most  ads  by  4%  to  7%. 

Plant  manager  Paul  Spiers  related 
plans  of  five  small  dailies  to  consoli¬ 
date  and  upgrade  their  own  produc¬ 
tion  and  to  take  in  outside  work  at 
jointly  owned  Premier  Printing  of  cen¬ 
tral  Ohio.  Charlotte  Observer  opera¬ 
tions  vice  pre.sident  Bob  Burns 
described  single-type  platemaking  and 
better,  cleaner,  faster,  more-colorful  and 
less-wasteful  printing  since  converting 
from  five  mixed  letterpress-flexo 
presses  to  four  all-flexo  presses. 

At  the  far  end  of  productivity- 
enhancement,  Goss  (iraphic  .Systems 
vice  president  A1  Sheng  reviewed  the 
earlier-reported  ADOPT/(T,  a  digitally 
reimageable,  single-fluid,  shaftless,  gear¬ 
less,  gapless,  platelesss  press  with  few- 
start-up  waste  copies.  WTiile  its  vari¬ 
able  cutoff  may  be  of  little  interest  to 
most  newspapers,  said  Sheng.  the  same 
air-cushioned  cylinder  shell  changing 
technology  will  make  for  easier,  faster 
zone  changes  in  a  press  that  needs  no 
ink  presetting,  ink-water  balancing,  or 
leaky-  gear  oil  and  has  less  noise  and 
wear,  fewer  imperfections  owing  to 
gapless  cy  linders’  dy  namic  balance, 
fewer  mechanical  parts,  faster  make- 
ready-  and  built-in  registration. 

While  the  separate  technologies  w  ill 
soon  roll  out  in  various  products,  Goss 
said  it  will  not  have  a  new  spaper-size 
press  until  the  next  century.  “What  we 
need,  obviously,  is  a  pinless  folder,”  said 
Sheng,  that  can  manage  the  unit  s  cut¬ 
off  changes.  Such  presses  w  ill  feature 
workflow-  management  front  ends 
from  software  developer  Dalim,  in 
which  Goss  has  a  stake  and  to  w  hose 
board  Goss  chairman  and  (TO  Robert 
M.  Kuhn  was  recently  elected. 

Press  manufacturers'  executives  cited 
productivity-  benefits  flowing  from 
shaftless  drives,  keyless  inkers,  semi¬ 
commercial  printing,  RlPping  to  press 
controls  rather  than  scanning  plates 
and  an  increasing  emphasis  on  training. 

POST-PRESS 

It’s  in  the  mailroom  where  newspa- 
(See  Conferences  on  page  41) 
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Lewd  Cartoon  Costs  Editor’s  Job 


The  managing  editor  of  the  Eureka,  Calif.,  Times- 
I  Standard  was  fired  after  the  paper  ran  a  cartoon  of  a 
I  lap  dancer  astride  a  bar  patron  —  a  commentary  on  a  con- 
!  troversial  owner  of  a  topless  nightclub, 
j  Publisher  Mark  Richmond  said  he  sacked  Rex  Wilson 

“because  I  lacked  confidence  in  his  objectivity  and  ability  to 
run  a  newsroom  in  this  community.”  Richmond  published  a 
I  brief  editorial  apology  to  readers  in  which  he  said  the  car- 
j  toon  was  “not  in  good  taste  or  reflec- 
j  tive  of  the  communities  that  we  serve.” 

I  Wilson  could  not  be  contacted. 

I  Earlier,  the  daily  had  run  a  Page 
!  One  story  about  Tom  Great  Razooly, 
i  owner  of  the  Tip  Top  Club,  housed 
I  in  a  former  recreational  vehicle  deal- 
i  ership.  To  meet  county  zoning  laws, 

I  Razooly  (he  legally  added  Great  to 
I  his  name)  must  sell  RVs  to  keep  his 
j  club  open,  according  to  the  Times- 
\  Standard,  which  reported  he  com¬ 
plies  by  offering  toy  RVs  for  sale. 

■  The  cartoon  by  a  freelancer,  who 
I  signed  it  “Igor,”  shows  a  man  resem- 
I  bling  Razooly  observing  the  lap 
I  dancer  and  her  client  while  saying, 

I  “Welcome  to  the  Tip  Top  Antique 
!  Shop.  .  .  The  chair  that  you  are  lap 
j  dancing  on  is  an  exquisite  little 
I  Chippendale,  handcrafted  in  1820 
i  and  in  excellent  condition.”  The  cus- 
I  tomer  responds,“ril  take  it.” 

Above  Richmond’s  apology,  the 
Times-Standard  carried  an  editorial 


headed, “Finding  out  what  news  will  fit  a  community 
newspaper.”  It  observed  that  among  a  newspaper’s 
responsibilities  to  readers  is  to  “never  deliberately  offend 
or  shock  the  readers.  Simply  inform.”  The  editorial  also 
said  a  newspaper  must  know  its  community  and  know 
what  is  happening.  Richmond  said  the  paper  got  a  “flock” 
of  mail  and  phone  calls  objecting  to  the  cartoon. 

—  M.L.  Stein 


mmi  TO  THE  TIP  TOP  ANTIQUE  SHOP. 


THE  CHAIR  THAT  YOU  ARE 
LAP  DANCING  ON  IS 
AN  EXQUISITE  LlHlE 
CHIPPENDALE,  HAND¬ 
CRAFTED  IN  1820  AND 
IN  EXCELLENT  CONDITION. 


:zroorz^ 


IN  BRIEF 


S,  Korea  frees 
radio  reporter 

Richard  CH0I,THE  Los  Angeles 
radio  reporter  jailed  in  South 
Korea  on  a  defamation  charge,  was 
freed  but  barred  from  leaving  the 
country'. 

The  49-year-old  journalist  for  Radio 
Korea  was  imprisoned  in  mid- 
December  after  broadcasting  a  report 
to  his  station  about  a  rumored  merger 
of  the  Korea  Times  in  Seoul  and  the 
Hyundai  group. 

The  Times,  which  publishes  a  Los 
Angeles  edition,  picked  up  the  story 
and  filed  it  to  its  parent  paper,  accord¬ 
ing  to  Radio  Korea. 

Four  days  later,  C>hoi,  an  American 
citizen,  was  arrested  on  a  charge  of 
“false  accusation,”  similar  to  libel  or 
slander.  He  was  released  Jan.  7  on  his 
own  recognizance,  and  Korean  authori¬ 


ties  kept  his  passport. 

C^hoi  faces  trial  on  the  charge  in  the 
near  future  and  could  receive  up  to 
five  years  in  prison  if  convicted.  Radio 
Korea  president  Jang-hee  Lee  demand¬ 
ed  that  criminal  charges  be  dropped 
and  that  C:hoi  be  allowed  to  return 
home. 

At  the  time  of  his  arrest,  a  South 
Korea  consulate  spokesman  in  Los 
Angeles  said  Choi’s  broadcast  was  a 
serious  matter  in  that  it  might  be  finan¬ 
cially  ruinous  for  the  Korea  Times. 

Four  years  for 
L.A.  Times  scam 

A  FORMER  LOS  Angeles  Times  exec¬ 
utive  was  sentenced  to  four  years 
in  prison  for  billing  the  newspaper 
$778,550  for  freelance  articles  that 
were  never  written. 


Charles  Boesch  also  was  ordered 
earlier  this  month  to  pay  back  all  the 
money  he  stole  from  the  newspaper 
between  October  1 993  and  January 
1997. 

Boesch,  53,  pleaded  no  contest  Dec. 
16  to  one  felony  count  of  grand  theft 
exceeding  $150,000.  He  was  fired  as 
editorial  business  director  in  July.  The 
34-year  Times  veteran  submitted  fake 
invoices  and  article  summaries  to  the 
accounting  department  for  payment  to 
outside  accomplices,  prosecutor  Brent 
Collier  said.  The  scheme  was  uncov¬ 
ered  during  an  audit. 

In  a  statement  after  his  arrest, 

Boesch  said  working  for  the  Times  was 
so  stressful  he  had  a  breakdown. 

Boesch’s  accomplice,  former  son-in- 
law  Michael  Wayne  Coburn,  27,  also 
pleaded  no  contest  and  faces  up  to 
three  years  in  prison  when  he  is  sen¬ 
tenced  April  7. 
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Corporate 

Assignment 


ZOS  ANGELES  TIMES  publisher  Mark  H. 

Willes,  who  startled  journalists  in  and 
out  of  the  paper  by  moving  to  close  the 
gap  between  news  and  marketing  oper¬ 
ations,  has  given  the  industry'  something 
else  to  mull  over. 

Willes,  also  chairman  and  CEO  of  Times  Mirror 
Co.,  has  come  up  with  the  idea  of  having  three 
reporters  contribute  to  the  corporation’s  1997 
annual  report  —  an  assignment  usually  handled  by- 
corporate  affairs  staffers  or  contracted  to  an  out¬ 
side  atjencv. 

That,  according  to 
Willes,  is  the  trouble  with 
annual  reports.  They  “tend 
to  be  the  epitome  of  sani¬ 
tized  corporate  spin  docu¬ 
ments,"  he  said  in  an  inter¬ 
view. 

The  three  writers, 
picked  by  David  Laven- 
thol,  a  Times  Mirror  direc¬ 
tor  and  former  Times  pub¬ 
lisher,  are  James  Flanigan, 
the  Times'  chief  econom¬ 
ics  reporter;  Debbie  M. 
Price,  a  general  assign¬ 
ment  reporter  for  the  Bal¬ 
timore  5t/n;andJimToedt- 
man,  Washington  bureau 
chief  for  Neti'sday. 

Willes,  who  anticipated 
raised  eyebrows,  said  the 
trio  will  be  “completely 
free  with  no  interference 
from  me”  on  what  they 
write.  “I  expect  to  wind 
up  with  not  only  a  more 
interesting  annual  report 
but  one  that  will  make  the 
point  that  we  understand 
the  barrier  between  the 
news  and  business  depart¬ 
ments,  and  we’re  not 
going  to  cross  over  it.” 

He  said  latventhol  will 
edit  the  copy  and  “I'll  see 
it  when  it’s  published.” 

Flanigan,  Price  and 
Foedtman  said  they  were 
assured  of  absolute  inde¬ 
pendence  on  the  assign¬ 
ments,  which  they  were 


free  to  refuse. 

“Mark  Willes  asked  me  to  do  this  —  and  1  will 
do  it  honestly  —  but  I  told  him  not  to  expect  a  lot 
of  credit  for  this,”  said  Flanigan,  a  financial  colum¬ 
nist.  "This  will  not  be  written  as  a  PR  piece.  I  will 
write  about  Times  Mirror  as  1  would  write  about 
any  other  company  —  although  1  don’t  expect 
many  people  to  believe  that,  and  1  don’t  expect 
them  to  say  this  is  wonderful.” 

Added  Price: “Our  marching  orders  are  to  be  fair 
and  objective  and  that’s  what  we  re  going  to  do. 
We  won’t  gloss  over  problems.” 

Toedtman  said  he  had 
received  assurance  from 
Laventhol,  as  well  as  News- 
clay  editor  Anthony  Marro 
and  publisher  Raymond  A. 

Jansen,  that  he  would  have 
independence  in  writing  his 
report  on  Times  Mirror’s 
non-newspaper  properties. 

“This  comes  at  a  busy  time 
for  me  but,  it’s  something  1 
will  address,”  he  said. 

Willes  said  the  mandate  is  to  w  rite  about  Times 
Mirror  as  a  business,  including  developments  in 
the  past  year  “and  any  thing  else  they  want  to  put 
in,  including  all  of  the  controversies.” 

The  latter  might  include  Willes’  controversial 
reorganization,  bringing  Times  business  and  edito¬ 
rial  personnel  into  an  alignment  intended  to  boost 
advertising  and  circulation  Dec.  2"’,pp.  ”^-9). 
Willes  assured  reporters  and  editors  that  the  closer 
cooperation  won’t  threaten  the  traditional 
“church-state”  separation  between  new's  and 
advertising. 

One  of  Willes’  reasons  for  asking  journalists  to 
contribute  to  the  annual  report  is  “to  help  people 
understand  that  we  believe  in  great  journalism  and 
that  editors  are  really  free  to  make  editorial  judg¬ 
ments.  What  better  way  than  to  have  journalists  do 
a  section  of  the  annual  report?” 

Dean  .Mills,  dean  of  the  School  of  Journalism  at 
the  University  of  .Missouri,  and  a  former  staffer  for 
the  Baltimore  Sun,  said:  “At  first  blush.  I  d  say  this 
might  be  the  first  annual  report  that  is  actually 
read.  It’s  really  an  interesting  idea  to  have  real,  live 
journalists  do  this.  It  w-t)uld  be  an  opportunity  to 
take  the  fluff  and  PR  out  of  the  typical  annual 
report.  But  I  can  .see  that  this  move  could  make 
journalists  a  little  nervous.  The  real  test  will  come 
when  Mr.  Willes  sees  the  result  of  his  plan  and  can 
live  with  it.”  ■ 


Chairman  asks 
three  Times 
Mirror  journaiists 
to  write  for 
annuai  report 


Times  Mirror  journalists  are  con¬ 
tributing  to  the  annual  report  "to 
help  people  understand  that  we 
believe  in  great  journalism  and 
that  editors  are  really  free  to 
make  editorial  judgments." 

—  Mark  Willes, 
Los  Angeles  Times  publisher. 
Times  Mirror  Co.  chairman/CEO 


Xhir  marching 
orders  are  to  be 
fair  and  objective 
and  that's  what 
we  re  going  to  do. 
We  won’t  gloss  over 
problems.” 
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BY  LEONARD  R.  SUSSMAN  AND  KRISTEN  GUIDA 


Death  Toll  Down, 
Press  Freedom  Up 


Worldwide,  journalists 

were  subjected  to  less  violence 
in  1997  than  in  previous  years 
—  small  comfort  for  the  fami¬ 
lies  of  26  murdered  journalists 
in  14  countries. 

For  the  surviving  practitioners,  the  press  was 
restricted  with  growing  subtlety,  uncertainty'  and 
the  misuse  of  the  rule  of  law,  according  to  a  review 
of  global  press  freedom  by  New  York-based  Free¬ 
dom  House. 

A  year  ago  in  Liberia,  warring  factions  burned 
down  broadcasting  stations 
and  newspaper  offices.  As  a 
result,  the  press  censored 
itself  to  avoid  the  wrath  of 
rampaging  militia.  Though 
factional  violence  against 
journalists  and  their  institu¬ 
tions  diminished  notably  in 
1997,  uncertainty  remained. 
As  Charles  Taylor’s  new  gov¬ 
ernment  warned  the  media 
against  making  “derogatory 
remarks  about  the  govern¬ 
ment,”  the  minister  of  infor¬ 
mation  promised  more  strin¬ 
gent  legal  guidelines  to  “deal 
with  the  press”  in  1998.  Meanwhile,  as  one  jour¬ 
nalist  told  us, “fear  is  with  us”  —  fear  that  changing 
journalistic  freedom  exerts  a  destabilizing  force 
and  often  leads  to  self-censorship. 

In  94  of  the  186  countries  surveyed,  the  condi¬ 
tions  under  which  journalists  operate  changed,  for 
better  or  for  worse;  In  50  countries,  press  freedom 
declined  while  in  44  others  it  increased.  Signifi¬ 
cant  improvement  was  noted  in  eight  countries:  In 
the  Dominican  Republic,  Hungary,  the  Philippines, 
and  Sao  Tome  &  Principe  the  press  went  from 
partly  free  to  free.  In  Albania,  Central  African 
Republic,  Liberia  and  Zambia  the  rating  rose  to 
partly  free,  from  not  free. 

Journalistic  freedom  declined  significantly  in 
eight  nations;  Brazil’s  media  moved  from  free  to 
partly  free,  while  Congo-Brazzaville,  Djibouti,  Jor¬ 
dan,  Kenya,  Lebanon,  Qatar  and  Zimbabwe  went 
from  partly  free  to  not  free. 


Sussman  is  a  Freedom  Home  scholar  in 
international  communications  and  adjunct 
professor  in  journalism  and  mass 
communication  at  New  York  University.  Guida 
is  a  Freedom  House  research  associate. 


The  murders  of  two  journalists  in  Brazil  height¬ 
ened  tensions  between  politicians  and  journalists 
who  cover  political  corruption.  The  legislature 
moved  to  rein  in  the  press  with  a  bill  that  w'ould 
allow  unlimited  financial  awards  in  libel  suits  and 
would  hold  individual  journalists  liable  for  fines  of 
up  to  $900, 000. 

In  Jordan,  media  criticism  of  government  poli¬ 
cies  spurred  broad  restrictions  on  news  content. 
Amendments  to  the  1993  Press  and  Publications 
Law  widened  earlier  limits  to  include  a  ban  on  dis¬ 
closure  of  government  documents  and  news 
about  the  security  services.  The 
changes  lift  the  capital  requirements  for 
licensing  of  publications,  and  provide 
for  suspension,  closure  and  high  fines 
for  violators.  At  least  1 3  weekly  papers 
have  been  suspended  under  the  amend¬ 
ments,  and  the  government  has  barred 
the  entry  of  several  foreign  Arab  publi¬ 
cations  for  alleged  violation  of  the  law. 

Compared  with  their  1996  ratings,  36 
countries  improved  pre,ss  freedom, 
while  in  42  nations  press  freedom 
declined.  Freedom  House  said.  Press 
freedom  was  unchanged  in  92  of  the 
world’s  186  countries. 

The  survey  examines  the  degree  to 
which  print  and  broadcast  journalism  is 
independent  of  government.  Political 
and  economic  pressures  on  news  con¬ 
tent  are  assessed,  along  with  distortions 
resulting  from  commercial  controls. 

The  year-round  study  employs  some  20  criteria  to 
place  each  country  in  one  of  the  three  categories 

Of  the  world’s  population,  1,165  million  (20%) 
in  67  countries  (36%  of  nations)  reside  in  free- 
press  areas;  2,196  million  (38%)  in  54  countries 
(29%)  have  access  to  partly  free  new  s  media;  and 
2,472  million  (42%)  people  live  in  65  countries 
(35%)  w'here  the  press  is  not  free. 

The  regional  division  is  diverse: 

♦  The  most  restrictive  area  is  the  .Middle  East, 
where  one  country  has  a  free  press  (Israel), 
another  is  partly  free  (Kuwait),  and  12  are  not  free. 

♦  In  Africa,  the  survey  said  seven  nations  enjoy  a 
free  press  (Benin,  Botswana,  .Mali,  .Mauritius, 
Namibia,  Sao  Tome  and  Principe,  and  South 
Africa),  18  enjoy  some  press  freedom,  and  29 
nations  are  subject  to  press  controls. 

♦  Among  Asian  nations,  five  have  a  free  press 
(Japan,  South  Korea,  Papua  New  Guinea,  Philip¬ 
pines  and  Taiwan),  12  are  partly  free,  and  19  not  free. 


/4s  a  free  press 
flourishes 
globally,  murders, 
beatings,  jailings 
still  torment 
journalists  — 
only  less 


16  Editor  &  Pl'Busher  http://www.mediainfo.com  Jam  ary  24, 1998 


PRESS  FREEDOM 


\ 


r 


♦  In  Europe,  27  countries  ^  .  ,  dralted  to  threaten,  regulate 

have  a  free  press,  five  have  a  Nccivly  2,"^  hilHon  pCOpld,  or  —  at  w'orst  —  confiscate 
partly  free  press,  and  four  ()f  thc  ulobcll  news  media.  There 

nations  have  a  controlled  ,  were  five  broad  categories  of 

press.  J)()J)Ul(ltl()fl,  lltK*  1(2  05  restrictions:  security  laws, 

♦  Latin  America  and  the  2lC2ti()J2S  lUCkitlil  insult  laws,  laws  enforcing 

Caribbean  have  17  free-press  “responsible  journalism,” 

nations,  15  partlv  free  and  pt'CSS  pX^CuOtll  economy-protection  laws 


one  (C-uba)  not  free. 

♦  Oceania  lists  eight  free  and  three  partly  free. 

♦  In  North  America,  Canada  and  the  United 
States  enjoy  press  freedom. 

Last  year  was  less  deadly  for  journalists:  26  were 
killed  because  of  their  reporting.  20  fewer  than  in 
1996;  30  more  were  kidnapped  or  disappeared,  vs. 
47  in  1996;  some  284  were  arrested,  down  from 
372;  231  were  beaten,  assaulted  or  tortured,  down 
from  297;  and  147  suffered  various  forms  of  harass¬ 
ment,  vs.  214  a  year  before. 

While,  for  journalists,  violence  or  fresh  memo¬ 
ries  of  it  persists  in  three-quarters  of  the  world’s 
nations,  in  many  places  the  imminent  threat  is  the 
use  or  misuse  of  the  rule  of  law  to  restrict  news.  A 
Freedom  House  study  in  1997  found  that  in  43 
countries  some  33  different  kinds  of  laws  were 


and  desperation  laws.  Their 
common  factor  is  the  exploitation  of  democratic 
rhetoric  to  weaken  the  free  flow  of  information  — 
under  the  guise  of  protecting  the  public. 

Even  the  most  democratic  states  weigh  new  leg¬ 
islation  to  protect  privacy  or  fight  pornography. 
Parliament  in  the  United  Kingdom  has  threatened 
for  years  to  restrict  journalists  for  invading  indi¬ 
vidual  privacy.  The  threat  surfaced  again  in  1997, 
when  some  blamed  photographers  for  the  auto 
crash  that  killed  Princess  Diana.  The  U.S.  Supreme 
Ca)urt  last  year  struck  down  federal  legislation 
designed  to  restrict  pornography  on  the  Internet. 
Elsewhere,  Freedom  House  found  even  more 
restrictive  laws,  often  ambiguously  worded,  being 
drafted  or  enacted. 

Security  laws,  for  example,  aim  to  prosecute  the 


1998  Latin  American  Media  Directory 

The  only  annual  listing  of  the  hemisphere’s  newspapers, 
radio  stations  and  TV  channels. 

NEW! 

•  Descriptions  of  the  media  scene  in  each  country 

•  Foreign  correspondents  in  Latin  America 


Plus  listings  of  all  Spanish-language  daily 
media  from  Canada  to 
Tierra  del  Fuego,  as  well  as  Brazil. 
Over  5,000  outlets. 

Just  $87,  handling  and  shipping  included 

First-time  offer  for  buyers  of  the  1998 
directory;  a  floppy  disk  for 
labels  and  letters  -  $50 


Order  by  check,  RO.  or  your  MC/Visa  credit  card.  Make  payment  to: 

INTERNATIONAL  FOUNDATION  FOR  PROFESSIONAL  JOURNALISM 
INTERNATIONAL  MEDIA  CENTER 
FLORIDA  INTERNATIONAL  UNIVERSITY 
3000  NE  1 51  ST,ACI-I62 
NORTH  MIAMI,  EL  33181-3600 


Name: . 

Company: . 

Address:  . 

City/State/Zip  Code: 


Q  Master  Card 


Account  #;  . E.xp.: 

Signature: . 


press  for  violating  national 
“security,”  “state  interests,” 
public  order,  or  even  public 
“values”  —  all  wide  open  to 
interpretation.  Such  lan¬ 
guage  enables  governments 
to  target  news  organizations 
or  journalists  for  nearly  any¬ 
thing  deemed  objection¬ 
able.  A  bill  in  C]ameroon 
would  ban  newspapers  that 
attack  “the  public  order”  or 
that  violate  “good  behavior 
and  values.” 

Insult  laws  are  increas- 
ingl\  popular  and  can  sub¬ 
ject  journalists  to  years  in 
prison.  They  penalize  re¬ 
porters  for  insulting  or  vitv 
lating  the  privac>'  of  officials. 
In  13  Latin  American  coun¬ 
tries,  among  others,  insult 
laws  remain  on  the  books.  In 
some  places,  journalists  may 
be  charged  with  “defama¬ 
tion”  of  the  government,  a 
charge  similar  to  criminal 
sedition.  I'hus,  exposing  ille¬ 
gal  actions  of  an  official  may 
result  in  a  charge  against 
the  journalist  rather  than 
the  corrupt  official.  In  most 
Islamic  countries,  it  is  a  seri¬ 
ous  offense  to  criticize  the 
rulers,  or  Islam.  In  Ooatia, 
Parliament  approved  a  .sedi- 
(See  Press  Freedom 
on  page  39) 
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Manager  buys 
Kearns  papers 

A  .L.  “ BUTCH”  ALFORD  Jr.,  editor 
and  publisher  of  the  Lewiston 
(Idaht))  Morning  Tribune,  has  agreed 
to  buy  the  paper  and  three  of  its 
Northwest  sister  papers  from  Kearns- 
fribune  (^orp. 

The  deal  ineludes  the  Moscow- 
Pullmcm  Daily  News  covering  the 
Washington  and  Idaho  communities; 
Daily  Sparks  Tribune  in  Sparks,  Nev.; 
and  Whitman  County  Gazette  in 
(a)lfax.  Wash.  The  price  was  not  di.v 
closed. 

Alford  is  the  grandson  of  one  of  the 
two  brothers  who  founded  the 
Lewiston  Tribune  in  1892.  In  1981, 
heirs  of  the  founders  sold  67%  of 
fribune  Publishing  Co.  (TP(^)  to 
Denver-based  rele-(a)mmunications 
Inc.,  the  nation’s  largest  cable  compa¬ 
ny.  T(T  subsequently  transferred  the 
stock  to  Kearns 'fribune  C.orp.,  publish¬ 
er  of  the  Salt  Lake  Tribune,  which  has 
operated  the  f()ur  papers. 

Alford  held  on  to  his  minority  own¬ 
ership  until  1991,  when  he  traded  his 
share  for  Kearns-Tribune  stock.  Alford 
said  he  began  negotiating  to  buy  the 
four  papers  early  in  1 997  after  the  T(T 
acquisition. 

AT(d  spokesman  said  the  sale  to 
Alford  continues  the  company’s  “ongo¬ 
ing  strategy  of  disposing  of  non- 
strategtic  assets  to  focus  on  its  core 
business.”  TCT  retains  the  Salt  Lake 
Tribune. 

When  the  sale  is  completed,  Alford 
said  in  an  interview,  he  will  be  the  sole 
owner  of  fPf]  Holdings  and  will  con¬ 
tinue  as  a  shareholder  and  director  of 
Kearns-Tribune.  “1  took  advantage  of  an 
opportunity  to  buy  the  papers,”  he 
added.  —  M.L.  Stein 

Nippon  papers 

charge 

Web  theft 

Five  .'viajor  Japanese  newspapers 
are  accusing  a  firm  that  runs  a 
“megasite,”  with  links  to  news  Web 
sites  around  the  world,  of  stealing  their 
stories. 

The  accusations  come  just  months 
after  Scottsdale-based  Total  News  Inc. 


settled  with  six  of  the  nation’s  largest 
news  organizations,  which  had  sued 
the  firm  for  copyright  and  trademark 
infringement. 

Total  News  runs  a  site  that  provides 
free  links  to  the  Web  sites  of  1 ,400 
news  organizations. 

But  most  of  the  sites  are  not  accessi¬ 
ble  directly.  They  are  in  a  framed  for¬ 
mat  that  allows  Total  News  to  sell 
advertising  in  the  space  surrounding 
the  site. 

The  Japanese  newspapers  issued  a 
warning  letter  to  the  company,  .saying 
it  is  misappropriating  their  stories. 

They  also  allege  that  Total  News  is 
obscuring  the  source  of  the  stories  by 
packaging  them  onto  its  own  home 
page. 

Total  News  president  Roman 
(iodzich  said  there  is  nothing  illegal 
about  framing  and  that  he  would  be 
reluctant  to  sign  an  agreement  saying  it 
will  refrain  from  using  the  frames  in 
the  future. 


In  June,  the  Washington  Post,  Dow 
Jones  &  Co.,  Cable  News  Network, 

Time  Inc., Times  Mirror  Co.  and 
Reuters  sued  Total  News  on  accusa¬ 
tions  it  illegally  republished  and 
repackaged  their  Web  sites  for  profit. 
The  firm  settled  by  agreeing  to  pro¬ 
vide  direct  links  to  the  media  compa¬ 
nies’  sites  under  licensing  agreements. 

—  AP 

Pulitzer  hoard 
adds  Henry  Gates 

ENRY  LOUIS  GATES  Jr.,  the  author 
and  .scholar  of  African-American 
culture,  has  been  elected  to  the  18- 
member  Pulitzer  Prize  bt)ard,  where 
members  serve  a  maximum  term  of 
nine  years. 

Gates  is  the  WE  B.  Du  Bois  Professor 
of  the  Humanities  at  Harv  ard 
University  and  director  of  the  Du  Bois 
Institute  for  Afro-American  Research. 


H  National  Press  Foundation 

Conference  for  Editors, 

Editorial  Board  Writers  &  Producers 

MEDICAID  &  WELFARE 

APRIL  5-6-7, 1998 

Two-and-a-half  days  in  Washington,  D.C. 

All  -expenses  paid 

This  is  the  second  program  in  our  series  for  newsroom  decision-makers  on  the 
major  social  issues  of  the  day.  This  one  focuses  on  Medicaid  and  Welfare, 
among  the  two  most  contentious  issues  of  the  day.  How  are  the  reforms 
working  at  the  state  and  federal  levels?  What  problems  are  being  created  or 
solved?  What  do  Americans  really  know  about  the  issues  and  how  are  their 
opinions  shifting?  What  are  journalists’  responsibilities  in  all  this?  The  first 
program  -  on  Social  Security  and  Medicare  -  was  an  enormous  success. 
Funding  is  provided  by  the  Knight  Foundation,  Ford  Foundation,  Kaiser 
Family  Foundation  and  Ethics  &  Excellence  in  Journalism  Foundation. 

Spieakers  include  senior  people  from  Harvard  University,  Nieman  Foundation, 
the  Kaiser  Family  Foundation,  Urban  Institute,  state  and  federal  agencies,  etc. 
Application  deadline  is  Friday,  March  6  at  5  p.m.  Applicants  must  include  a 
brief  bio,  a  statement  as  to  why  participation  is  important  to  you  and  your 
news  organization,  a  letter  of  support  from  a  supervisor,  and  a  clip  or  tape. 
Applications  will  not  be  returned.  For  information  call  202-662-7356,  fax  us  at 
202-662-1232,  or  e-mail  us  at  NPF@aol.com  The  National  Press 
Foundation  is  a  non-profit,  non-partisan  educational  organization. 

Final  Program:  The  Multiracial  Society,  June  21-22-23 
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Lawmaker  Sues 
Phillv  Weekly 


A  PENNSYLVANIA  STATE 
senator  is  suing  the 
Philadelphia  City  Paper 
and  one  of  its  editors  for 
libel  over  a  column  criti¬ 
cal  of  a  cir>'  agency’s  handling  of  a 
trust  fund  and  the  senator’s  handling 
of  media  requests  for  public  records. 

State  Sen.  Vincent  J.  Fumo  filed  suit 
in  the  (>ourt  of  Common  Pleas  of 
Philadelphia  Cxrunty  against  the  paper 
and  Howard  Altman,  who 
writes  the  “Pretzel  Logic” 
column,  Fumo  is  asking 
for  $50,()0()  in  compen¬ 
sator)’  damages  and  $5 
million  in  punitive  dam¬ 
ages.  City  Paper  is 
owned  by  Metroweek 
Carrp. 

“1  strongly  support  the  First 
Amendment  as  a  vital  civil  liberty,  but 
when  a  paper  acts  irresponsibly,  it  has 
to  be  challenged,”  Fumo  said  in  a  state¬ 
ment.  “When  a  publication  maliciously 
and  falsely  damages  someone’s  reputa¬ 
tion,  it  gives  journalism  a  bad  name 
and  it  weakens  people’s  faith  in  the 
news  media.” 

“I  must  admit  surprise  when  it  hap¬ 
pened,”  Altman  said.  “It’s  unfortunate, 
it’s  a  divergence,  it’s  unnecessary.” 


Philacielpbia ’s  City  Paper  ami  editor 
Howard  Altman  have  been  bit  with  a 
libel  suit  by  state  Sen.  Vincent  J.  Fumo 
for  a  column  about  bis  work  on  the 
Board  of  City  Trusts. 


-  See  AdOne 

I  Classified 
Network 

Interactive 
I  Newspapers ’98 

February  4-7, 1998 
w  AdOne  Booths  6  &  8 

www.adone.com 


Fumo,  a  2()-year  veteran  of  the  state 
Senate,  is  a  member  of  the  Board  of 
City  Trusts,  which  administers,  among 
others,  a  $230  million  bequest  of  local 
merchant  Stephen  Girard,  who  died  in 
1831.  The  Stephen  Girard  College 
Trust  is  dedicated  to  the  establishment 
and  operation  of  Girard  College,  an 
elementary  and  secondary  school  for 
children  without  fathers. 

Fumo  sued  over  Altman’s  column,  in 
the  Nov.  14-20,  1997 
issue.  Titled  “Outstanding 
Arrogance:  How  to  Abuse 
the  Public  and  Make  a 
Bundle,”  Altman  praises 
the  Philadelphia 
Inquirer  for  “The  Girard 
Legacy,”  its  three-part 
series,  Nov.  9-1 1,  examin¬ 
ing  the  board’s  handling  of  the  trust. 
He  also  lauds  City  Papers  own  cover¬ 
age  of  the  board,  saying,  “This  highly 
secretive  cabal  of  civic  leaders  has  a 
penchant  for  doling  out  chunks  of 
Stephen  Girard’s  bequest  to  Vinny’s 
friends  in  the  form  of  corporate  wel¬ 
fare.” 

Altman  took  particular  note  of  a 
deal  with  local  businessman  Ron 
Rubin,  a  Fumo  campaign  contributor 
and  a  business  associate  of  another 
board  member.  “When  we  tried  to 
find  out  just  how  much  the  B(T  was 
spending  and  on  whom,”  Altman 
wrote, “we  were  told,  basically,  to  take 
a  hike,  that  they  were 
under  no  obligation, 
morally  or  legally,  to 
let  us  peruse  their 
records,  let  alone 
attend  their  meet¬ 
ings.”  And  he  criti¬ 
cized  Mayor  Ed 
Rendell,  city  council 
president  John  Street, 
and  mayoral 
spokesman  Kevin 
Feeley  for  other  unre¬ 
lated  instances  of  refus¬ 
ing  to  answer  requests 
for  information. 


Altman  said  Pennsylvania’s  open 
records  laws  “are  probably  the  weak¬ 
est  in  the  country,”  and  admitted  it  was 
“a  gray  area”  whether  disclosure  is 
required.  Still,  City  Paper  emphasizes 
stories  on  power  brokers  and  will  con¬ 
tinue,  he  said. 

Fumo  takes  issue  with  references  to 
Fumo  as  “Vinny,”  to  Louis  Esposito, 
board  president,  as  “Louie”  and  “a  glo¬ 
rified  butcher,”  and  to  the  (iirard  Trust 
as  Fumo’s  “$230  million  toy  chest,” 
used  by  board  members  as  “their  pri- 
v’ate  Monopoly  money  with  no 
accountability’  to  anyone.” 

“These  statements,”  says  Fumo’s 
complaint, “published  to  many  of  the 
Senator’s  constituents,  imply  that 
Senator  Fumo  is  (i)  violating  his  fidu¬ 
ciary  duties  as  a  member  of  the  Board 
of  City’  Trusts,  (ii)  is  abusing  his  power 
as  a  public  official  by  personally  and 
improperly’  profiting  from  (iirard  Trust 
moneys,  and  (iii)  uses  unlawful  intimi¬ 
dation  tactics  in  carrying  out  his  offi¬ 
cial  duties.  These  statements  are  false 
and  were  made  by  defendants  with 
constitutional  malice  and  an  intent  to 
harm  the  Senator.” 

Following  the  controversy  aroused 
by  press  accounts,  the  Board  of  (iity 
Trusts  established  a  five-member  panel 
in  December  to  examine  its  dealings. 
Altman  said  he  would  be  more  than 
willing  to  serve  on  the  panel,  but  has 
(See  Suit  on  page  41) 


State  senator 
hires  Sprague 
firm  to  press 
libel  suit 
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The  Charles  S.  Rowe  Family 

has  sold  its  stock  of 

The  Free  Lance-Star  Publishing  Co. 
of  Fredericksburg,  Va. 

publisher  of 

Uht  fitt  $mie- 

a  daily  neii'spapersennngFrederickshtirg,  Virginia 
and  operator  of  radio  stations 
WFLS-FM  and  WYSK-FM/AM 
to 

The  Josiah  P.  Rowe,  HI  Family 

We  acted  as  financial  advisor  to  and  assisted  in 
the  negotiations  as  the  representative  of 
the  Charles  S.  Rowe  Family. 

January  1998 


KEVIN  M.  LAVALLA 

Mamif^ittg  Director 
lavallakSvsacomm.com 


ROBERT  J.  BROADWATER 

Mana0n^  Director 
broadvv'ater@vsacomm.com 


Keeping  it  in  the  family.  In  a  multi-faceted  transaction  encompassing  a  comprehensive  fair  market  valuation 
and  the  development  of  a  unique  sale  and  financing  structure,  Veronis,  Suhler  developed  a  creative  solution 
for  this  closely-held  family  business  which  allowed  the  Charles  Rowe  family  to  receive  fair  value  for  its  shares 
while  keeping  the  company  in  family  hands. 

Since  its  founding  in  1981,  VS&A  has  completed  more  than  390  communications  industry  transactions  with 
an  aggregate  value  in  excess  of  $20  billion  —  including  more  than  $870  million  in  newspaper  transactions.  We 
have  worked  with  —  and  completed  transactions  in  —  all  major  segments  of  the  newspaper  publishing 
industry,  including  major  and  small  market  dailies,  suburban  and  alternative  weeklies,  legal  publications  and 
business  journals. 


Veronis,  Suhler  assists  owners  of  newspapers  and  other  media  companies  to  maximize  the  value  of  their 
holdings  by  providing  a  broad  range  of  financial  advisory  services,  including: 

■  Mergers  and  Acquisitions  ■  Recapitalizations  ■  Valuations 

■  Debt  and  Equity  Financing  ■  Fairness  Opinions  ■  Research 

Please  call  to  learn  more  about  VS&A’s  financial  advisory  services  or  discuss  possible  initiatives  in  complete 
confidence. 

Im  estment  Imtkers  to  tlx’cornruunications. 
media,  pithlishnig,  Imjodcastiiifi,  interactiiv 
dif^ital  media,  and  mfonnation  huliLstries. 

350  PARK  AVENUE  •  NEW  YORK,  NY  10022  •  PHONE:  (212)  935-4990  WEB  SITE:  WWW.VSACOMM.COM 


Veronis,  Suhler  &  Associates  Inc. 


NEWSPEOPLE  IN  THE  NEWS  by  ian  e.  anderson 


ROXAIVE 
ARIVOLD,  49,  a 

veteran  editor  and 
reporter  at  the 
Los  Angeles 
Times,  has  been 
named  metro  edi¬ 
tor. 

LEWIE 
LaGUIRE,4\, 

cir\'  editor,  was  appointed  deputy 
metro  editor. 

JOEL  SAPPELL,  44,  metro  projects 
editor,  was  promoted  to  senior  metro 
projects  editor. 

SCOTT  KRAFT,  42,  deput)’  foreign 
editor,  was  named  national  editor  at 
the  Times. 

He  succeeds  NORMAN  C.  “MIKE” 
MILLER,  who  retired. 

MARGARET  M.  SVLLIVAN,  40,  assis¬ 
tant  managing  editor  at  the  Buffalo 
(N.Y.)  News,  has  been  promoted  to 
managing  editor. 


MARGARET  M. 

SVLUVAN 

DAVID  AVER,  retail  advertising  man¬ 
ager  at  the  Peoria,  111.,  Journal  Star, 
has  been  named  advertising  director. 

He  succeeds  CARL  ARRENIVS, 
who  retired. 

GENE  HAYDEN,  general  advertis¬ 
ing  supervisor,  was  promoted  to  retail 
advertising  manager. 

SVE  PATTERSON,  a  retail  advertis¬ 
ing  sales  representative  since  1 989, 
was  appointed  advertising  sales 
manager. 

She  succeeds  DICK  BROOKE,  who 
retired. 

MARY  SWARINGEN,  coop  adver¬ 


tising  manager  at 
the  News,  will 
assume  additional 
national  advertis¬ 
ing  responsibili¬ 
ties. 

TOM  EFUKSON, 

circulation  direc¬ 
tor  at  the  Nevada 
Appeal,  Carson  Cit)  ,  Nev.,  and  Tahoe- 
C^arson  Area  Newspapers,  has  been 
appointed  corporate  circulation  direc¬ 
tor  of  II. S.  Media  (iroup.  Crystal  City, 
Mo. 

He  will  be  based  at  the  Merced 
(Calif.)  Sun-Star. 

KERNAN  TURNER,  56,  chief  of 
Caribbean  services  in  San  Juan  for  the 
Associated  Press,  has  been  appointed 
bureau  chief  in  Madrid,  Spain. 

STEVEN  GUTKIN,  33,  an  editor  on 
the  international  desk  in  New  York, 
was  named  bureau  chief  in  Caracas, 
Venezuela. 

ELIZABETH  DVFF-BROWN,  40,  a 

newsperson  in  Kuala  Lumpur,  Malaysia, 
was  named  bureau  chief  in  Malaysia, 
succeeding  HARI  SVBFtAMANIAM, 
54,  who  retired. 

GEOFFREY  SPENCER,  37,  news 
editor  in  Jakarta,  Indonesia,  was 
appointed  to  the  post  of  bureau  chief 
in  Indonesia. 

GHAFVR  FADYL,  53,  a  correspon¬ 
dent  in  Indonesia,  was  appointed  to 
the  new  post  of  sales  and  marketing 
manager. 

ADAM  YEOMANS,  37,  news  editor 
in  the  Miami  bureau,  was  promoted  to 
the  new  position  of  assistant  bureau 
chief  for  Florida. 

MICHELLE  WILLIAMS,  31,  the 

AP’s  correspondent  in  Chattanooga, 
Tenn.,was  named  correspondent  in 
charge  of  the  San  Diego  bureau. 

LINDA  LEAVELL,  30,  a  supervisor 
in  the  Dallas  bureau,  was  appointed 
news  editor  for  Texas. 

RON  GOLDBERG,  vice  president  and 
director  of  sales  for  CLTV  News,  a 
Tribune  Co.  media  outlet,  has  been 
appointed  director  of  Tribune  Chicago 
media  sales. 

His  new  position  is  an  extension  of 
the  Chicago  Tribune  Network,  the 
newspaper-based  multimedia  sales 
effort. 


Jack  Kent  Cooke  Incorporated 

has  agreed  to  sell 

Daily  News  of  Los  Angeles 

(202,400  daily  and  215,100  Sunday  circulation) 
to 

MediaNews  Group,  Inc. 

We  are  proud  to  have  represented 
Jack  Kent  Cooke  Incorporated  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 

(505)  820-2700 

Web  Site;  www.dirksvanessen.com 


ROXANEARMOLD 


DAVWAVER 
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BY  KEITH  SHELTON 


Lone  Star  CAR 

OMPIjTER-ASSISTED  REFORTlNCi  is  vendor.”  The  Houston  Chronicle  uses  Dow  Jones 
'*  being  praetieed  almost  universally  by  News/Retrival,  Lexis/Nexis  and  Data  Times.  The 

r  daily  newspapers  in  Texas.  San  Antonio  Express-Sen's  uses  AOL  and  E-N 

^  A  survey  b)’  the  University  of  North  Online.  The  Fort  Worth  Star-Telegram  uses  Lexi.s/ 

%  Texas  of  state  dailies  showed  that  Nexis.  The  Austin  American-Statesman  uses 

'  almost  all  of  the  papers  use  at  least  Lexis-Nexis,  DataTimes,  Dow  Jones  News/Retrival. 

the  Internet  in  da>'-to-da\  reporting,  and  wide-  Catmpuserve  and  AOL.  The  El  Paso  Times  uses 
spread  use  of  computer  programs,  such  as  FoxPro  AOL,  AutoTrack,  C-ompuserve  and  Lexis/Nexis. 
and  Excel,  to  manipulate  data,  is  widespread.  Only  five  papers  assigned  an  employee  to  per- 
although  not  universal.  form  computer  research,  while  31  said  all  staffers 

The  metro  dailies  in  Dallas,  Houston,  Fort  Worth  do  computer  research.  Three  said  both  designated 
and  San  Antonio  employ  a  host  of  programs  and  persons  and  the  staff  do  (]AR  research.  Dave  .Mont- 
services.  Some  of  the  gomery,  assi.stant  managing  editor  for  news  at  the 
iBXdS  DdDBrS  pitptTS  have  specialists  —  Star-Telegram,  said;  “We  have  a  computer  expert 
.svstems  managers  or  skilled  at  complex  searches,  but  numerous  staff 

harness  computers  librarians  —  w  ho  per-  members  can  do  more  limited  searches." 

form  computer  research.  Among  the  comments:  “All  with  specialized 

for  news  research  most  all  their  staff  help  from  the  library  staff.”  “Many  do.  Some  are 

_  members  have  access  to  slower  to  pick  it  up.”  “The  editorial  librar\-  staff 

some  computer-assisted  does  all  computer  database  searches.” “Designated 
reporting  (C^AR)  tools.  There  are  some  controls  person?  Yes,  when  tees  apply.”  “All  should.  Several 
when  cost  is  an  issue.  do  more  than  others.  .Managing  editor  tends  to  ini- 

(;omputers  have  facilitated  some  important  sto-  tiate  and  do  most  searches,  but  that  is  changing.” 
ries.  The  Dallas  Morning  Sews  has  won  Pulitzer  Fewer  papers  have  software  for  manipulating 
prizes  u.sing  (>AR  techniques.  The  Lufkin  Daily  data.  Five  indicated  they  use  FoxPro,  10  use  both 
,Vet< 's, circulation  about  16,0()(),  researched  cellular  FoxPro  and  Excel.  Other  programs  included 
phone  records  of  public  officials  to  reveal  abuses.  Access,  Filemaker,  Lotus  and  Paradox. 

The  survey  tallied  replies  from  43  papers  repre-  Of  those  papers  lacking  access  to  C;aR  research 
senting  more  than  twcHhirds  of  the  circulation  in  programs,  1 1  said  last  summer  that  they  plan  to 
the  state.  Of  them,  3”  used  (lAR  tools  within  the  begin  adding  C'.AR  capabilities,  on  timetables  rang- 
previous  12  months;  16  said  they  did  so  continu-  ing  from  three  months  to  tw'o  years.  ■ 

ously;  14  occasionally;  three 
seldom. 

Only  one  paper  reported 
no  staff  access  to  the  Inter¬ 
net,  and  perhaps  many  pa¬ 
pers  that  didn't  participate 
included  those  with  a  lack  of 
Net  access  as  well. 

Netscape,  the  most  popu¬ 
lar  search  engine  among  the 
Texas  papers,  was  in  use  at 
3”^  of  the  45  dailies  surveyed. 

Seven  others  used  Internet 
Explorer,  and  one  used  Eu- 
dora. 

Of  the  21  papers  using 
more  expensive  research 
tools,  such  as  data  services, 

13  said  they  used  American 
Online,  three  Lexis/Nexis. 

The  Dallas  Morning  Sews 
uses  “all  of  the  above  (AOL, 

Lexis/Nexis)  and  every  main 

Shelton  is  with  the 
University  of  Sorth  Texas 
in  Denton. 


CONGRATULATIONS! 

Reid  Newspapers,  Inc.,  of  Cushing,  Oklahoma 
has  sold 

The  Cushing  (OK)  Daily  Citizen 

and 

The  Nowata  (OK)  Star 

to 

Community  Newspaper  Holdings,  Inc. 
of  Lexington,  Kentucky 

We  are  proud  to  have  represented  Community  Neiospaper 
Holdings,  Inc.,  in  this  transaction. 


Bolitho-Taylor 

Media  Service 

-  Vi 

(580)  421-9600 

Tom  Bolitho 

115  S.  Broadway  Ada,  OK  74820 

Greg  Taylor 
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BY  MARK  FITZGERALD 


From  Welfare 
Roll  To  Payroll 


Mandatory 
workfare  opens 
big  labor  pool — 
and  training 
money — to 
newspaper 
mailrooms 


AS  AMERICA  DISMANTLES  its  welfare 
system,  it  is  creating  a  huge  labor 
pool  that  in  many  ways  is  ready-made 
for  newspapers,  industry  human 
resources  experts  say. 

So-called  “workfare”  laws  that  fed¬ 
eral  and  state  governments  have  enacted  to  force 
the  majority  of  welfare  families  off  the  dole  are  not 
only  sending  applicants  streaming  into  newspaper 
employment  offices  in  search  of  unskilled  or  low- 
skilled  jobs  —  the  mandates  also  offer  papers  a 
shot  at  a  big  pool  of  tax  credits  that  can  lower  net 
wage  costs.  In  addition, 
newspapers,  like  other 
employers,  are  eligible  for 
state  or  federal  funding  of 
job  training. 

“Don’t  simply  think  of  this 
as  a  faddish  opportunity  to 
get  some  new  people.  You 
have  to  look  at  this  as  a 
resource,”  says  Jim  Janiga, 
vice  president  of  human 
resources  for  the  Alameda 
Newspaper  Group. 

By  any  measure,  workfare 
involves  big  numbers.  In  Cal- 
ifornia  alone,  for  instance, 
some  800,()()()  adults  are  expected  to  be  off  the 
welfare  rolls  by  the  end  of  this  year. 

And  states  that  have  already  implemented  their 
own  versions  of  workfare  are  finding  that  the 
number  of  welfare  recipients  drops  even  before 
their  laws  kick  in.  Nationwide,  the  New  York 
Times  reported  Dec.  30,  some  1.4  million  families 
have  already  dropped  off  welfare  since  March 
1994,  when  the  number  of  welfare  recipients 
peaked  at  more  than  14  million  people. 

At  the  same  time,  however,  workfare  has  the 
paradoxical  effect  of  giving  states  more  money  to 
spend  on  job  training,  day  care,  transportation  and 
other  support  services  for  former  welfare  recipi¬ 
ents.  Alameda  Newspaper  Group’s  Janiga  urges 
newspapers  to  go  after  that  money. 

“You  don’t  have  to  rely  on  some  job  trainers 
with  no  newspaper  experience  training  people  to 
work  at  your  newspaper.  You  can  develop  that  job 
training  internally  and  be  reimbursed  if  the 
employee  stays  on  for  a  certain  period  or  have 
[taxes]  commuted  for  a  certain  period,”  Janiga 
says. 

But  is  it  worth  training  a  former  welfare  recipi¬ 
ent?  Or  have  years  of  welfare  dependence 


destroyed  the  motivation  and  reliability  of  these 
new  workfare  applicants?  Newspapers  really  don’t 
have  to  guess  the  answers.  They  need  only  look  to 
the  experience  of  papers  in  states  where  workfare 
has  already  taken  root. 

Take  Wisconsin,  for  instance.  Once  renowned 
for  its  generous  welfare  benefits,  the  Badger  State 
in  1995  instituted  one  of  the  nation’s  first  and 
most  rigorous  workfare  programs,  known  as  Wis¬ 
consin  Works  orW2. 

It  was  a  newspaper,  the  Milwaukee  Journal 
Sentinel,  that  created  one  of  the  first  job  training 
programs  underW2.  Because 
the  part-time  work  did  nt)t 
offer  benefits,  however,  the 
program  did  not  receive 
state  funds. 

“We  had  a  perfect  place  to 
put  them  and  that  was  in  our 
production  and  distribution 
areas,”  says  Verona  Morgan, 
the  paper’s  human  resources 
employment  manager. 

How  did  the  trainees  work 
out?  “What  we  learned,”  Mor¬ 
gan  says, “is  that  people  who 
are  coming  off  welfare  are 
the  same  as  those  who  have 
had  regular,  permanent 
employment  in  terms  of  reli¬ 
ability  and  job  performance.” 

That’s  not  to  say,  however, 
that  the  W2  workers  fit  in 
seamlessly.  There  were,  for 
instance,  some  initial  prob¬ 
lems  with  motivation,  Mor¬ 
gan  says. 

“It  wasn’t  until  some  of 
the  trainees  were  sanctioned,  losing  benefits,  that 
motivation  became  less  of  a  problem,”  she  says.  “I 
don’t  think  everybody  believed  they  would  really 
lose  their  checks.” 

In  fact,  some  newspaper  personnel  executives 
say  workfare  recipients  will  prove  more  motivated 
than  other  workers. 

“You  are  going  to  see  people  who  are  glad  to  be 
getting  a  job,”  says  Alameda  Newspaper  Group’s 
Janiga.  “Along  with  that  is  a  greater  potential  for 
retention.  These  folks  know  what  it’s  like  not  to 
have  a  job.” 

Another  initial  problem  at  the  Milwaukee  Jour¬ 
nal  Sentinel  was  that  a  definite  stigma  attached  to 
the  former  welfare  cases,  Morgan  says.  In  some 


"What  we  learned  is  that 
people  who  are  coming  off 
welfare  are  the  same  as  those 
who  have  had  regular, 
permanent  employment  in 
terms  of  reliability  and  job 
performance." 

—  Verona  Morgan,  human 
resources  employment 
manager,  Milwaukee 
Journal-Sentinel 
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ways,  though,  that  can  be  explained  by 
the  fact  that  the  former  welfare  recipi¬ 
ents  were  joining  the  paper  just  after  it 
had  completed  the  wrenching  merger 
of  what  had  been  the  afternoon  Mil¬ 
waukee  Journal  and  morning  Milwau¬ 
kee  Sentinel  —  a  merger  that  meant  lay¬ 
offs  or  dramatic  shifts  in  work  sched¬ 
ules  for  man)'  employees. 

“We  had  been  using  temp  agencies, 
of  course,  but  the  people  in  the  pilot 
program,  these  people  just  looked  dif¬ 
ferent,”  Morgan  says.  “We  resolved  the 
stigma  problem  —  but  not  without 
some  work  on  our  part.”  As  it  turned 
out,  the  Journal  Sentinel's  solution  had 
broad  application  to  all  its  part-time 
employees,  not  just  the  workfare 
trainees. 

“We  found  the  part-timers  had  similar 
problems,  but  they  were  not  as  well- 
known  until  the  pilot  program  trainees 
came  on  board,”  she  says.  To  engender 
loyalty  and  a  sense  of  belonging,  Mor¬ 
gan  says,  the  paper  created  an  orienta¬ 
tion  program  and  paired  all  trainees 
with  an  experienced  worker.  Hand¬ 
holding  like  that  is  an  important  part  of 
assimilating  recent  welfare  recipients 
into  a  newspaper  workforce,  says  Pres¬ 
ton  Vanderford,  director  of  personnel  at 
the  St.  Louis  Post-Dispatch.  The  news¬ 
paper  does  not  have  a  formal  workfare 
recruitment  program,  but  gets  appli¬ 
cants  from  organizations  that  do,  sucb 
as  the  Urban  League  and  the  Missouri 
State  Empkn  ment  Service. 

One  thing  the  Post-Dispatch  does  is 
impose  an  unusually  long  six-month 
probationary  period.  Employees  are 
monitored  by  human  resources  depart¬ 
ment  staffers  specializing  in  conflict 
resolution,  substance  abuse  and  other 
behaviors.  “We  have  a  good  ear  for  the 
potential  problems,”  Vanderford  says. 

But  employee  evaluation  starts  from 
the  very  beginning  at  the  Post-Dis¬ 
patch, Vdndcrford  sav’s. 

“We  believe  tbe  application  process 
starts  from  the  very  minute  you 
approach  the  security  guard  before  you 
come  up  to  the  employment  office,”  he 
says.  “It’s  a  matter  of  how  you  present 
yourself,  how'  you  dress.  All  that  is 
being  checked  out.” 

And  like  an  increasing  number  of 
newspapers,  the  Post-Dispatch  insists 
that  all  applicants  come  to  its  down¬ 
town  employment  office  and  fill  out 
applications  in  person.  That  way,  liter¬ 
acy  problems  become  immediately 
apparent. 

Those  applications  are  likely  to  hold 


“There  are  already  those 
predatory  companies 
out  there  waiting  for 
you  to  train  them  before 
they  grab  them.  You’re 
going  to  have  to  ojfer 
competitive  wages.” 


9 


pleasant  surprises 
for  their  employers. 

Many  people  being 
dropped  from  welfare  rolls  actually 
have  substantial  work  bistories,  news¬ 
paper  personnel  executives  are  finding. 

“Tbey  will  bring  resumes,”  says 
Alameda  Newspaper  Group's  Janiga. 
“Tbey,  for  tbe  most  part,  haven  t  been 
on  welfare  that  long.  There's  more  self- 
(See  Recruitment  on  page  41) 


Uncle  Sam  Wants  You!!! 

PACIFIC  STARS  AND  STRIPES,  the  editorially-independent  daily  “hometown"  newspaper 
serving  American  military  and  civilian  personnel  and  their  families  stationed  throughout  Asia  and  the 
Pacific,  is  in  the  process  of  restructuring  its  entire  operation. 

Now  is  your  chance  to  become  part  of  our  new  managemer^t  team  with  the  opportunity  of  working 
and  livirig  in  one  of  the  world’s  most  exciting  cities- Tokyo,  Japan. 

We're  looking  for  a  few  outstanding  newspaper  professionals  who  are  up  to  the  challenge  to  fill  the 
current  openings  for  the  following  key  management  positions: 

—  Editor 

We  require  an  editor  with  proven  leadership  ability  to  assume  primary  responsibility  for  overall 
direction  of  newsroom  operations;  dedication  to  journalism  of  the  highest  quality;  and  a 
successful  record  of  editorial  management  at  daily  newspapers.  This  top  newsroom  position 
reports  directly  to  the  publisher  and  works  closely  with  the  consolidated  editorial  staff  based  in 
Washington,  D.C.  Experience  in  a  national  or  international  news  organization  is  preferred. 

—  Circulation  Sales  Director 

Extensive  managerial  experience  in  newspaper  circulation  sales  and  marketing  activities 
including  home  delivery,  single  copy,  NIE  and  bulk  sales;  knowledge  of  computer  software 
programs  for  word  processing,  spreadsheet  and  database  applications;  and  an  ability  to  lead, 
train  and  motivate  staff  and  independent  contractors.  Preferred  candidate  will  have  a  college 
degree  in  marketing  and/or  business,  but  daily  newspaper  experience  will  be  considered  as  a 
substitute  under  appropriate  circumstances. 

—  Commercial  Printing/Job  Print  Shop  Manager 

Broad-based  experience  managing  a  newspaper  commercial  printing  operation  and/or  a  job 
print  shop;  emphasis  on  new  business  development,  customer  relations,  budgeting  and  training; 
and  technical  expertise  in  bindery  finishing  and  stripping.  Preferred  candidate  will  have  a  college 
degree  in  printing  or  other  production-related  area;  supervisory  and/or  managerial  experience  in 
pre-press,  pressroom  and  post-press  operations;  and  a  working  familiarity  with  digital  electronic 
data  transfer. 

We're  also  interested  in  tmring  from  highly-qualified  individuals  with  newspaper  advertising, 
business  office,  circulation,  commercial  printing,  editorial,  information  systems,  marketing 
and/or  production  experience  who  want  to  be  considered  for  future  openings  in  Tokyo  and 
other  overseas  locations  served  by  PACIFIC  STARS  AND  STRIPES. 

For  more  information  or  to  apply  for  one  of  these  unique  once-in-a-lifetime  opportunities,  mail 
your  current  resume,  salary  requirements,  list  of  references  and  an  accompanying  cover  letter 
in  confidence  to:  Pacific  Stars  and  Stripes,  ATTN:  Civilian  Personnel  Office,  Unit  45002,  APO 
AP  96337-5002;  fax  to  (01 1  -81  )-3-3403-5493;  or  e-mail  in  ASCII  text  or  MS  Word  (PC)  to 
jobs-pss@stripes.osd.mil  —  These  positions  are  open  to  U.S.  citizens  only. 


Time  is  short  so  don't  delay  or  you'll  miss  out.  Do  it  today!!! 


AN  EQUAL  OPPORTUNITY  EMPLOYER 
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MARKETING/CIRCULATION 


BY  M.L.  STEIN 


New  Alliances  To 
Gain  Subscribers 

Newspapers  and  their  distribu-  about  “what  we  can  say  and  can’t  say  and  all  of 
tors  should  work  more  closely  the  potential  traps  that  are  out  there  waiting  for 

together  to  build  their  collective  us,”  he  insisted. 

businesses  despite  the  misgivings  “Are  we  barred  from  talking  to  each  other  as 
of  lawyers  regarding  such  allian-  business  partners?  1  hope  not.” 


Circulation 
exec  m'ges 
newspapers 
and  distHhutors 
to  work  closer 
to  build 
business 


Newspapers  and  their  distribu¬ 
tors  should  work  more  closely 
together  to  build  their  collective 
businesses  despite  the  misgivings 
of  lawyers  regarding  such  allian¬ 
ces,  according  to  the  top  circulation  officer  of 
the  San  Francisco  Newspaper  Agency. 

Stephen  T.  Hearst,  the  agency’s  vice  president 
for  circulation/information  management  ser¬ 
vices,  said  his  organization  already  has  started 
meeting  with  its  distributors  on  their  mutual 
interest  of  boosting  and  improving  newspaper 
circulation. 

“I’m  not  suggesting  this 
is  a  cure-all  for  all  that  ails 
us,  but  I  think  it’s  a  good 
beginning,”  he  told  a  San 
Diego  conference  of  the 
American  Association  of 
Independent  News  Distri¬ 
butors  (AAIND).  “We 
probably  had  the  most 
candid  conversation  I  have 
ever  had  with  a  group  of 
dealers  ....  This  is  not 

about  sides.  It’s  about  acknowledging  more  than 
one  perspective.”  Hearst  said  the  two  parties  will 
have  monthly  get-togethers  because  “we  can’t 
ignore  the  issues  between  us.  Those  issues  are 
our  customers.” 

As  newspapers  churn  through  subscribers  at 
rates  varying  from  25%  to  200'Xi  annuall)',  and  cus¬ 
tomers  show  decreasing  loyalty  to  any  paper 
while  exploiting  competing  information  sources 
—  many  free  —  newspapers  must  take  some  of 
the  blame,  Hearst  contended. 

While  jogging  every  morning,  he  said,  he  sees 
the  end  result  of  htime  delivery  —  misthrown 
papers  —  “and,  for  the  most  part,  it’s  not  pretty. 
We  are  not  the  postal  service.  Our  customers 
have  more  options.” 

Newspapers  and  deliverers  also  have  to  get 
beyond  their  primary'  areas  of  penetration  and 
into  outlying  areas,  even  though  they  may  seem 
too  tough  to  get  to,  he  advised. 

“If  we  don’t  collectively  find  a  way  to  serve 
those  customers,  then  we  will  give  those  cus¬ 
tomers  away,”  Hearst  argued.  “We  have  to  increase 
penetration  in  those  areas  so  that  it’s  worthwhile 
to  go  there.” 

A  move  toward  closer  cooperation  deserves 
attention  even  though  it  ignores  legal  advice 


about  “what  we  can  say  and  can’t  say  and  all  of 
the  potential  traps  that  are  out  there  waiting  for 
us,”  he  insisted. 

“Are  we  barred  from  talking  to  each  other  as 
business  partners?  1  hope  not.” 

To  protect  the  role  of  distributors  as  indepen¬ 
dent  contractors  —  as  opposed  to  affiliates  or 
employees  —  and  to  avoid  lawsuits,  newspapers 
are  usually  advised  to  treat  distribution  compa¬ 
nies  at  arm’s  length. 

But  Hearst  said  the  purpose  of  meeting  with 
distributors  should  be  to  align  objectives  desig¬ 
ned  to  increase  circulation 
and  penetration  and  to  retain  “T1')iS  iS  tlOt  Ct 
readers  in  areas  that  adver¬ 
tisers  need  distribution.  ^tOllp  tO  (itSCUSS 

“This  is  not  a  group  to  rcites  Of' 

discuss  fees,  rates  or  prices,”  .  j 

he  stressed.  “And  it’s  not  just  pf'tCeS.  AflCl  it  S 

a  bitch  session.  It’s  a  group  HOt  jllSt  Cl  bltch 

that  can  deal  with  the  reali-  ,  .  ,  ^ 

ties  of  delivering  newspa-  SeSStOll.  It  S  Cl  ^fOLlp 

pers,  inserts,  product  sam-  thclt  Catl  clecil  IVith 
pies  and  marketing  —  opera-  .  ^  -  f 

tional  and  community  issues  teCllllttS  OJ 

that,  as  partners,  we  need  to  clcHt^efHfl^ 
deal  with  ....  If  we  don’t  ^  ^  ^  ^  „ 

deliver  these  items,  our  com-  HCU  Spcipei  S. 

petitors  will.” 

Hearst,  who  represents  the  Chronicle 
Publishing’s  morning  San  Francisco  Chronicle 
and  Hearst  Corp.’s  afternoon  San  Francisco 
Examiner,  sought  to  allay  skepticism  about  joint 
operating  agreements. 

“1  don’t  want  you  to  go  away  with  the  notion 
that  JOA’s  are  dysfunctional,”  he  quipped.  “Ours 
actually  works  quite  well. 

“Serving  two  masters  isn’t  as  hard  as  you  might 
think.  If  one  of  them  is  mad  at  you,  normally  the 
other  one  isn’t.” 

The  JOA’s  circulation  for  the  period  ending  last 
September  was  484,218  and  120,856,  respective¬ 
ly,  for  the  Chronicle  and  Examiner  and  605,072 
for  the  combined  Sunday  paper,  a  decline  from  a 
few  years  ago.  But  Hearst  said  most  of  the  drop 
was  by  design,  to  cut  out  delivery  that  was  too 
expensive. 

“Now  that  we  are  healthier,  trying  to  stop  that 
decline  and  turn  that  circulation  number  up 
again  has  been  like  turning  an  aircraft  carrier,”  he 
commented. 

“But  pain  helps  you  focus.” 
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MARKETING  ADVERTISERS 


County  Dumps  Weekly  As  Ad  Vendor 


The  RC)C:KL\ND  county  legisla¬ 
ture  in  New  York  (aty  's  suburbs 
has  passed  a  resolution  naming  the 
Rockland  County  Times  one  of  the 
tw'o  newspapers  eligible 
to  receive  county  legal 
notices. 

If  the  resolution  is 
signed  by  county  execu¬ 
tive  Scott  Vanderhoef, 
the  County  Times  will 
replace  Community  Media  Inc.,  which 
gets  almost  $80, ()()()  a  year  from  the 
notices,  according  to  (IMI  managing 
editor  Peter  Sluys. 

The  resolution  followed  a  lawsuit 
filed  against  the  Rockland  County 
legislature  in  an  effort  to  annul  its 
1996  resolution  granting  CMI  official 
status.  The  county  filed  a  motion 
to  dismiss  the  suit  last  week,  but 
if  the  county  gives  the  nod  to  the 
County  Times,  the  lawsuit  becomes 
moot. 


The  suit  was  supported  by  the 
county  democratic  chairman  Paul 
Adler  who  said  CMI  shouldn’t 
receive  advertising  revenue  from 

the  county  since  it  owes 
nearly  $700,000  in  feder¬ 
al  and  state  taxes  and 
filed  last  June  for  protec¬ 
tion  from  creditors  under 
(Chapter  1 1  of  federal 
bankruptcy  law. 

But  Sluys  called  Adler’s  claim  “a 
specious  argument  made  for  political 
purposes.  The  issue  is  whether  we  do 
what  we’re  contracted  to  do  with  the 
county',”  he  said. 

Sluys,  whose  company  publishes 
Our  Town  in  Orangeburg,  the 
Clarkstown  Courier  and  the 
Independent  in  North  Rockland, 
weeklies  with  a  combined  circulation 
of  70,000,  said  Adler  and  others  try¬ 
ing  to  end  his  county  advertising 
have  political  motivations  based  on 


the  newspapers’  political  stands  on 
last  year’s  elections,  when  V'anderhoef 
defeated  Alex  Gromack,  who  had 
business  ties  with  Adler. 

But  Steven  Faber,  the  lawyer  who 
filed  the  suit,  said  county  law  pro 
vides  that  legal  notices  be  published 
in  two  official  newspapers,  and  the 
General  Construction  L;iw  of  New 
York  defines  newspapers  as  having  a 
paid  circulation  and  being  registered 
with  the  U.S.  Postal  Service  as  second 
class  material.  CMI  papers  aren’t  offi¬ 
cial  because  they  “don’t  have  a  paid 
circulation  and  they’re  sent  out  as 
junk  mail,”  Faber  said. 

Faber  filed  the  suit  on  behalf  of 
John  Mauro  and  Jack  Cuff,  who, 
according  to  Adler,  are  part  of  a  com¬ 
munity  group  that  opposes  CMI. 
County  notices  are  currently  pub¬ 
lished  in  CMI  papers  and  the 
Rockland  Journal-News,  d  Nyack 
daily.  —  Ken  Liebeskind 


Parochial 
politics  plays 
part  in  county 
ad  spending 


Wanted  Records 


Help 

SUNDAY,  JAN.  1 1,  was  Help  Wanted 
Day  in  the  Northeast  as  the  Boston 
Globe  and  Philadelphia  Inquirer 
published  their  largest  sections  ever. 

The  Globe's  “The  Big  Help”  included 
184  broadsheet  pages  and  4,527  ads, 
with  1 20  pages  in  full  color,  according 
to  Wendy  Evans,  manager  of  recruit¬ 
ment  advertising. 

The  Inquirer's  “Mega-Employment 
Section”  was  1 20  pages,  20  more  than 
the  goal,  and  “a  record  for  the  paper,” 
said  Scott  Whitley,  director  of  classified 
advertising. 

Both  were  the  latest  special  recruit¬ 
ment  sections  that  each  paper  runs 
twice  a  year.  Besides  jumbo  ad  rev¬ 
enues,  the  sections  also  generate  addi¬ 
tional  circulation  revenue. 

Whitley  called  the  big  sections  “the 
most  profitable  of  the  year”  for  the 
classified  department,  without  reveal¬ 
ing  a  figure,  and  fuel  for  an  additional 
20,000  copies  sold. 

Evans  said  the  section  was  highly 
profitable  for  the  Globe  as  well  but 
was  unsure  how  many  additional 
copies  were  sold. 

The  Inquirer  waged  a  multimedia 
campaign  to  pr«)mote  the  section  to 


Here's  how  the  Boston  Globe's 
massive  184-page  special  help  wanted 
classified  section  looked  Jan.  11. 


advertisers  and  readers.  An  animated 
guerrilla  character  was  created  to  sup¬ 
port  a  “big  cahuna”  theme  in  TV,  radio 
and  print  ads,  Whitley  said.  Sales  reps 
bearing  food  and  other  gifts  made  spe¬ 
cial  trips  to  recruitment  agencies. 

The  Globe  waged  a  similar  cam¬ 
paign,  and  mailed  packages  to  recruit¬ 
ment  agencies  as  far  away  as  New 
York,Texas  and  California.  It  was  the 
first  time  the  Globe  used  direct  mail 
and  targeted  out-of-market  advertisers 
for  the  section,  Evans  said. 

Both  papers’  special  recruitment 
sections  run  in  January  and  September, 
the  largest  recruiting  months,  and  the 
sections  keep  expanding  because  of 
increased  promotions  and  the  strong 
economy,  the  execs  said. 

The  Globe's  color  pages  set  another 
record  owing  to  the  growing  populari¬ 
ty  of  color  in  recruitment  ads.  “Adverti¬ 
sers  realize  it  allows  them  to  stand  out 
and  readers  notice  it  more,”  Evans  said. 

The  largest  advertiser  for  the  Globe 
was  the  Digital  Equipment  C>orp.,the 
state’s  largest  employer,  which  ran  five 
recruitment  pages  and  promoted  them 
with  a  half-page  in  the  business  section 
and  a  polybag.  —  Ken  Liebeskind 
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E&P 

AMERICA  EAST 

CONFERENCE 

PACKAGE 


FEBRUARY  7, 
MARCH  14  & 
MARCH  21, 


It’s  one  of  the  3  lar^st  industry  powerhouse  newspaper  operations  and 
technology  shows!  This  annual  conference  attracts  the  industry’s  power¬ 
ful  newspaper  operations  executives  as  well  as  vendors.  To  be  held  March 
16-19,  1998  in  Hershey,  Pennsylvania,  the  America  East  Conference  will 
be  the  industry’s  center  of  attention. 

Attendees  and  non-attendees  throughout  the  industry  rely  on  E&P  maga¬ 
zine  for  information  about,  and  news  covers  of,  this  event  as  well  as  oper¬ 
ations  product  and  service  data  and  they’ll  be  lookir^  for  these  issues: 

FEBRUARY  7  PLANNING  ISSUE 

Alert  industry  professionals  of  your  product  or  service  in  the  America  East 
Conference  Planning  Issue.  Build  awareness  and  readaship  with  an  ad  in 
this  special  issue  that  reaches  over  81,000  E&P  readers. 

MARCH  14  CONFERENCE  ISSUE 

Maximize  your  exposure  at  the  show  in  addition  to  E&P’s  circulation  as  E&P 
is  distributed  to  attendees  at  the  America  East  Conference.  Usee  as  a  guide 
at  the  show  as  well  as  reading  material  between  sessions,  E&P  is  the  num- 
!  ber  one  publication  read  throughout  the  newspaper  industry.  74%  of  news- 
;  paper  professionals  read  E&P  -  specifically,  75%  of  newspaper  production 
managers,  90%  of  corpaate  officers  and  88%  of  general  management 
members.*  That’s  mae  than  any  other  publication!* 

MARCH  21  POSTCONFERENCE  ISSUE 

Filled  with  news  covers  of  the  event,  remind  industry  executives  of  your 
product  or  service  with  an  ad  in  this  post-conference  issue. 

MAKE  SURE  YOUR  AD  IS  THERE! 


ADVERTISER  DISCOUNTS: 

Advertise  in  all  three  issues  and  receive  at  least 
15%  off  your  r^ular  contract  rate  or  open  rate. 
Ad  copy  may  differ.  Call  for  details. 


Sales  Representatives: 

Jim  Hoos,  Eastern  &  Canadian  Regions,  (212)  675-4380  ext.  160 
Betsy  Maloney,  Mid-Atlantic  Region,  (212)  675-4380  ext.  159 
Joanne  Stahl.  New  England  R^ion,  (212)  675-4380  ext.  158 
Ramona  Cox,  Southern  Region,  (312)  641-0041 
Mike  Madden.  Midwest  Region,  (312)  641-0041 
Mike  Rogers,  Western  &  Canadian  R^ions,  (510)  888-9640 
■  Classified  Dept.  (212)  675-4380  ext.  170 


Hurry!  Reach  industry  decision  makers  when  they  are  most 
receptive  to  you!  Make  your  space  reservation  today! 

Contact  your  local  E&P  representative  for  rate  information. 


America  East  Conference  Planning  Issue. 

Space  Deadline:  January  28  Material  Deadline:  January  30 


America  East  Conference  Issue. 

Space  Deadline:  March  4  Material  Deadline:  March  6 
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BY  MARK  FITZGERALD 


Shaftless  In  The 
Mailroom 


Shaftless  techonoiogy  is 
taking  the  conveyor  from 
the  pressroom  into  the 
mailroom. 

Among  packaging  and 
distribution  equipment  vendors 
at  the  Newspaper  Association  of 
America  Newspaper  Operations 
SuperConference  in  Miami  Beach,  Jan.  11-16,  shaft¬ 
less  was  clearly  the  very  next  big  thing.  “Shaftless 
will  lead  to  significantly  larger  and  greatly  simpli¬ 
fied  hopper  operations  in  inserting  machines,” 
said  lllrick  Nygaard,  president  of  Heidelberg 
Finishing  Systems.  “Heidelberg’s  new  generation 
will  all  use  shaftless,”  he  said  of  the  next  genera¬ 
tion  of  packaging  and  distribution  equipment. 

With  a  servo  motor  at  each  hopper  of  an  insert¬ 
er,  “you  can  have  arrangements  that  go  up  to  99 
hoppers  —  all  driven  from  a  single  control,”  said 
Pat  Dvorak,  national  original  equipment  manufac¬ 
turer  (OEM)  account  manager  for  Hoffman 
Estates,  Ill.-based  drive  manufacturer  Indramat. 

Combined  with  on-board  computers,  shaftless 
technology  suggests  the  possibility  of  “intelligent 
hoppers”  able  to  fill  unique  packages  for  zoned 
distribution  as  small  as  a  single  newspaper  copy. 
Shaftless  also  holds  the  potential  for  the  kind  of 
control  packaging  centers  need  to  respond  to 
insistent  advertiser  demand  for  ever  more  precise 
targeting  of  preprints.  “We  have  to  learn  how  to 
adapt  our  processes  to  their  needs,”  the 
Washington  Post's  manager  of  manufacturing 
systems  engineering,  Gar\’  Lucke,  said  about 
advertisers.  “We  can’t  tell  them,  ‘Well,  you’ve  got 
to  do  this  and  you’ve  got  to  do  that.’  ” 

Perhaps  the  most  attractive  aspect  of  applying 
shaftless  to  the  packaging  center,  however,  is 
that  virtually  every  aspect  of  the  technology  is 
already  proven.  As  Indramat’s  Dvorak  said, 
“Newspaper  operations  will  not  be  a  guinea  pig 
for  a  new  technology.”  Shaftless  has  already 
made  considerable  headway  in  the  pressroom, 
especially  in  Europe,  because  operators  like  the 
control  and  flexibility  it  opens  up  on  presses. 
Unlike  traditional  presses,  which  are  run  by  one 
or  more  drive  shafts,  in  a  shaftless  press  each 
roller  is  controlled  by  its  own  electric  servo 
motor.  Operators  are  able  to  turn  individual 
rollers  on  or  off  as  the  press  continues  to  print, 
allowing  plate  changes  and  other  adjustments  on 
the  fl\’  —  instead  of  having  to  shut  down  the 
entire  press  to  change  plates  for  one  section. 


The  added  control  also  allows 
operators  to  preset  jobs.  On  the 
printing  press  this  means  make- 
ready  is  faster,  salable  copies 
come  up  faster,  and  newsprint 
waste  declines  dramatically.  In 
the  packaging  center,  job  pre¬ 
setting  is  yet  another  advance 
in  automation,  obviating  the  need  for  setup  by- 
workers  on  the  floor.  Shaftless  is  also  not  exactly 
new  in  the  mailroom.  GMA  president  and  chief 
executive  officer  Randy  Seidel  said  the  company 
has  offered  shaftless  inserters  for  several  years. 

At  the  heart  of  shaftless  is  the  electric  servo 
driver,  another  proven  technology’. 

“Food  manufacturers  like  Kraft;  auto  makers 
like  GM;  Nabisco;  the  brewers  like  Miller  Beer; 
pharmaceutical  companies  —  these  are  compa¬ 
nies  running  packaging  operations  in  which 
numerous  single  [controls]  have  more  than  200 
servo  drives,”  Indramat’s  Dvorak  said. 

The  control  shaftless  gives  operators  is  a  direct 
effect  of  the  operation  of  the  AC  servo  motor. 
Rather  than  use  the  commutator/brush  assembly 
of  a  motor  running  on  direct  current,  so-called 
“closed  loop”  alternating  current  drives  use  a  flux 
vector  control  system,  which  uses  information  on 
the  rotor  position  to  constantly  adjust  for  maxi¬ 
mum  speed  and  torque.  Motor  position  is  updat¬ 
ed  4,000  times  a  second. 

What  that  means  is  that  servo  drives  are  essen¬ 
tially  self-correcting,  a  feature  Dvorak  says  has 
important  implications  for  mailroom  equipment. 

Consider,  for  example,  a  stacker.  Separate 
motors  can  control  fork  arms  and  the  rotating 
table.  And  the  continual  positioning  feedback  of 
the  servo  drive  means  the  stacker  will  have  no 
accumulated  errors  or  misfeeds,  Dvorak  said. 

And  because  torque  can  be  controlled  so  close¬ 
ly,  stacker  compression  can  be  calibrated  exactly 
without  worry'  that  the  drive  will  eventually  com¬ 
press  too  lightly  or  too  tightly,  he  added. 

Information  from  previous  jobs  can  be  stored 
and  downloaded  for  immediate  change  start-up, 
Dvorak  said.  AC  servo  motors  have  other  advan¬ 
tages  over  DC  motors  running  drive  shafts:  There 
is  no  scheduled  maintenance,  no  need  for  filters, 
no  commutators  or  brushes  to  replace,  and  no 
line  shaft  torsion  or  gear  backlash  to  worry  about. 

“With  DC  .  .  .  we’re  talking  about  technology 
that  is  mature  and  whose  performance  has 
already  been  maxed  out,”  Dvorak  said. 


Tiny  motors  offer 
potential  of  big 
boost  in  post¬ 
press  productivity 
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QUIPP  SYSTEMS  INC.,  Miami:  six  model  351  stackers  and  six  Viper 
three-quarter  wrap  units  with  inkjet  printing  for  the  expanded  mailroom 
at  the  Baton  Rouge,  La.,  Advocate:  10  351s  for  the  Los  Angeles  Times,  six 
model  350  stackers  at  the  Portland  Oregonian-,  horizontal  and  vertical  Twin- 
Trak  conveyor  modules,  model  350  stackers  and  a  Quipp  automatic  cart 
loader  tor  the  new,  73,500-square-foot  El  Paso  7/mes  distribution  center; 
eight  lines  of  Twin-Trak  conveyor  at  the  Arizona  Republic,  Phoenix;  single¬ 
gripper  conveyors,  350  stackers.  Viper  wrappers  and  Quipp  belt  distribution 
systems  and  controls  at  Moodeung  llbo  and  MunHwa  llbo.  both  in  Kwangju, 
South  Korea.  Stackers  also  went  to  Newsday.  Melville,  N.Y.;  Springfield  (Va.) 
Offset;  the  Chattanooga  {Tenn.}  News-Free  Press  and  the  Boston  Globe. 

TOTAL  MAILROOM  SUPPORT  INC.,  Middleburg  Heights,  Ohio:  Modular 
Belt  Stream  Conveyors  at  the  Milwaukee  Journal  (also  upgraded  Monitor 
stackers  and  TMSI's  Stack  and  Bundle  Distribution  System);  Pittsburgh 
Post-Gazette  (also  a  Stack  and  Bundle  Distribution  system);  Star-Beacon, 
Ashtabula,  Ohio,  West  Central  Tribune.  Willmar,  Minn.;  Herald-Standard. 
Uniontown.  Pa.,  and  Jackson  (Mich.)  Citizen  Patriot  (a\so  Compass  180 
stackers).  Compass  stackers  at  Alameda  Newspapers  (also  upgraded 
Monitor):  Hayward,  Calif.,  Community  Newspapers:  Auburn  and 
Framingham,  Mass.,  and  Ottaway  Newspapers'  Press-Republican. 
Plattsburgh,  N.Y.:  and  Times  Herald-Record.  Middletown,  N.Y.  Upgraded, 
refurbistied  Monitors  for  sites  representing  12  newspaper  groups.  Stack  and 
Bundle  Distribution  systems  at  the  Harrisonburg,  Va.,  Daily  News-Record 
and  the  Grand  Rapids  (Mich.)  Press. 

GMA  Bethlehem,  Pa.:  SLS-2000  inserters  at  the  Baltimore  Sun  (two  26- 
into-2,  one  18-into-2,  two  12-into-2).  four  running  online  with  Press-to- 
Pocket  hoppers,  and  operated  by  the  Lines  packaging  line  control  system 
with  missed  insert  repair  (also  SG-2000  gripper  conveyor,  two-box  modules 
and  five  AF-200  hopper  loaders);  Portland  Oregonian  Augusta  (Ga.) 
Chronicle.  Harrisburg,  Pa..  Patriot-News. 

Alphaliner  inserters  for  the  Pigua  (Ohio) 

Daily  Ca//(6-into-1)  and  Middlesex  News. 

Framingham,  Mass.  (10  hoppers). 

SLS-1000  inserters  tor  California's 
Alameda  Newspapers  (two  returbished  units 
from  Baltimore)  and  Harte-Hanks.  Brea, 

Calif,  (two.  with  special  Pennysaver  direct 
mail  pocket  and  Lines). 

Also,  News-Grip  II  single  gripper  convey¬ 
or  with  pickup  stations,  pressing  units, 
stream  aligners  and  control  systems  for  the 
Tulsa  World,  in  Oklahoma,  and  various  soft¬ 
ware  modules  tor  the  Fresno  Bee  and 
Tribune-Review.  Greensburg,  Pa 


RYSON  INTERNATIONAL  INC. 

Newport  News,  Va.  Customizable 
modular  palletizers  include  special-pur¬ 
pose  models  for  handling  34  newspaper 
bundles  per  minute  using  Idab  technology, 
with  horizontal  layer  wrapper,  touchscreen 
operation  and  PLC  controls  for  automatic 
operation,  programmable  stacking  patterns, 
diagnostics  and  systems  integration. 

TIGER  MARKETING  &  SALES  INC.. 

Miami.  Ssoftouch  accessory  to  Signode 
MLN-2  and  MLN-2a  plastic  strapping 
machines  replaces  solid  metal  pressure  bar 
on  most  MLN-2S  with  a  bracket  that  holds 
the  object  being  strapped  with  a  soft,  pli¬ 
able,  inch-wide  composition  belt. 

Ssoftouch  is  promoted  as  a  device  that 
helps  reduce  clamping  injuries  while  more 
securely  holding  the  object  being  strapped. 
Strap  tension  is  broadly  adjustable  to  adapt 
to  irregular  or  flexible  objects.  Hardware  is 
supplied  for  quick  mounting  using  two 
existing  holes  on  the  strapper. 

INTRALOX  INC.  USA  Harahan,  La. 
Modular  plastic  conveyor  belts  and  acces¬ 
sories  for  newspaper  stream  and  waste 
conveyance  and  bundle  accumulation  and 


distribution  in  straight  incline/decline, 
radius,  spiral  and  straight-running  horizon¬ 
tal  applications.  Modular  design  allows 
belts  to  be  built  to  almost  any  width  or 
length,  with  easy  maintenance  and  repair. 
Positive  sprocket  arive  system  promotes 
proper  belt  tracking,  prevents  slipping  and 
eliminates  the  need  for  tensioning.  Two- 
material  Series  9(X)  Flat  Friction  Top  Belt 
is  designed  tor  incline  and  decline  applica¬ 
tions.  Strong  Series  400  Flush  Grid  Belt, 
suited  for  highly  abrasive  applications, 
uses  Slidelox  retention  feature  to  prevent 
rod  migration  while  permitting  easy  rod 
extraction  for  maintenance  or  repair.  Series 
900  Flush  Grid  Belt  conveys  horizontally  at 
high  speed  in  moderately  abrasive  environ¬ 
ments.  Series  1100  Flush  Grid  Bell's  0.6' 
“mini-pitch"  eases  small  transfer  applica¬ 
tions. 

FERAG  INC.,  Bristol,  Pa.  Publishers 
Drum  in-line  rotary  trimmer  gives  tabloids 
a  three-edge  magazine  cut,  rotating  against 
a  stationary  knife.  New  gripper  position 
feeds  the  drum  by  releasing  copies  cut 
edge  forward.  Trimmer  operates  at  40,000 
copies  per  hour  (80,000  eph  with  two-out 
folder). 


BURT  TECHNOLOGIES  INC.  Evergreen. 
Colo.:  Packaging  and  distribution  systems 
at  the  Colorado  Springs  Gazette.  McAllen. 
Texas,  Monitor  and  St  Paut  Pioneer  Press 
(full  suite  of  applications  interlaced  with  cir¬ 
culation,  advertising  and  preprint  ad  order 
entry  systems). 

HEIOELBERG  FINISHING  SYSTEMS 

Dayton;  NP630  inserters  for  the  Daily 
Oklahoman.  Oklahoma  City  (30  stations, 
NP125  delivery  gripper  conveyor)  and 
Rochester  {H.'t.)  Democrat  and  Chronicle 
(two  dual-delivery  with  30  stations,  three 
lines  of  NP200  press  gripper  conveyor): 
NP200  conveyors  for  Dow  Jones'  Des 
Moines  and  Charlotte  plants:  Prima  mail- 
room  integration  planning,  production, 
warehouse  and  advertising  software  at  the 
Norfolk  Virginian-Pilot  four  2299  inserters 
tor  Gannett  Offset's  $10  million  Springfield, 
Va..  renovation  (with  NT-based  controls  and 
warehouse  module  linked  to  marketing  data¬ 
base,  gripper  conveyor,  connection  to  Video¬ 
jet  online  addressing,  kraft  bottom  wrapper). 


8  UNIT  UNIMAN  2/2  -  22i'<CUT-UFF  INCLUUES: 


-  2  mOHT  HAND  COLOR  DECKS  •  MAXIMUM  PAGE  CAPACITY: 

(COLOR  ON  OUT8IOE  PAGES)  S4  PAGES  WITH  S  PAGES  OF  SPOT  COLOR  OR  - 
EACH  WITH  A  MICRO  COLOR  REGISTRATION  SB  PAGES  WITH  4  PAGES  PROCESS  COLOR  S 
CONTROL  CONSOLE  4  PAGES  SPOT  COLOR 

■  1  HEAVY  DUTY  2:1  NEWSPAPER  FOLDER  •  PLATE  BENDER,  FILM  PUNCH  G  PLATE  PUNCH 
•  2-a  POSITION  MANUAL  ROLL8TANDS  •  WEB  *3557,  BUILT  1882 
•  4-75  HP  FINCOR  MOTORS  S  CONTROLS 
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Online  Journalism 


ONLINE  ETHICS  CONTROVERSY 

Web  columnist  paid  for  'driving'  readers  to  a  company  Web  site  he  wrote  about 


by  Jennie  L.  Phipps 


The  columnist 
urged  online 
readers 
to  visit  a 
corporate  site 
and  say  they’d 
read  about  it  in 
his  column. 
He  got  $1  for 
each  of  the 
1,027  readers 
that  did  so. 


Phipps,  former  editor  of 
several  newspapers,  is 
an  independe}it  writer 
based  in  New  Jersey. 


Bob  Metcalfe’s  column  on  the  Web  marketer  Cyber¬ 
gold  went  virtually  unnoticed  until  the  editor  of 
InfoWorld.com,  where  it  appeared,  patted  him  on 
the  back.  Then  the  curmudgeons  crawled  out  of 
the  backup  servers,  so  to  speak. 

Metcalfe  has  earned  his  stripes  as  an  online  guru  both  because  he  writes  a  popular  column  and 
because  he  turned  himself  into  a  millionaire  by  inventing  Ethernet  a  few  years  ago.  His  column 
appears  weekly  in  the  online  version  of  InfoWorld,  one  of  the  bibles  of  the  computer  world.  Bob 
mixes  it  up.  Sometimes  he  writes  about  new  products;  other  times,  he  takes  shots  at  things  that 
aren’t  exactly  the  way  they  ought  to  be. 

Recently,  he  wrote  a  tongue-in-cheek  paean  to  Cybergold  and  its  founder  Nat  Goldhaber  for  a 
creative  attempt  at  proving  to  advertisers  that  people  actually  read  online  ads.  You  can  read  Met¬ 
calfe’s  column  at  www.infoworld.com/cgi-bin/displayNew.pR/metcalfe/97 101 3bm.htm.  In 
essence  it  tells  readers  how  Cybergold  works.  You  go  to  www.Cybergold.com,  where  you  read  the 
ads,  take  a  little  test,  maybe  even  buy  something,  and  Cybergold  will  credit  your  “account”  for  cash, 
ranging  from  50  cents  to  more  than  $20.  For  a  price,  advertisers  get  indisputable  proof  that  poten¬ 
tial  customers  actually  took  the  time  to  study  up  on  their  products. 

Metcalfe  writes  that  readers  ought  to  tr\'  it,  and  when  they  do,  they  should  tell  Cybergold  that 
Bob  Metcalfe  sent  them.  Ever)’  time  a  reader  follows  his  advice,  Metcalfe  gets  a  buck.  More  than 
1,000  readers  took  him  up  on  the  offer.  That  is  $1,027  credited  to  Metcalfe’s  Cybergold  account. 

Editor  compliments  Metcalfe  in  her  column 

Sandy  Reed,  executive  editor  of  InfoWorld, 'Wds  pretty'  impressed.  The  former  city  editt)r  for  the 
Oakland  Tribune  and  onetime  national  editor  for  the  San  Jose  Mercury  News  thought  Metcalfe 
really  proved  his  worth  when  he  demonstrated  the  power  to  move  people  to  action.  She  compli¬ 
mented  him  in  print  in  her  Dec.  29  column.  Readers  were  not  amused.  Besides  those  who  wrote 
letters  to  the  editor,  participants  in  the  online  ad  discussion  list  were  smoldering  with  disgust. 

“As  a  former  journalist,  and  as  a  former  InfoWorld  reporter  and  reviewer,  I  was  completely 
shocked  by  this  praise,  and  the  complete  lack  of  any  discussion  regarding  the  ethics  of  a  columnist 
being  paid  referral  fees  for  recommending  a  company,”  writes  Mark  Welsh,  who  also  used  to  be  a 
reporter  for  Byte  before  becoming  a  California  lawyer  specializing  in  estate  planning  and  probate. 

Another  outraged  reader,  Kathy  Gill,  a  Seattle  computer  consultant  with  a  journalism  degree, 
complained:  “I  firmly  do  NOT  believe  that  Bob  or  InfoWorld  should  have  benefited  from  the  col¬ 
umn.  Columnists  are  expected  to  have  a  point  of  view.  It  is  not  the  ‘point  of  view,’  or  the  endorse¬ 
ment  of  the  product  that  I  object  to.  What  1  do  object  to  is  that  in  effect,  CybeKiold  is  ‘paying’  Bob 
Metcalfe  to  use  his  editorial  platform.  Is  this  ethical?  1  don’t  think  so.” 

Steve  Kruse,  founding  partner  in  Nucleus  Interactive  Inc.,  a  company  that  does  5-D  streaming 
animation  for  the  Internet,  used  to  be  in  the  newspaper  business,  too.  He  was  a  reporter  for  the 
Tacoma  News  Tribune.  He  offered  the  cynical  view; “It  doesn’t  surprise  me  that  an  InfoWorld  edi¬ 
tor  made  money  from  recommending  a  product  in  his  column.  It’s  part  of  the  process.  If  you  want 
a  good  review,  you  better  be  a  big  advertiser.  The  only  thing  that  surprises  me  is  that  anyone  would 
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be  surprised  by  this  at  all.” 

So  what’s  the  bottom  line  here?  Well,  Met¬ 
calfe,  reached  b)'  e-mail  at  his  Maine  home 
where  he  was  iced  in,  figuratively  snorted 
over  the  brouhaha.  After  all,  he  eventually 
donated  the  $1,027  to  charity,  and  Reed  said 
so  in  her  column.  The  success  or  failure  of 
Cybergold  means  nothing  to  him,  he  insists. 

“My  modest  fortune  (from  selling  out  my 
3Com,  from  which  1  retired  in  1990),  is  in  a 
blind  trust  so  that  I  do  not  know  where  my 
money  is  invested.  But  1  do  know  that  the 
Maine  Bank  and  Trust,  where  the  trust  is,  only 
invests  in  rather  blue-chip  companies,  mostly 
not  high-tech,  not  private  start-ups  like  Cyber¬ 
gold,  with  which  1  have  no  relationship  what¬ 
soever,  except  I  know  Nat  Goldhaber  from  a 
pervious  life  in  which  he  was  one  of  my  com¬ 
petitors.  There.”  (Signed)  “Bob  Metcalfe,  self- 
righteous  pundit.” 

Meanwhile,  back  at  InfoWorld,  Reed  was 
preparing  a  follow-up  column  to  answer  the 
outraged.  As  editor  of  a  350,000-circulation 
computer  trade  print  publication,  she  is 
proud  of  its  influence  and  reputation.  Both 
online  and  in  prinx., InfoWorld  follows  the  eth¬ 
ical  guidelines  of  the  American  Society'  of 
Magazine  Editors,  she  maintains.  They  call  for 


a  sharp  differentiation  between  editorial  and 
ads.  That’s  why  Reed  says  ruefully:  “1  wrote  a 
column  saying  that  Bob  had  influence.  1  think 
there  was  an  over-reaction.  I  am  writing  a  fol¬ 
low-up  column  because  1  find  the  need  to 
defend  my  virtue  and  Bob’s  electronic  virtue. 

1  have  the  highest  ethics  and  Bob  does,  too.  1 
keep  going  back  saying  ‘What  is  this  about;  I 
don’t  get  it.’” 

So  is  there  a  bigger  picture  here?  Gill  thinks 
so.  She  believes  that  “new”  media  that  are 
aligned  with  “old”  media  have  more  influence 
than  other  new  media  because  a  gtxxl  reputa¬ 
tion  rubs  off  “Internet  users  know  that  any¬ 
one  can  put  up  a  Web  site  saying  almost  any¬ 
thing,  so  they  look  for  clues  that  lend  credibil¬ 
ity.  The  association  with  an  established  ‘old 
media’  institution  tends  to  do  this,”  she  says. 

Bob  Schmidt,  author  of  The  Geek’s  Guide 
to  Internet  Business  Success,  thinks  this  is  just 
the  beginning  of  the  redefinition  of  what’s 
ethical  and  what’s  not.  He  says,“For  the  ideal¬ 
ist,  it’s  going  to  get  pretty  ugly  as  we  watch 
the  disintegration  of  today’s  print  publishing 
models.  A.J.  Liebling  said,  ‘Freedom  of  the 
press  belongs  to  the  man  who  owns  one.’ 
What  happens  when  everyone  is  a  publisher? 
The  ethical  dilemma  gets  fuzzy.” 


In  Short 


THE  MOST  ONLINE  ADS? 

The  InfoSpace  online  yel¬ 
low  pages  company  says  it 
now  offers  more  than 
100,000  'enhanced'  ads. 
These  are  ads  of  customers 
who  have  paid  more  to 
include  special  typography, 
links  to  home  pages,  digi¬ 
tal  logos,  etc.  InfoSpace 
licenses  its  ad  services  to 
Web  sites  operated  by 
Microsoft,  Lycos,  Playboy, 
and  others. 
www.infospace.com 
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The  Superlative  Man 

By  Herbert  Thomas 
Farrar.  Straus  and  Giroux 
19  Union  Square  West 
New  York.  N.Y.  10003 
248  pages,  S22. 


The  similarities  are  here  — 

the  familiar  caped  figure  of 
comic  books  soaring  through 
the  skies  and  arriving  in  the  nick  of 
time  to  snag  the  bad  guy  or  to  counter 
a  natural  disaster.  But  this  superlative 
guy,  worshiped  by  the  denizens  of  the 
city,  is  imperfect,  flawed  in  his  values, 
conniving,  if  not  corrupt,  and,  most  of 
all,  he  just  can’t  be  two  places  at  the 
same  time. 

There  is  no  hint  in  this  novel  as  to 
what  he  is  in  real  life,  certainly  not  a 
(Hark  Kent,  a  reporter  of  the  Daily 
Planet. 

The  reporter  here,  Har\’e\'  (iander,  of 
the  .Metn)p<)litan  Meteor,  is  a  wallflow¬ 
er,  a  nolx)dy  of  a  reporter,  languishing  in 
an  uneventful  feature  section,  coveting 
the  da\'  when  he  might  .switch  to  Page 
One,  in-depth,  investigative  reporting. 

His  route  there  depends  on  whether  he 
can  expose  Superlative  Man  and  pene¬ 
trate  the  consensus  of  mind  contrt)!  that 
Superlative  Man  represents. 


We  the  Media: 

A  Citizen’s  Guide  to  Fighting  for 
Media  Democracy 
Edited  by  Don  Hazen  &  Julie  Winokur  | 
The  New  Press 
450W.4lstSt. 

I  New  York,  N.Y.  10036 
>  222  page,s,$  15.95. 


THE  SUPERLATIVE  MAN 


Gander  has  his  reasons  to  uncape  the 
ideal  one. 

Assigned  by  a  stereotypical,  no-non- 
sense  editor  to  profile  those  recently 
saved  by  Superlative  Man,  Gander  is 
haunted  by  his  parents’  death  —  caused 
by  Mr.  S.M. 

Gander  recalls  that  while  on  his  way 
to  saving  a  kid  in  trouble.  Superlative 
Man  had  crossed  in  front  of  the  wind¬ 
shield  of  the  Gander  family  car,  distract¬ 
ing  the  driver  and  sending  his  parents 
over  a  cliff  to  their  deaths. 

Author  Thomas,  who  lives  in 
Arlington, Va.,  is  a  lawyer  —  not  a  jour¬ 
nalist  —  and  it  shows. 

C>ertainly  there  is  a  paucity  of  news¬ 
paper  jargon.  But  he  understands 
human  nature,  as  he  seeks  in  his  irony 
to  shatter  the  image  of  one  who  poses 
as  perfect. 

If  Gander  is  a  kind  of  CJark  Kent,  the 
Lois  Lane  of  this  novel  is  Patty’,  a  news¬ 
room  secretary’. 

She  does  much  of  the  legwork  and 
background  checking,  as  she 

-  also  becomes  minimally 

involved  romantically  with 
Ciander. 

People  get  killed  by  thugs, 
including  early  in  the  book, 
Violet,  a  former  love  of 
Gander  s.  He  himself  becomes 
the  target  of  a  daig  mob. 

Harvey  and  Patty  find  that 
S.M.’s  recent  rescues  have 
been  staged  and  that  S.M.  has 
been  favoring  rescuing  two 
people  at  once  for  effect.  But 
S.M.  is  further  involved  in  the 
darii  side. 

And  just  who  is  the  my.ste- 
rious  Sultan  who  is  calling 
the  underworld  shots? 

This  newspaper  mystery 
novel  is  a  real  thriller,  and 
centering  it  on  an  imagina¬ 
tive  fantasy  figure  —  who 
could  just  as  well  have  been 
a  typical  tycoon  or  celebrity 
—  makes  it  even  more  fun. 


Although  THE  familiar  lita¬ 
nies  of  media  doomsday  —  in 
the  grips  of  conglomerates  and 
the  bottom  line  —  are  recited  here, 
this  book  also  offers  hope  for  a  new 
media  to  emerge  dedicated  to  activism 
and  democratic  values. 

On  the  one  hand,  statements  such  as 
Jon  Katz  (excerpted  frt)m  Wlivd  maga¬ 
zine)  say  ing  that  Bill  (iates,  as  the  most 
powerful  man  in  the  media  and  without 
any  apparent  philosophy  or  vision  of 
the  media, “may  be  scarier  than  even 
censorship  or  bias,”  are  not  very  com- 
fiorting. 

On  the  other  hand,  the  potential  for 
creating  democratic,  two-way 
communications  is  possible  by  the 
Internet  combining  “a  very  old  form  of 
technology,  the  telephone,  with  a  rela¬ 
tively  new’  one,  the  microcomputer,”  as 
Jesse  Drew,  an  independent  video 
maker,  points  out.  He  cites  as  an  exam¬ 
ple  the  role  of  University  of  ('alifornia 
researchers  using  the  Vfeb  to  dissemi¬ 
nate  documents  on  tobacco  health  haz¬ 
ards  —  documents  that  corporate  televi¬ 
sion,  (]BS’s  60  Minutes,  refused  to  air. 

The  number  of  groups  and  consortia 
working  for  the  democratization  of 
future  media  and  the  preser\  ation  of 
progressive  values  in  the  media  is  ey  e- 
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opening.  Lists  of  alternative  media 
groups  appear  throughout  the  b(K)k, 
plus  there  is  a  eonciuding  “Resource 
Rolodex.” 

(Iroups  with  addresses  range  from 
media  activist  training  programs  to 
media  watchdog  and  advtK'acy  groups. 

The  format  of  the  book  is  inviting, 
although  at  times  confusing. 

The  b<H)k  consists  of  short  takes, 
most  of  them  excerpted,  replete  with 
interwoven  symbolic  art  and  many  tint¬ 
ed  boxes. 

The  book  was  published  in  connec¬ 
tion  with  the  second  Media  and 
Democracy  C  ',onference  in  New  York  in 
October. 

Don  Hazen,  former  publisher  of 
Mother  Jones  magazine,  is  director  of 
the  Institute  tor  Alternative  Journalism 
in  San  Franci.sco.  Julie  Winokur  is  a  free¬ 
lance  writer. 


Book  proceeds 
help  victims 
of flooding 

Thomson  newspapers, publish¬ 
er,  of  the  Winnipeg  Free  Press, 
donated  $15(),()()0  to  the  ('.anadian  Red 
C  ross  to  help  the  victims  of  last 
spring's  flooding  of  the  Manitoba  Red 
River  Valley,  which  devastated  large 
portions  of  southern  Manitoba  and 
North  Dakota. 

The  money  came  from  sales  of  Red 
Sea  Rising,  a  full-color  book  about  the 
flood,  published  by  the  Free  Press  and 
written  by  some  of  the  reporters  who 
covered  it.  The  182-page  book  is  load¬ 
ed  with  dramatic  color  photograpy. 

The  flood,  the  most  severe  in  the 
recorded  history  of  the  Red  River 
Valley,  forced  2"’,()()()  people  from  their 
homes  and  caused  hundreds  of  mil¬ 
lions  of  dollars  in  damage.  But  the  Free 
Press  stood  strong,  providing  impor¬ 
tant  information  that  helped  residents 
deal  with  the  disaster  and  assisting 
them  in  their  efforts  to  build  and  main¬ 
tain  dikes. 

“Em  delighted  to  be  able  to  help, 
not  only  today  in  the  presentation  of 
the  check,  but  also  last  year  when 
there  were  so  many  difficulties,”  said 
Thomson  president  and  C'EC)  .Stuart 
darner. 
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We've  done  the  searching  for  you  and  found  books  that  will  help  you 
most  with  your  newspaper  career  challenges.  Plus,  you  will  fine!  gen¬ 
eral  interest  titles  as  well  as  titles  within  a  full  range  of  other  specific 
interests  and  careers.  And  you  always  save  10%  off  the  retail  price! 
Here’s  just  a  sample  of  industry  specific  books... 


The  Leader  Within  You 

Master  9  Powers  to  Be  the 
Leader  You  Always  Wanted 
to  Be 

By  Robert  J.  Danzig 
Hardcover 
Retail:  $21.95 
E&P  Book  Store  Price: 

$19  75 

SAVE  $2.20,  10%! 


From  child  activist  Craig  Keilburger,  to  media- 
mc^ul  Rupert  Murdoch,  Robert  Danzig,  Vice- 
President  of  Hearst  Corpaation  and  Senior 
Executive  of  Hearst  Newspaper  Group,  pre¬ 
sents  inspiring  profiles  of  leadership  and 
reflections  on  today’s  leaders.  In  writing  The 
Leader  Within  You,  Danzig  has  tapped  into  the 
source  of  leadership  by  nailing  down  “9  pow¬ 
ers”  of  leadership  inherent  in  every  person 
and  has  created  a  guidebook  for  people  to  find 
their  leader  within. 


The  Pulitzer 
Diaries 

irZ  •  * 


The  Pulitzer  Diaries 

Inside  America’s 
Greatest  Prize 
By  John  Hohenberg 
Hardcover 
Retail:  $29.95 
E&P  Book  Store  Price: 
$26.95 

SAVE  $3.00,  10%! 


John  Hohenberg,  former  administrator  of  the 
Pulitzer  Prize  from  1954  to  1976,  refrained 
from  publishing  this  work  until  the  death  of 
certain  colleagues  who  figure  prominently  in 
some  of  the  controversial  events  surrounding 
the  awarding  of  the  Pulitzer  Prize.  Never 
before  has  a  book  detailed  such  intimate  and 
in-depth  portraits  of  both  the  Pulitzer  Prizes 
and  the  people  who  won  them,  individuals 
who  helped  shape  the  path  of  American  jour¬ 
nalism,  music,  drama,  and  literature. 


Computer-Assisted 
Reporting 

A  Practical  Guide,  Vol.  1 
by  Houston  Brant 
Paperback 
Retail:  $31.99 
E&P  Book  Store  Price: 
$28.79 

SAVE  $3.20,  10%! 

This  book  provides  a  gateway  to  the  field  of 
computer-assisted  reporting  for  both  begin¬ 
ning  and  experienced  journalists  who  need  to 
learn  essential  skills  required  to  get  up  to 
speed  in  the  computer  It’s  a  user-friend¬ 
ly  guide  that  provides  a  basic  overview  and 
practical  approach  to  the  use  of  database 
managers,  spreadsheets,  and  online  resources 
in  producing  news  stories. 


The  Responsible 
Reporter 

By  Bruce  J.  Evenson 
Paperback 
Retail:  $24.95 
E&P  Book  Store  Price.- 

$22.46 

SAVE  $2.49,  10%! 


The  news  media  are  one  of  the  cornerstones 
of  American  society.  To  do  their  job  well,  they 
need  reporters  who  are  committed  to  the 
highest  professional  standards  and  to  serving 
the  interests  of  their  fellow  citizens. 
Reporting  specialists  and  national  newsmak¬ 
ers  provide  a  guide  to  performing  by  the  high¬ 
est  professional  and  personal  standards  in 
these  areas:  •  The  personal  and  social  foun¬ 
dations  of  reporting.  •  Gathering  information. 
•  Writing  nevi«  stories.  •  Writing  in  non-news¬ 
paper  forms. 


CDrder  Online 

www.mediainfo.com/store 


Or,  you  can  ader  one  of  these  books  -  or  any  included  in 
the  E&P  Book  Store  -  by  calling:  80O-BOOKS  NOW 
(800-266-5766),  Ext  1014. 

Place  your  order  by  mail:  Send  checks  payable  to 
“Books  Now"  along  with  your  name,  shipping 
address  (no  P.O.  Boxes)  and  phone  number  to: 
Books  Now,  E&P  Book  Store, 

6600  W.  Charleston  Blvd.,  Las  Vegas  NV  89102. 
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SYNDICATES/NEWS  SERVICES 


Universal  is 
collaborating  with 
a  software  firm  to 
bring  animations 
to  computer 
screens 


BY  DAVID  ASTOR 


Comic  Characters  To 
Move  In  Cyberspace 


“Garfield”  by  Jim  Davis,  “Doonesbury”  by  Garry 
Trudeau, “Cathy”  by  Cathy  Guisewite,“FoxTrot”  by 
Bill  Amend,  “Ziggy”  by  Tom  Wilson,  and  about  25 
other  strips  and  panels. 

There  is  also  the  potential  for  editorial  ear- 
toons  to  be  animated,  although  comics  are  being 
looked  at  first. 

Universal  is  not  the  only  company  that  tog- 
glethis  is  collaborating  with.  In  November,  the  2- 
year-old  firm  (www.togglethis.com)  announced  a 
deal  to  help  Warner  Bros.  Online  create  interac¬ 
tive  animated  stories,  games  and  advertising  mes¬ 
sages.  Warner  Bros,  also  acquired  rights  to  Bozlo 
Beaver. 


UNIVERSAL  PRESS  SYNDICATE  car¬ 
toon  characters  may  start  moving 
across  computer  screens  this  spring. 

The  Kansas  City-based  Universal 
has  signed  a  deal  with  togglethis,  a 
New  York-based  software  development  and  pro¬ 
duction  company,  to  bring  comics  to  life  via 
“Interactive  Character  Technology.” 

Universal  New  Media  director  of  marketing 
Nancy  Meis  said,  “We  re  trying  to  explore  new 
technologies  for  our  creators  to  create  in.  At  the 
same  time,  we  Ye  trying  to  bring  new,  exciting 

content  to  online  news- 

noted  that  the  ani- 
mations  could  also 
appear  on  non-newspa- 
per  Web  sites  and  the 
screens  of  individual 
computer  users.  People 
would  access  the  anima- 
tions  by  getting  them  e- 
the 

er  software,  viewing 

them  on  a  Web  site. 

Meis  said  current  animation  “is  still  pretty  diffi¬ 
cult  to  do  on  the  Web,”  but  added  that  she 
believes  the  togglethis  technology  will  be  easier 
to  download  and  use. 

It  is  uncertain  at  this  point  what  the  content  of 
the  animated  “episodes”  will  be.  But  they  will 
have  sound  as  well  as  motion,  along  with  interac- 
tivit>’.  Computer  users  viewing  the  togglethis-cre- 
ated  Bozlo  Beaver  character  can,  with  the  click  of 

^ni()use,  do 
things  knock 
down  or  pick  up 
the  cartoon  crea- 

Hh  ture  it  per- 

forms  across  the 

Meis  said 
Universal  has 
been  talking  with 
its  cartoonists, 

yet  sure 

\  \  which  ones  will 

participate  in  the 
animations. 
Comics  distrib¬ 
uted  by  the  syndi¬ 
cate  include 


Cartoonist  Joins 
Monitor,  United 


Editorial  cartoonist  ciay  Bennett  has 

joined  the  Christian  Science  Monitor  and  the 
paper's  United  Feature  Syndicate-distributed 
news  service. 

The  former  St.  Petersburg  Times  staffer  plans  to 
move  from  Florida  to  Massachusetts  this  summer.  In 
the  meantime,  he  is  electronically  filing  five  color 
cartoons  a  week  to  the  Monitor  office  in  Boston. 

Bennett,  40,  thinks  his  experience  with  computer¬ 
ized  color  and  cyber-animation  helped  him  get  the 
job. 

“It  sure  didn’t  hurt,”  said  Bennett,  who  has  offered 
animated  editorial  cartoons  on  his  Web  site 
(www.mindspring.com/~claybennett)  since  last 
spring.  That  site  will  soon  shut  down  so  that  the  ani¬ 
mations  —  which  include  sound  —  can  be  featured 
on  the  Monitor  site  (www.csmonitor.com). 

Bennett,  who’s  staying  in  Florida  a  few  more 
months  to  complete  his  obligations  teaching  com¬ 
puter  animation 
classes,  said 
another  possible 
reason  for  getting 
the  Monitor  job 
is  that  his  car¬ 
toons  tend  to 
focus  on  issues 
rather  than  bash 
individual  politi¬ 
cians.  He  added 
that  “most  of  my 


"We're  trying  to  explore  new  technologies 
for  our  creators  to  create  in."  —  Nancy 
Meis,  director  of  marketing.  Universal 
New  Media 


Congressional  commentary  from 
the  newly  hired  Clay  Bennett 
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The  humor  in  this  Mike  Cavna  cartoon  is  self-evident. 


influence.!  are  foreign  cartoonists,” 
which  meshes  with  the  Monitors 
international  orientation. 

“I  think  we’re  a  good  match,”  said 
the  award-winning  Bennett,  who  suc¬ 
ceeds  Jeff  Danziger  at  the  75,(KK)-circu- 
lation  paper.  Danziger  left  the  Monitor 
about  a  year  ago  to  do  editorial  car¬ 
toons  for  the  Los  Angeles  Times 
Syndicate. 

Bennett  was  with  the  St.  Petersburg 
Times  from  1981  until  being  let  go  in 
1994.  Since  then,  he  has  taught,  done 
freelance  work,  and  continued  to  con¬ 
tribute  editonal  cartoons  to  King 
Features’ “Best  and  Wittiest”  package  — 
which  he  joined  in  1990. 

“King  stuck  by  me,”  said  the  car¬ 
toonist,  who  noted  that  the  only  nega¬ 
tive  thing  about  getting  the  Monitor 
job  was  having  to  leave  the  syndicate. 

Bennett  did  emphasize  that  he  is 
happy  to  be  with  the  Christian  Science 
Monitor  News  Service  and  United. 

—  David  Astor 


UFS  Distributing 
‘Warped’  Comic 

UNITED  FEATURE  SYNDICATE  has 
become  Lew  Little  Enterprises’  dis¬ 
tributor  of  “Warped.” 

The  daily  and  Sunday  comic  had 
been  syndicated  by  LLE  since  its  launch 
last  year  {E&P,  March  15,  1997,  p.  31). 
It  now  appears  in  more  than  20  papers, 
with  recent  additions  including  the 
Denver  Post,  St.  Louis  Post-Dispatch 
and  Salt  Lake  Tribune. 

“Warped,"  available  in  both  a  strip 
and  panel  format,  blends  pop  culture 
and  history.  Its  creator,  33-year-old 
.Mike  c;avna  of  the  San  Diego  Union- 
Tribune,  also  does  sports  cartoons  that 
are  syndicated  by  (iopley  News  Ser¬ 
vice. 

LLE  is  a  12-year-old  syndicate  that 
brings  some  of  its  features  to  bigger 
syndicates.  For  instance,  LLE  helped 
develop  “The  Fusco  Brothers,”  began 
syndicating  the  Joe  DuffS'  comic  in 
1989,  and  then  arranged  for  Universal 
Press  Syndicate  to  distribute  it  starting 
in  1990. 

“If  1  believe  in  a  feature,  I  will  launch 
it  into  syndication  myself  and  try  to 
prove  it  is  a  marketable  property,” 
said  LLE  founder  Lew  Little,  who  con¬ 
tinues  to  earn  a  percentage  of  sales 
revenue  if  a  bigger  syndicate  picks  up 


an  LLE  feature. 

Little  himself  is  a  former  executive  at 
major  syndicates  such  as  United  and 
King  Features.  Comics  introduced 
under  his  direction  include  “Garfield,” 
“Luann,” “Sally  Forth”  and  several  others 
still  in  newspapers. 

The  64-year-old  Little  is  also  execu¬ 
tive  editor  of  the  Bisbee  (Ariz.)  News 
—  of  which  his  wife,  LLE  managing  edi¬ 
tor  Mary  Ellen  Corbett,  is  editor  and 
publisher. 

One  feature  in  the  weekly  paper  is  a 
“Read-Aloud  Times”  literacy  section  that 
includes  “Warped.”  — David  Astor 

NFC  Archives  To 
Cartoon  Library 

The  newspaper  features  Coun¬ 
cil  has  donated  more  than  70  boxes 
worth  of  archives  to  the  Ohio  State 
University  Cartoon  Research  Library. 

The  Greenwich,  Conn.-based  organi¬ 
zation  was  founded  in  1955  by  a  group 
of  people  that  included  cartcKjnists  Milt 
(]aniff  (“Steve  C^anyon”)  and  Walt  Kelly 
(“Pogo”).  It  was  known  as  the  News¬ 
paper  Comics  Council  until  1985. 

Council  members  include  cartoon¬ 
ists,  columnists,  syndicate  executives 


and  newspapers  editors  —  one  of 
whom.  Wilmington,  Del.,  Aews  Journal 
executive  editor  Jane  Amari,  is  the  cur¬ 
rent  president. 

TV  ‘Lockhoms’ 
After  ‘Seinfeld’? 

WILL  “THE  LOCKHORNS”  replace 
SeinfelcP 

According  to  press  reports,  there’s  a 
rumor  that  one  possible  successor  to 
NBC’s  hit  sitcom  would  feature  Jerry 
Stiller  and  Estelle  Harris  playing  a  live- 
action  version  of  the  bickering  Leroy 
and  Loretta  Lockhorn  cart(K)n  charac¬ 
ters.  The  actors  currently  play  Frank 
and  Estelle  Costanza,  the  parents  of 
Jason  Alexander's  George  Costanza,  on 
the  soon-to-end  Seinfeld. 

Stiller  told  the  New  York  I^>st  he 
hadn’t  “heard  a  word”  about  a“L(x:khoms” 
spinoff  starring  himself  and  Harris. 

“The  Lockhorns”  is  by  Bunny  Hoest 
and  John  Reiner  of  King  Features 
Syndicate,  which  distributes  the  30- 
year-old  comic  panel  to  more  than  5(M) 
newpapers. 

When  asked  what  she  thought  about 
the  possible  show,  Hoest  said,  “I’m 
thrilled.” 


RIVES  ME 


It  rum -rA  n 

Lines  at  (he  post  otlke  ’  Dim  public  toilets? 
The  unending  abyss  ttf  elecintnic  answering 
systems?  Your  kids'.’  Noisy  leal  blowers? 
Stephanie  Culp  knosss  just  what  you  mean! 

She  answers  readets'  letters  with  adsiev 
and  inliirmation  on  how  to  eliminate  thtise 
cra/y -makers.  "It  Drives  Me  Cra/y“  will  touch 
a  iK’rve  with  your  readers.  Put  Culp  in  your 
pages  and  watch  the  mail  start  to  pile.  No  nevd 
to  go  cra/y  .  Older  Stephanie  Culp  Uxlay. 


COPLEY 

news  service 

„uv-*.-7^*'6196  today. 
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E&P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


1/20/98 

1/13/98 

1/21/97  1 

A.H.  Belo  Corp.  (NY) 

55.250 

54.500 

37.215 

American  Media  Inc.  (NY) 

7.313 

7.000 

5.500 

Central  Newspapers  Inc.  (NY) 

64.063 

69.750 

47.250 

Dow  Jones  &  Co.  Inc.  (NY) 

51.625 

50.875 

35.375 

E.W.  Scripps  Co.  (NY)* 

47.125* 

45.938* 

35.500* 

Gannett  Co.  Inc.  (NY)## 

58.125 

58.500 

37.813 

Gray  Comm.  Sys.  (NY) 

25.250 

24.750 

20.375 

Harte-Hanks  Comm.  (NY) 

36.000 

36.688 

26.000 

Hollinger  International  (NY) 

14.438 

13.938 

11.875 

Journal  Register  Co.# 

19.750 

19.438 

N/A 

Knight-Ridder  Inc.  (NY) 

56.000 

54.750 

38.000 

Lee  Enterprises  Inc.  (NY) 

28.875 

28.813 

23.000 

McClatchy  Newspapers  Inc.  (NY) 

26.000 

26.188 

25.750 

Media  General  Inc.  (AM) 

45.500 

43.938 

31.625 

New  York  Times  Co.  (NY) 

68.000 

64.750 

40.625 

News  Corp.  Ltd. 

25.188 

22.563 

21.250 

Pearson  Ltd. 

13.250a 

12.750a 

7.430a 

Pulitzer  Publishing  Co.  (NY)** 

58.500 

60.375 

47.875 

Quebecor  Inc.  Class  A 

17.875b 

16.750b 

26.050b 

Times  Mirror  Co.  (NY) 

60.563 

59.500 

50.000 

Tribune  Co.  (NY)*** 

62.000 

60.188 

38.375 

Washington  Post  Co.  (NY) 

481.750 

473.313 

336.000 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  2-for-1  stock  split 

#  Company  went  public  on  5/8/97 

##  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 

(a)  British  pounds 

(b)  Canadian  dollars 


Strike  step  vs. 
Singleton's  ANG 


Employees  of  the  Oakland  Tribune  and  four  other 
ANG  Newspapers  dailies  have  voted  to  seek  strike 
approval  from  their  international  union  if  contract  talks  do 
not  proceed  as  hoped. 

About  60  of  the  220  reporters,  editors,  photographers  and 
other  editorial  department  employees  at  the  Oakland, 
Alameda,  San  Mateo,  Hav’ward,  Fremont  and  Pleasanton 
papers  took  part  in  the  vote.  They  are  hopeful  that  the  few 
remaining  issues  —  wages  and  union  security  —  could  be 
settled  without  a  walkout,  said  Erin  Tyson  Poh,  field  repre¬ 
sentative  for  the  Northern  California  Newspaper  Guild,  the 
local  representing  the  workers. 

The  Guild  is  seeking  its  first  contract  at  the  newspapers 
after  winning  a  representation  election  more  than  10  years 
ago.  Dean  Singleton  and  parent  company  MediaNews 
Group  bought  the  papers,  formerly  known  as  the  Alameda 
Newspaper  Group,  in  1986. 

He  acquired  the  Tribune  in  1992  and  San  Mateo  County 
Times  in  1995.  The  group  —  with  circulation  of  about 
230,000  —  also  includes  the  Hay  ward  Daily  Revieiv, 
Fremont  Argus,  Alameda  Times-Star  and  Tri-Valley  Herald 
in  Pleasanton. 

“We  hope  to  be  able  to  resolve  these  issues  at  the  table, 
but  it  doesn’t  mean  we  re  going  to  yield  to  any  unreason¬ 
able  demands  that  they  may  have,”  Jim  Janiga,  vice  president 
for  human  resources  for  ANG  Newspapers,  said  from  his 
office  in  Long  Beach. 

Paxton  aquisition 

PAXTON  MEDIA  GROUP  has  agreed  to  buy  Forest  City 
Publishing  Co.,  publisher  of  two  North  (Carolina  newspa¬ 
pers,  for  undisclosed  terms. 

Forest  City  owns  the  Daily  Courier  in  Forest  Caty  with 
about  30  employees  and  12,000  subscribers,  and  Comity 
News  Enterprise,  a  weekly.  Paxton  said  no  significant 
changes  are  planned. 

Forest  City,  population  7,5()(),  is  between  Asheville  and 
Charlotte  in  southwestern  North  (Carolina. 

Ronald  Paris  and  Bill  Blair,  who  cotbunded  Forest  City 
Publishing  in  1969,  said  they  had  signed  the  letter  of  intent 
with  Paducah-based  Paxton  Media,  owner  of  the  Paducah 
Sun  and  14  other  dailies,  including  three  in  North  C^arolina, 
and  the  sale  is  expected  to  be  final  in  early  March. 


Ottaway  buys 

OTTAWAY  NEWSPAPERS  1 
weeklies  in  southeastern 


OTTAWAY  NEWSPAPERS  INC.  has  agreed  to  buy  four 
weeklies  in  southeastern  Massachusetts  from  Warren 
G.  Hathaway. 

The  weeklies,  total  circulation  21,768,  are  the  Spectator 
of  Somerset,  Chronicle  of  South  Dartmouth,  Middleboro 
Gazette  and  Advocate  of  Fairhaven.  The  purchase  agree¬ 
ment  calls  for  Ottaway,  a  subsidiary  of  Dow  Jones  &  C'.o.,  to 
receive  seven  weeklies  in  Massachusetts  in  addition  to 
dailies  in  Salem,  Gloucester,  Newburyport,  Hyannis  and  New 
Bedford.  The  terms  of  the  agreement  were  not  disclosed. 
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Circulation  Sense 

Continued  from  page  4 

a  source  of  NIE  funding.  Run  a  list  of 
inactive  subscribers  with  positive 
account  balances  who  have  not  re¬ 
ceived  deliver)’  in  a  pre-defined  period, 
maybe  at  least  60  days,  and  chances  are 
most  don’t  realize  they  have  cash  on 
account  and  will  donate  it  to  NIE  if 
asked.  And  you  must  ask.  Newspapers 
cannot  appropriate  these  mone)'s  to 
dispense  as  they  see  fit.  (Actually,  you 
probably  can,  but  the  right  thing  is  to 
secure  permission  and  ensure  a  clean 
audit  trail.) 

♦  Be  careful  in  thanking  advertisers 
for  sponsoring  school  papers.  It’s  OK  to 
say  in  the  paper;  Thanks  to  Joe’s  Tires 
for  being  an  NIE  sponsor.  You  can’t  say: 
Thanks  to  Joe’s  Tires,  lowest  prices  in 
town,  site  of  a  gigantic  weekend  sale. 

Advertisers  who  sponsor  NIE  papers 
are  akin  to  big  political  contributors  — 
neither  is  supposed  to  receive  special 
treatment  or  consideration.  The  reality 
is  another  story.  My  best  advice  is.  To 
protect  the  integrity  of  NIE  funding, 
clear!)’  separate  ad  revenue  from  NIE 
donations.  Once  money  moves  from 
one  pocket  to  another,  questions  arise. 

♦  If  revenue  is  not  a  major  concern, 
there  is  the  “Half-Price  Budd)’  Gift  Sub¬ 
scription."  That  is  when  a  subscriber 
who  normally  pays  full  rate  pa)’s  the 
same  amount  but  receives  a  half  price 
subscription  and  designates  a  friend  to 
also  receive  a  half  price  subscription  for 
the  same  term.  In  theor)’,  a  newspaper 
could  literally  double  its  home  deliver)’ 
ba.se  —  without  additional  revenue. 
While  such  a  change  would  invite 
scrutiny,  absent  rule  changes,  it  would 
probably  stand  up. 

Applied  to  NIE  this  offer  could  give 
subscribers  paying  full  rate  the  oppor¬ 
tunity  to  receive  discounted  subscrip¬ 
tions  and  designating  the  discounted 
dollars  to  pay  for  school  copies.  Again, 
this  would  attract  attention,  but  as  long 
as  home  delivery  and  NIE  subscriptions 
were  paid  for  at  a  rate  of  at  least  S0%  of 
the  basic  price,  they  should  qualif)’. 

It’s  possible  to  beat  the  bushes  and 
find  a  variety  of  gimmicks  to  raise 
money  for  school  papers,  but  a  question 
is  worth  asking  first:  Why  have  an  NIE 
program  in  the  first  place? 


Ban 
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some  fashion  during  the  coming  )’ear.” 
The  Disney  case,  the  FC(^  argued,  was 
not  a  relevant  precedent,  because  the 
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commission  had  already  started  consid¬ 
ering  proposals  to  amend  the  cross¬ 
ownership  rule.  Also,  Disney  ultimately 
sold  its  newspaper  properties. 

The  idea  of  one  company  owning 
newspapers  and  television  stations  in 
the  same  market  has  long  been  a  thorny 
regulator)  issue.  In  1988,  media  baron 
Rupert  Murdoch  was  forced  to  sell  the 
New  York  Post  because  his  company. 
News  (A)rp.,  also  owned  WNYW-TV  in 
New  York.  Five  years  later,  after  Con¬ 
gress  relaxed  the  crossownership  ban 
in  New  York,  the  FCC  granted  him  a 
waiver  to  reacquire  the  tabloid,  which 
was  in  danger  of  going  out  of  business. 
That  1993  decision  was  the  first  time 
the  FCC  permanently  waived  the  cross¬ 
ownership  ban.  ' 

In  1989,  Murdoch  was  forced  to  sell 
WFXT-TV  in  Boston  becau,se  he  also 
owned  the  Boston  Herald.  Five  years 
later,  he  sold  the  Herald  to  a  company  run 
by  one  of  his  ke)'  executives  and  repur¬ 
chased  the  TV  station,  an  important  out¬ 
post  for  his  Fox  television  network. 


Racks 
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racks.  The  supervisors  could  eventually 
enact  an  ordinance  that  would  make 
the  multiple-title  racks  the  only  kind 
allowed  in  the  city  —  a  move  that 
seems  likely. 

Dan  Brugmann,  manager  of  the  cin  ’s 
news  rack  program,  .said  no  rack  manu¬ 
facturer  and  no  funding  system  had 
been  chosen.  One  idea,  he  said,  would 
be  to  find  businesses  that  would  pay  for 
the  racks  in  exchange  for  having  their 
advertising  on  the  back. 

Ironically,  Brugmann’s  father  is  Bay 
Guardian  publisher  Bruce  B.  Brug¬ 
mann,  who  was  described  by  his  son  as 
“the  most  vocal  opponent"  of  the  new 
models.  The  elder  Brugmann,  a  long¬ 
time  foe  of  joint  operating  agreements 
OOAs),  declared  in  an  interv  iew  that  in 
any  action  the  city  takes  regarding  news 
racks,  “there  must  be  a  place  tor  the 
non-JOA  press  to  help  keep  the  JOA 
from  further  consolidating  their  mono¬ 
poly  stronghold  on  the  streets  of  .San 
Francisco." 

The  Jf'.Decaux  rectangular  model  led 
the  other  mt)dels  in  popularity,  the  sur¬ 
vey  found.  The  French  firm  also  dis¬ 
played  a  kiosk-style  rack,  which  is  simi¬ 
lar  to  its  units  already  on  the  streets  of 
San  Francisco  for  live  vendors.  The 
linion  Square  Association,  which  repre¬ 
sents  business  interests  in  .San  Fran¬ 
cisco’s  most  upscale  shopping  area,  said 
it  was  pleased  with  the  pilot  program 
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and  “volunteered"  Union  Square  as  a 
“news  rack  district."  But  it  suggested  the 
city  adopt  guidelines  for  any’  rack  adver¬ 
tising  and  asked  for  more  information 
on  how  the  racks  will  be  managed. 


Press  Freedom 
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tious  libel  law  allowing  legal  proceed¬ 
ings  for  offending  or  slandering  the 
president,  parliament  speaker,  prime 
minister  or  judges.  Ciovernment  pro¬ 
vides  such  self-protection  rather  than 
face  public  reaction  to  news  reports  of 
controversial  official  acts. 

Western  Europeans  in  the  (a)uncil  of 
Europe  have  struggled  for  several  y  ears 
to  devise  a  legislative  formula  which 
would  prod  journalists  to  act  “responsi¬ 
bly"  —  a  seemingly  innocuous  insis¬ 
tence.  WTien  journalists  debate  press 
responsibility  they  often  find  room  for 
improvement,  but  when  governments 
get  involved,  “responsible"  takes  on 
new’  meaning,  because  governments 
ultimately  define  and  enforce  responsi¬ 
bility’.  The  2()-y’ear  history’  of  Freedom 
House’s  survey  has  chronicled  subtle 
and  blatant  acts  of  governments  as  they 
act  to  ensure  press  “responsibility"  — 
and  failure  to  measure  up  often  carries 
serious  penalties  for  journalists. 

Some  new  press  law  proposals  insist 
that  reportage  be  based  on  “truth." 
Whose  truth?  Usually,  the  information 
ministry’s.  Colombia  last  year  gave  a 
regulatory’  commission  broad  authority 
to  take  TV  news  show  s  off  the  air  to 
protect  the  nation’s  “honor"  and  to 
ensure  “truthful  and  impartial"  news. 
The  measure’s  constitutionality  is  ques¬ 
tionable,  but  it  clouds  the  airwaves. 
Several  countries  —  Bulgaria,  Colom¬ 
bia,  India  and  the  Palestinian  Authority 
among  them  —  last  year  considered 
enforcing  the  “right"  of  reply,  w  hich  jus¬ 
tified  as  an  assurance  of  journalistic  fair¬ 
ness  but  feared  by  journali.sts  as  a 
weapon  for  controlling  information. 
The  U.S.  Supreme  Court  has  rejected 
the  notion  of  a  right  to  reply  as  a  viola¬ 
tion  of  First  Amendment  freedom:  the 
freedom  to  choose  press  content. 

Economic-protection  laws  may  have 
contributed  significantly  to  the  current 
financial  instability  in  Asia.  For  years, 
many  Asian  governments  used  laws  to 
preclude  reporting  on  corruption  in 
business  and  government.  Thus  insuffi¬ 
ciently  collateralized  loans  to  cronies  of 
officials  may  have  gone  unreported  for 
fear  of  harsh  repri.sals  against  journal¬ 
ists.  Despite  the  hype  about  Asia's  eco¬ 
nomic  “miracle,"  a  free  market  system 
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In  1996,  Editor  &  Publisher  launched  an  awards  program  at  its 
Annual  Interactive  Newspapers  Conference  to  recognize  outstand¬ 
ing  Web  sites  hosted  by  several  different  media  categories. 

This  year,  we  received  over  400  entries  to  win  what  is  clearly  becom¬ 
ing  one  of  the  most  coveted  awards  in  the  industry  —  the  EPpy. 

Who  will  be  the  1998  winners  announced  at  the  9th  Annual  Inter¬ 
active  Newspapers  Conference? 

All  who  attend  are  winners! 


Whether  or  not  your  organization  submitted  an  EPpy  Award  entry,  you 
will  be  a  winner  by  attending  this  conference.  Because  only  the  Best 
of  the  Best  are  heading  West  this  February  —  the  pioneering  men 
and  women  who  have  been  the  first  to  jump  onto  the  Internet  band¬ 
wagon. 

•  Learn  about  the  latest  trends  in  technology 

•  Find  out  ways  to  make  your  Web  site  a  profit  center 

•  Identify  new  opportunities  and  techniques  for  making  your  site 
the  #1  source  of  local  community  information  on  the  Web 

•  Compare  notes  with  other  media  professionals  from  across  the 
industry  —  from  across  the  globe  —  on  how  they  are  dealing 
with  news  and  advertising  issues  that  are  new  and  unique  to 
electronic  publishing 

•  Network! 

Register  before  February  1  and  save  $100 -your  pre-conference  reg¬ 
istration  cost  is  $1,295!  Attend  in-depth  pre-conference  workshops 
on  Marketing  &  Promotion,  Technology  or  Classified  Advertising  on 
the  Web,  for  just  $125  more. 

The  Editor  &  Publisher  Interactive  Newspaper  Conference  is  recog¬ 
nized  by  publishers,  journalists  and  other  media  industry  executives 
worldwide  as  the  premier  event  on  Who’s  doing  What,  When  it  is 
occurring.  Where  on  the  Web,  Why  and  How!  Where  is  your  nose  for 
news  about  the  excitement  of  Interactive  Newspapers  and  electron¬ 
ic  publishing?  It  should  be  in  Seattle,  February  4th  to  7th! 

To  register  today,  call  212-675-4380,  ext.  285,  or  visit  our  web  site, 

www.mediainfo.com 
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without  information  transparency  poses 
serious  problems.  Then  there  are  des¬ 
peration  laws,  as  we  call  them,  which 
don't  even  pretend  at  rational  justifica¬ 
tion.  Such  laws  close  the  gap  between 
government  ownership  and  govern¬ 
ment  control  of  news  media.  Mere  dis¬ 
cussion  of  such  broad-based  legislation 
is  perceived  by  journalists  as  a  threat  of 
physical  or  professional  mayhem. 
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pers  are  probably  borrowing  the  most 
from  other  industries  —  and  from  the 
other  side  of  the  wall  in  their  own  paper. 

One  good  example  is  the  develop¬ 
ment  of  shaftless  post-press  equipment 
(see  story,  p.  30).  The  key  to  shaftless  is 
an  already  proven  technology:  the  elec¬ 
tric  servo  driver.  “They  have  been 
applied  in  industrial  manufacturing  for 
years.  The  application  is  new  in  news¬ 
papers,  however,”  said  Pat  Dvorak, 
national  original  equipment  manufac¬ 
turer  account  manager  for  Indramat. 

Bursting  the  post-press  bottleneck, 
hqwever,  is  more  than  a  technological 
task.  Newspapers  have  come  to  realize 
that  their  traditional  approach  to  mail- 
room  labor  —  too  often,  by  simply 
rounding  up  the  most  marginal 
unskilled  workers  —  must  change. 

“What  1  am  fearful  of  is  some  of  the 
new^  technology  is  coming  on  at  a  time 
w  hen  it  is  not  being  optimized  because 
of  this  skills  gap,”  said  Randy  Seidel, 
GMA  Inc.  president  and  CEO. 

Seidel’s  company  is  establishing  the 
“(i.MA  Academt  ”  in  Germany  to  teach 
not  only  post-press  technology,  but 
processes  to  increase  productivity 
throughout  the  printing  process. 

Newspapers  also  are  emphasizing 
more  rigorous  recruitment:  At  the  Seat¬ 
tle  Times,  applicants  are  closely  ques¬ 
tioned  about  attendance  and  punctual¬ 
ity  habits  and  whether  they  like  work¬ 
ing  in  a  noisy  environment,  said  opera¬ 
tions  vice  president  Frank  M.  Paiva. 

The  Seattle  Times  asks  a  question  not 
often  asked  of  prospective  employees 
at  other  new'spaper  mailrooms:  “Have 
>'ou  ever  worked  at  a  job  that  required 
repetitive  lifting  of  35  pounds?” 


Suit 
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not  been  invited  to  do  so.  He  has 
doubts  about  its  independence. 

“It’s  pretty  much,  Merr)’  Christmas, 
Bedford  Falls,’  ”  he  said.  “It’s  a  w  onderful 
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life  when  you  can  create  a  board  to 
investigate  yourselves.” 

Fumo  is  represented  by  the  law  firm 
of  Richard  A.  Sprague,  a  former  prose¬ 
cutor  who  won  a  $34  million  libel  judg¬ 
ment  against  the  Inquirer.  Sprague 
sued  in  1973  over  stories  about  his  han¬ 
dling  of  a  1963  murder  investigation 
involving  a  former  state  police  commis¬ 
sioner’s  son.  He  won  $4.5  million  in 
damages,  but  a  Pennsylvania  appeals 
court  granted  the  newspaper  a  new 
trial. The  $34  million  judgment  awarded 
in  1990  was  then  the  largest  ever  in  a 
libel  case,  but  was  later  reduced  to  $24 
million  by  Pennsylvania  Superior  Court. 
Knight-Ridder,  the  newspaper’s  parent 
company,  settled  w'ith  Sprague  in  1996 
(E&P,  May  4,  1996.)  Fumo  is  repre¬ 
sented  by  Denise  Pallante. 

But  Altman  called  Samuel  E.  Klein, 
City  Papers  counsel, “certainly  the  best 
libel  attorney  in  this  city,  if  not  the 
country.”  Klein  wrote  the  chapter  that 
details  Pennsylvania  law'  in  Tapping 
Officials’  Secrets,  a  guide  to  state  sun¬ 
shine  laws  published  by  the  Reporters 
Committee  for  Freedom  of  the  Press. 
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sufficiency  engrained  in  these  individu¬ 
als  than  the  average  employee.”  In  fact, 
thanks  to  state-funded  workfare  job 
preparation  training,  which  includes 
coaching  for  job  interviews,  Janiga 
adds,  “you  probably  are  going  to  see  a 
candidate  w  ho  is  a  notch  or  two  better 
than  what  you  see  from  wherever  you 
are  getting  people  off  the  street  now." 

However,  workfare  employees  do 
bring  special  problems  —  especially 
from  home  —  personnel  executives 
warn.  “There  is  a  big  potential  for 
absenteeism  problems  because  they 
may  have  dependents  at  home  they 
need  to  care  for  ...  or  there  are  sub¬ 
stance  abuse  or  dttmestic  abuse  situa¬ 
tions  at  home,”  Janiga  says. 

More  broadly,  newspaper  personnel 
executives  warn  that  longtime  welfare 
recipients  can  bring  into  the  workplace 
a  sense  of  entitlement  that  cripples  job 
performance.  Newspapers  also  have  to 
realize  up  front  that  some  workfare 
employees  simply  will  not  work  out. 

“When  I  was  involved  w'ith  the  Cali¬ 
fornia  Job  Bank,  my  experiences  w  ith 
welfare  employees  are  that  they  are 
either  a  total  success  story  —  or  a  total 
bust.  And  it  all  depends  on  attitude,” 
says  Kathy  Masera,  president  and  pub¬ 
lisher  of  the  California  Job  Journal  in 
Sacramento.  And  new'spapers  should 
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be  aware  that  workfare  employees  will 
not  be  cheap  labor  for  the  long  term. 

“We  all  know  they  may  start  low,  but 
we  want  [their  wages]  to  go  up,” Janiga 
says.  “There  are  already  those  predatory- 
companies  out  there  waiting  for  you  to 
train  them  before  they  grab  them. 
You’re  gt)ing  to  have  to  offer  competi¬ 
tive  wages.” 
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they  have  morphed  into  completely- 
new-  sorts  of  information  creatures  that, 
in  many  ways,  directly  challenge  online 
newspapers  for  the  same  local  readers 
and  advertisers.” 

♦  Retailing  will  change,  affecting  local 
retail  advertising  budgets.  Paine-Web- 
ber  predicted  that  once  the  Internet 
matures,  15%  to  20%  of  all  retail  trans¬ 
actions  will  occur  over  the  Internet. 
Microsoft  chairman  Bill  Gates  predicted 
in  November  (Internet  Daily,  Nov.  10) 
the  y-alue  of  Internet  transactions  “will 
explode  in  the  next  three  years  ”  This  — 
like  the  advent  of  shopping  malls  and 
mega-department  stores  like  Wal-Mart 
—  will  further  damage  .Main  Street 
retailers,  many  of  whom  have  long  been 
the  mainstays  of  newspaper  advertising. 

♦  Newspapers  have  found  that  they 
can’t  charge  subscriptions  for  online 
products.  So,  quite  obviously,  advertis¬ 
ing  will  be  the  key.  But  it’s  my  experi¬ 
ence  that  most  media  managers  today 
don’t  understand  online  advertising 
sales  and  production. 

♦  Staffing  problems  may  accelerate. 
Media  managers  already-  complain  that 
it  is  difficult  to  find  and  keep  g(X)d 
employees.  The  number  of  journalism 
students  at  many  j-schtxtls  is  said  to  be 
declining.  Ask  yourself:  Are  j-schools 
prepared  to  train  students  in  the  new- 
age  of  communications?  Going  outside 
the  traditional  sources  for  staffing  may 
prove  perilous.  The  experts  in  Silicon 
Valley  and  elsewhere  simply  won’t 
work  for  the  wages  paid  by-  many  news¬ 
papers  and  broadcast  stations.  In  fact, 
new  media  companies  are  already  head¬ 
hunting  in  newsrooms  across  the 
nation,  t)ffering  six-figure  salaries  for 
key  people.  All  who  live  to  see  the  first 
half  of  the  21st  century  will  see 
changes  brought  about  by  the  Internet 
comparable  to  those  brought  about  by 
the  invention  and  mass  production  of 
the  automobile,  the  development  of 
electricity  and  advent  of  widespread 
phone  serv  ice  in  the  early  part  of  the 
20th  century.  The  people  managing 
these  changes  w  ill  have  their  hands  full. 
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JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
P.O.  Box  1 088,  Troy,  AL  3608 1 

(334)  566-7198 
Fax  (334)  566-0170 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  RedmontCrl,  Mesa,  AZ  8521 5 
(602)  807-7791  FAX  (602)  807-7795 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  wvwv.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Established  in  1923 
1  Annette  Park  Drive,  Bozeman, 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
&  Appraisal 

406-586-6621 


John  T.  Cribb  MT  59715  e-mail:  icribb@imt.net  Fax  406-586-6774 


NEWSPAPER  BROKERS 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  5806 
Destin,  FL  32540-5806 
Phone/Fax  (850)  654-9807 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fax  (214)  369-6496 


THOMAS  C.BOLITHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPERS  FOR  SALE 


ESTABLISHED  Central  Florida  monthly. 
Great  grawth  area.  Can  go  to  weekly. 
Write  to  Box  08381,  Editor  &  Pub¬ 
lisher. 


ESTABLISHED  paid  community  weekly. 
Southern  Arizona.  $55,000.  Reply  to 
Box  08393,  Editor  &  Publisher. 


FLORIDA:  Award-winning  coastal  com¬ 
munity  weekly.  $500,000  Revenues. 
PROFITABLE.  Small,  dedicated  staff. 
Owner-Publisher  ready  for  full-time 
fishing  and  galf  retirement.  $200,000. 
Prospective  buyer  should  have 
resources  to  take  advantage  of  exciting 
growth  potential.  Reply  to  Box  08376, 
Editor  &  Publisher. 


UNDER  1 0%  DOWN,  easy  terms.  Long 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)  321-2673 


FAMILY  owned  newspaper  group  is 
expanding  and  seeks  ta  acquire  news¬ 
papers,  shoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678, 
(864)  882-3272. 


PRINTERS  WANTED 


TABLOID  SIZED  monthly  newspaper 
seeks  printer  in  the  New  York 
metropolitan  area.  Must  be  able  to 
print  consecutive  4-color  pages.  Box 
08382,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


A&E  MONTHLY  in  Ashland,  Oregon. 
Eight  years  in  business.  Best  cash  offer 
over  $85,000.  Call  George  Hulseman, 
(541)482-2037. 


Classifieds 

SUBSCRIBE 
TO  E&F 

TODAY 


Editor  &  Pi  HI.1S11ER 


http://www.mediainfo.com 


Jam  ARY  24, 1998 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


MAILROOM 


7  into  1  Muller  Martini  227 
AVAILABLE  NO\M! 
inserting  machine  will  sell  all  or 
as  add  on  pockets,  as  is  condition 
Call  Andrew  (903)  596-6250 


ALL  AMILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC, 
(770)  428-5817  Fax  (770)  590-7267 


NEWSPRINT  FOR  SALE 


30# -28# -25#-  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


Quality  chat  makes  an  Impression  worldwide 


a 


Sele«  from:  ^ 

[  ^  □  Complete  Presses 

\J_/  □  Additions  to  Existing  Presses  j  qUo 

O  3-color  Satellites  i 

ri  □  A-Hi  Arrangements  r\_f 

C«J  O  Stacked  Units 

\  □  Integral  Roll  Stand  Units  rC/" 
0  Half  ar)d  Quarter  Folders  ’ 

I  \  □  Cutoff  20*'  -  21%'  -  22"  -  22*/4*  JSST 

G  18,500  to  30,000  iPH 

SALES  -  SERVICE  -  PARTS  A  I  XA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCS* 


PRESSES 


8/u  Color  King  w/KJ8  folder,  1978 
but  rebuilt  1995  w/all  new  cylinders, 
running,  best  offer,  (91 3)  362-01 19. 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (91 3)  362-8888 
Fax:(913)362-8901 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4”, 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  -t  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821 -6257 
Fax:  (213)  256-7607 


PUBLISHING  SYSTEM 


1 990  Sll  7SI4  Publishing  System 
Original  Price  1 .2  Million 
$7 5,000  or  best  offer 
For  More  Info  Call  Gary  Fletcher 
Lake  Charles  American  Press 
(318)  494-4027 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher Arimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


FERAG  EQUIPMENT 


Editor  &  PuBUSHER 


The  communication 
link  of  the  newspaper 
industry  every  week 
since  1884. 


FERAG  EQUIPMENT 


PERAC  EQUIPMENT 
FOR  SALE 

VARIO-DISC  INSERTING  SYSTEMS 


INSERTING  DRUMS 

(3  VP)-w, 'Related  Equipment  &  Conveyor 

VARIO-DISC  UNWINDING  STATIONS 

w/Butter  Pacer  Disc  Changer  &  Conveyor 

VARIO-DISC  COMBI-STATIONS 

w/Butter  Pacer,  Disc  Changer  &  Conveyor 

MULTI-CELL  COMPLEX 

ot  3  Stackers 


XAtITlIV  AVAL  ABIE  ASKHG  PBICE  PER  SYSTEM 

2  $200,000 


(Payment  In  U  S  Dollars) 


MELVILLE,  N.Y. 
CONTACT;  J.  WILLS 

(516)  863-5003 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


PROFITS  THAT  LIE  HIDDEN  IN  YOUR 
CIRCULATION  DEPARTMENT 
We  have  consulted  with  over  1 00 
newspapers,  every  size.  A  Von 
Entress.  Please  call  (800)  409-38(X). 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKCTING 
Horace  Southward 
(800)  950-8475 
www.metro-news.com 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

CIRCULATION  DEVELOPMENT  INC, 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  CAMPAIGNS 
IN  STORE  SALES  PROGRAMS 
DOOR  CREWS 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  is  guaranteed. 

CALL  FOR  OUR  LIST  OF  REFERENCES 

Dennis  McQuillan 
(800)  260-9823 

BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


NEWSPAPER  EXECUTIVE  SEARCH 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  495-2688 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


TURN  YOUR  TELEMARKETING 
AROUND  IN  LESS  THAN  A  WEEK 

The  Phoneroom  Doctor  will  "cure"  your 
sales  room  in  a  hurry.  25  years  expe¬ 
rience.  GUARANTEED  results,  EX¬ 
CELLENT  rates.  Cali  The  Phoneroom 
Doctor;  Dan  Campbell  now  at  (800) 
274-1004. 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http:// www.fakebrains.com/ scout 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

A4ASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 


HELP  WANTED 


ACCOUNTING 

CONTROLLER 


_ ACADEMIC _ 

JOURNALISM,  ASSISTANT  OR 
ASSOCIATE  PROFESSOR 

(10  month  tenure  track,  begins  August, 
'98)  Nationally  distinguished  pro¬ 
fessional  with  bachelors  required, 
masters  or  Ph.D.  degree  desired. 
Specialization  in  visual,  news  editorial 
aspects  of  new  media  technology 
required. 

The  successful  candidate  will  help  pre¬ 
pare  students  to  communicate  in  the 
emerging  technologies  of  the  informa¬ 
tion  environment.  The  ability  to  inte¬ 
grate  new  communication  technology 
in  the  classroom  is  essential.  Candidate 
competency  in  online  newspaper 
production,  graphic  design  of  mul¬ 
timedia  and  web  projects  is  desired. 
College  teaching  experience  in  journal¬ 
ism  and  mass  communications  desired. 

Teaching  load  is  three  courses  per 
semester.  The  department  has  both 
academic  and  professional  track  lead¬ 
ing  to  tenure.  Send  letter,  resume,  evi¬ 
dence  of  teoching  effectiveness  (if 
available),  names,  phone,  fax  numbers 
and  E-mail  address  of  3  references  to 
Chair,  Search  Committee,  Journalism 
Department,  34  Anspach  Hall,  Mt. 
Pleasant,  Ml  48859  by  February  1 5. 

CMU  is  an  Equal  Opportunity,  Affirma¬ 
tive  Action  institution  which  is  strongly 
ond  actively  committed  to  increasing 
diversity  within  its  community. 

MASTER'S  DEGREE  IN  JOURNALISM 

The  University  of  South  Florida  at  St. 
Petersburg  invites  applications  for  its 
master's  degree  program  in  journalism 
studies.  The  program  emphasizes 
advanced  practice  and  study  of  report¬ 
ing,  writing,  media  ethics  and  contem- 
orary  issues  in  journalism.  Students 
ave  opportunities  to  participate  for 
academic  credit  in  seminars  and  con¬ 
ferences  at  the  Poynter  Institute  for 
Media  Studies,  adjacent  to  campus. 

Fellowships  and  assistantships,  includ¬ 
ing  those  os  editorial  assistants  on  the 
Journal  of  Mass  Media  Ethics,  are 
available  to  qualified  applicants. 

For  fullest  consideration,  apply  by 
April  15,  1998.  Contact  the  Journalism 
Studies  Program,  University  of  South 
Florida,  St.  Petersburg,  FL  33701, 
attention  Professor  Robert  Dardenne, 
(813)  553-1613,  FAX  (813)  553- 
1 526  or  E-mail: 

dardenne®  bayflash .  stpt.  usf.edu 


SCHOLAR  OR  WRITER  with  computer- 
assisted  reporting  experience  sought 
for  tenure-track,  assistant  professor 
position.  Must  have  experience;  M.A.; 
and  ability  to  teach  courses  such  as 
journalism  and  society.  Applications 
are  being  reviewed  now.  Send  letter  of 
application,  resume,  examples  of  work, 
names  of  references  to  Karen  List, 
Search  Committee,  Journalism 
Department,  1 08  Bartlett,  University  of 
Massachusetts,  Amherst,  MA  01003. 

AA/EO  employer 


_ ACADEMIC _ 

JOURNALISM/MASS  COMMUNICA¬ 
TION,  LEaURER,  PRINT  JOURNALISM 
University  of  Nebraska-Kearney.  (One- 
year  appointment  -  Renewable  con¬ 
tract).  Teach  courses  in  news  writing, 
photojournalism,  intro  to  mass  commu¬ 
nication;  serve  as  adviser  to  student 
newspaper.  Required:  Master's  degree 
plus  professional  newspaper  experi¬ 
ence;  proficient  in  photography  and 
desktop  publishing  on  Macintosh. 
Salary  and  benefits  are  competitive. 
Starting  date  August,  1998.  Applica¬ 
tion  deadline  February,  1998.  Send  let¬ 
ter  of  application;  vita;  names  and  tel¬ 
ephone  numbers  of  three  references; 
three  letters  of  recommendation;  three 
recent  writing  samples  to  Dr.  Carol 
Lomicky,  109  Thomas  Hall,  University 
of  Nebrosko-Kearney,  Kearney,  NE 
68849.  Phone:  (308)  865-8249. 
AA/EO/ADA  http://www.unk.edu/ 


ST.  MARK'S  SCHOOL  OF  TEXAS,  an 
independent  school  for  boys  Grodes  1  - 
12,  seeks  an  experienced  teacher  to 
oversee  the  student  newspaper  and 
yearboak.  Additional  duties  will 
include  teaching  in  an  academic  area 
and  advising  students.  Send  resume  to 
Arnold  E.  Holtberg,  Headmaster,  St. 
Mark's  School  of  Texas,  1 0600  Preston 
Road,  Dallas,  TX  75230.  St.  Mark's  is 
an  equal  opportunity  employer. 


THE  UNIVERSITY  of  Indianapolis,  an 
independent,  coeducational,  urban, 
comprehensive.  United  Methodist- 
related  university,  is  seeking  an  assis¬ 
tant  professor  of  journalism  beginning 
August  1998.  Advise  bimonthly  univer¬ 
sity  funded  newspaper  and  teach  some 
combination  of  newswriting,  editing, 
computer  graphic  design,  PR,  and  law. 
Ph  D.  preferred.  Teaching  experience 
required.  Send  letter  of  application, 
vita,  and  references  to  Dr.  PA.  Jef¬ 
ferson,  Communication  Department, 
University  of  Indianapolis,  Indi¬ 
anapolis,  IN  46227.  Screening  begins 
February  15.  EOE. 


_ ACCOUNTING _ 

CIRCULATION 
ACCOUNTING  MANAGER 

The  Atlanta  Journal  &  Constitution  is 
seeking  a  highly  motivated  accountant 
to  manage  the  Circulation  Accounting 
Department.  Candidates  should  be  a 
certified  public  accountant  with  flex¬ 
ibility  and  creativity  to  support  fast- 
pace/complex  sales  and  marketing 
programs.  These  programs  should  be 
integrated  into  the  current  and  future 
manual  and  automated  processes 
using  the  most  efficient  and  effective 
tools.  The  ideal  candidate  is  a  hands- 
on  professional  with  exceptional  ana¬ 
lytical  and  leadership  skills. 

Interested  candidates  should  submit  a 
resume  with  salary  history  to  Box 
4689,  Attn:  Business  Office,  Sherry  Sul¬ 
livan,  Atlanta,  GA  30302. 


The  Morristown  Daily  Record,  a 
55,000  daily  newspaper  in  affluent 
Morris  County,  New  Jersey,  is  seeking 
a  hands  on  Controller  to  oversee  our 
Business  Office  operations.  The  suc¬ 
cessful  candidate  will,  among  other 
things,  be  responsible  for  the  day  to 
day  business  operations  of  the  news¬ 
paper,  budget  preparation  and  finan¬ 
cial  analysis. 

College  degree  or  equivalent,  PC  and 
network  experience  a  plus.  Strong 
organizational  and  communication 
skills  are  essential.  Excellent  compensa¬ 
tions  and  benefits  package.  Send 
resume  and  salary  history  to: 

Walt  Lafferty 
General  Manager 
800  Jefferson  Road 
Parsippany,  NJ  07054 


VICE  PRESIDENT  -  FINANCE 

North  Suburban  Chicago  based 
national  community  newspaper  com¬ 
pany  seeks  experienced  accountant  to 
develop  and  implement  centralized 
accounting  office.  Responsibilities  will 
include  consolidation  of  100-f  operat¬ 
ing  units,  preparation  of  public  finan¬ 
cial  reports,  payroll,  internal  audit, 
human  resources  and  employee  bene¬ 
fits.  Minimum  lO-i-  years  experience 
including  public  reporting  required. 
Newspaper  industry  experience  o  plus. 
Excellent  salary,  bonus  and  benefits 
package. 

Fax  resumes  in  confidence  to: 

(847)  272-6244 

ADMINISTRATIVE 

EDITOR  AND  PUBLISHER 
Are  you  possionote  about  your  news¬ 
paper  and  the  market?  Are  you  tired  of 
traditional  journalism?  Can  you 
balance  the  responsibilities  of  product 
management  with  community  involve¬ 
ment?  Are  you  ready  to  contribute  to 
an  innovative,  market-driven  organiza¬ 
tion?  Are  you  a  team  player? 

Thomson  Indiana,  a  Thomson  News¬ 
papers  company,  is  seeking  an  experi¬ 
enced  professional  to  assume  the  role 
of  Editor  and  Publisher  at  the  Anderson 
Herald  Bulletin,  a  32,000-circulation 
daily  in  Anderson,  IN.  The  opening  is 
the  top  editorial  position  in  the 
newsroom.  Candidates  should  possess 
three  to  five  years'  management  expe¬ 
rience,  strong  editing  skids,  marketing 
savvy  and  a  commitment  to  innovative 
cammunity  journalism. 

Goad  salary  and  benefit  package, 
including  medical,  dental,  eye  care 
and  401  (k). 

Mail,  fax  or  E-mail  cover  letter,  salary 
history  and  resume  to: 

Wayne  K.  Lowman 
Senior  Editor,  Thomson  Indiana 
Executive  Editor  ond  Publisher 
Kokomo  Tribune 
P.O.Box  901 4 
300  N.  Union  Street 
Kokomo,  IN  46901  -901 4 
Fax  (765)  459-3528 
E-mail:  wklowman@ktonline.com 


ADMINISTRATIVE 

GENERAL  MANAGER/PUBLISHER  for 
mid-sized,  individually  owned,  daily  in 
a  fast  growing  Central  Texas  market. 
Write  fully  with  salary  requirements. 
Replies  treated  in  confidence.  Reply  to 
Suite  315,  5500  Preston  Road,  Dallas, 
TX  75205. 


GENERAL  MANAGER 
The  Archdiocese  of  Los  Angeles  seeks 
on  experienced  General  Manager  for 
two  Catholic  newspapers  (English  and 
Spanish).  Journalism  or  Business 
degree  or  equivalent  and  ten  years 
experience  in  newspaper  manage¬ 
ment.  Send  resume  to  Human 
Resources,  3424  Wilshire  Blvd.,  Los 
Angeles,  CA  9001 0. 


NATIVE  JOURNALISM 

Native  American  Journalists  Associa¬ 
tion  (NAJA),  a  1 3-year-old  organiza¬ 
tion  with  650  members  in  the  US  and 
Canada,  seeks  an  exceptianal  individ¬ 
ual  to  fill  the  position  of  EXECUTIVE 
DIRECTOR.  Strong  management, 
fundraising  and  communications  skills 
o  must.  Previous  non-profit  manage¬ 
ment  experience  preferred.  Media/ 
Native  Media  experience  a  plus. 
Relocation  of  national  office  possible. 
Salary  range:  $40,000-(-  year,  plus 
fundraising  incentives  and  benefits 
package.  Submit  resume  and  cover  let¬ 
ter,  a  previous  fund  raising  proposal, 
indicate  total  dollar  amount  raised 
before  February  27,  1998.  For  full  job 
description  call  (61 2)  874-9(X)7  or 
E-mail  to:  office@NAJA.com 
Native  American  Journalist  Association 
1 433  E.  Franklin  Ave,  Suite  1 1 
Minneapolis,  MN  55404-2101 

ATTN:  Search  Committee 
Qualified  Native  Americans  Strongly 
Encouraged  to  Apply 

OPERATIONS  DIREQOR 

Interested  in  living  in  one  of  the  most 
beautiful  parts  of  the  country?  Come 
join  our  team  at  the  Daily  Camera,  in 
Boulder,  CO.  We  ore  seeking  a 
talented  leader  to  establish  quality  stan¬ 
dards  and  procedures  and  improve 
existing  systems.  As  a  member  of  the 
executive  staff,  you  will  have 
supervisory  responsibilities  for  the 
Camera,  Press,  Mailroom,  IS,  and 
Building  Maintenance  departments. 

Must  possess  knowledge  of  newspaper 
production  systems  from  front-end  to 
mailroom  and  how  production  inter¬ 
relates  to  other  departments.  Requires 
minimum  of  5  years  in  production 
division  having  direct  responsibility  for 
two  of  the  related  departments.  Must 
possess  good  working  knowledge  of 
imaging  systems,  networks,  mini  and 
microcomputer  operation. 

The  Daily  Camera,  part  of  E.W. 
Scripps,  offers  a  competitive  salary 
package  and  a  comprehensive  benefits 
program.  Please  send  resumes  and 
salary  history  to  the  Daily  Camera, 
P.O.  Box  591,  Boulder,  CO  80306, 
Attn:  HR  or  Fax  (303)  473-1 1 77. 

PUBLISHER  for  Kansas  weekly  in  town 
with  solid  retail  base,  industrial  base 
and  four-year  church-affiliated  college. 
Excellent  salary,  bonus  plan,  benefits. 
Send  resume  to  Wedel  Publishing,  P.O. 
Box  1 29,  Mount  Vernon,  lA  52314. 
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HELP  WANTED 


_ ADMINISTRATIVE _ 

MEDIA  RELATIONS 

Our  agency  lives  and  breathes  the 
marketing  community.  Our  clients  are 
marketing  people.  We  help  them  grow 
their  businesses.  We  need  someone 
who  loves  to  work  with  journalists  and 
is  interested  in  marketing  trends.  Three 
to  five  years  of  experience.  Reply  to 
DXM,  P.O.  Box  2327,  Westport,  CT 
06880,  or  tim@dxm.westport.ct.us. 

ADVERTISING 

ADVERTISING  DIRECTOR 

Northeast  Ohio  20,000  circulation 
daily  seeks  experienced  pro  to  lead, 
coach,  motivate  and  train.  Competitive 
market  deii  ands  creativity  and 
enthusiasm.  Work  closely  with  our 
weekly  group.  If  you  are  a  #1 ,  or  a  #2 
ready  to  move  up,  and  want  a 
challenge,  send  your  resume  and 
salary  history  to  Richard  Sekella,  gen¬ 
eral  manager,  Record-Courier,  126  N. 
Chestnut  St.,  Ravenna,  OH  44266. 

ADVERTISING  SALES  MANAGER 

The  York  Newspaper  Company  has  an 
exciting  opportunity  for  a  highly 
motivated  individual  to  lead  a  team  of 
sales  professionals  for  a  multi-million 
dollar  advertising  department.  This 
candidate  must  have  strong  inter¬ 
personal  and  presentation  skills  (written 
and  verbal),  and  be  able  to  motivate, 
coach  and  teach  talented,  aggressive 
marketing  consultants/coordinators.  This 
position  also  requires  the  candidate  to  be 
proficient  with  numbers,  familiar  with 
database  marketing  and  budget  cre¬ 
ation/management.  Ability  to  "think  out 
of  the  box”  is  a  must.  A  bachelor's 
degree  or  equivalent  sales  manage¬ 
ment  experience  in  newspapers  is 
desirable. 

We  offer  a  competitive  salary  package, 
plus  MBO,  company  paid  health  insur¬ 
ance,  40 1  (k)  plan,  paid  vacation  and  hol¬ 
idays. 

For  the  qualified  candidate,  this  is  a 
unique  opportunity  to  work  in  a  prog¬ 
ressive  and  competitive  environment, 
where  fresh  ideas  and  a  sense  of 
humor  are  considered  precious  com¬ 
modities. 

Send  your  resume  with  salary  require¬ 
ments  to: 

Personnel  Director 
York  Newspaper  Company 

1891  Loucks  Road 

_ York,  PA  1 7404 _ 

AEROTECH  NEWS  AND  REVIEW, 
publisher  of  seven  defense  industry 
newspapers,  is  expanding  with  immedi¬ 
ate  needs  for  recruitment  and  national 
advertising  sales  professionals.  Appli¬ 
cants  must  have  a  proven  track  record  in 
recruitment  and  national  ad  sales. 

Fax  (805)  723-7757  or  mail  to: 
Aerotech  News 
P.O.Box  1332 
Lancaster,  CA  93584 


_ ADVERTISING _ 

ADVERTISING  MANAGER  —  We  are 
seeking  a  highly  motivated  pro¬ 
fessional  with  proven  management  and 
marketing  skills  to  lead  our  advertising 
team.  We  are  a  7,000  circulation  daily 
located  in  an  outstanding  community  in 
north  central  Indiana.  Our  newspaper 
is  a  member  of  the  Nixon  Newspapers 
organization  and  offers  on  excellent 
salary/incentive/benefit  package.  Be¬ 
cause  our  market  is  extremely  com¬ 
petitive,  we  also  offer  a  unique  chal¬ 
lenge  and  tremendous  opportunity 
for  success.  Resumes  with  present  and 
expected  compensation  information 
will  be  considered.  Those  interested 
may  apply  to  Jim  Widner,  publisher. 
The  Waoash  Plain  Dealer,  1 23  West 
Canal  Street,  Wabash,  IN  46992;  or 
fox  to  (2 1 9)  563-08 1 6;  or  E-mail  to 
_ jwidner@intronix.com _ 

CLASSIFIED  ADVERTISING  MANAGER 

The  city  by  the  sea,  Newport,  Rl,  is  the 
setting  for  this  terrific  opportunity. 

We  ore  searching  for  a  person  who 
possesses  the  right  blend  of  manage¬ 
ment  skills  and  sales  ability.  We  are  a 
daily  newspaper  with  a  circulation  of 
15,500. 

Responsibilities  include  the  direct 
supervision,  administrative  tasks  and 
day  to  day  operations  of  the  classified 
advertising/telemarketing  department. 
The  chosen  candidate  wiH  strategically 
plan,  develop  and  implement  creative 
ideas  for  growth  and  increased  sales; 
in  addition  to  writing  ad  copy,  market¬ 
ing  pieces,  reports  and  promotional 
materials  to  support  sales  needs. 

Interested  inquiries  should  contact  The 
Newport  Daily  News,  Advertising 
Director  Mary  Jane  Mann  at  (401) 
849-3300  or  fox  letter,  resume  and 
salary  history  to  (401 )  849-3306. 

CLASSIFIED  PROJECTS  MANAGER 

Project-oriented .  Customer-oriented . 
Results-oriented.  Does  it  sound  like 
you,  yet?  If  it  does,  apply  at  The  Flor¬ 
ida  Times-Union  for  our  open  classified 
Projects  Manager  position.  This  man¬ 
ager  will  plan,  develop  and  direct  sales 
projects/products  to  enhance  revenue 
for  our  classified  department.  Individ¬ 
ual  must  possess  superior  communica¬ 
tion  and  organizational  skills  for 
internal  and  external  exchange  of  the 
information  to  motivate  all  involved. 
Candidate  will  have  a  college  degree 
or  equivalent  experience  and  complete 
understanding  of  sales  process.  A  relia¬ 
ble  transportation  with  a  valid  driver's 
license  and  current  automobile  insur¬ 
ance  is  necessary.  We  offer  a  com¬ 
petitive  base  with  unlimited  earnings 
potential  and  excellent  benefits 
package. 

To  take  advantage  of  this  exciting 
coreer  opportunity,  send  or  fax  cover 
letter  and  resume,  along  with  salary 
requirements  to  The  Florida  Times- 
Union,  Attn:  Employment  Manager, 
P.O.  Box  1949,  Jacksonville,  FL 
32231,  fax  (904)  359-4695. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


_ ADVERTISING _ 

CLASSIFIED 

TELEPHONE  SALES  MANAGER 

The  Florida  Times-Union  has  a 
challenging  classified  advertising 
career  opportunity.  We  as  the  leader 
in  advertising  anci  information  strongly 
believe  in  succession  planning.  Our 
qualified  candidate  must  possess  pro¬ 
ven  sales  and  management  experi¬ 
ence,  with  exceptional  communication 
skills,  both  written  and  oral.  This 
creative  individual  must  be  highly 
motivated  with  the  ability  to  positively 
lead  and  coach  a  telephone  soles  team 
in  a  fast-paced  environment. 

The  committed  candidate  will  work 
diligently  to  coach,  train  and  guide  a 
team  of  dynamic  advertising  sales  pro¬ 
fessionals  and  develop  sales  skills  to 
optimum  performance  levels.  We  are 
seeking  a  sharp  and  seasoned  pro¬ 
fessional  with  sophisticated  marketing 
experience  and  the  ability  to  determine 
and  satisfy  customer  needs. 

We  offer  a  competitive  base  with 
unlimited  earnings  potential  and 
excellent  benefits  package. 

To  take  advantage  of  this  exciting 
career  opportunity,  send  or  fax  cover 
letter  and  resume,  along  with  salary 
requirements  to  The  Florida  Times- 
Union,  Attn:  Employment  Manager, 
P.O.  Box  1 949,  Jacksonville,  FL 
32231,  Fax  (904)  359-4695,  or  you 
may  apply  in  persan  at  1  Riverside 
Avenue,  weekdays  9:00  a  m.  to  noon. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


CO-OP/SALES  DEVELOPMENT 
ADVERTISING  SUPERVISOR 

Due  to  a  promotion. 

The  Washington  Times  is  seeking  an 
assertive  co-op  advertising  supervisor 
to  work  with  retailers  and  their 
manufacturers  to  create  additional 
partnerships  for  this  Washington,  DC 
daily.  Responsibilities  include  continual 
development  of  existing  co-op  pro¬ 
grams.  Sales  management  and 
coordination  of  all  retail  special  sec¬ 
tions.  Development  and  maintenance 
of  account/ prospect  databases. 

Qualified  candidate  must  have  a 
strong  newspaper  sales  background 
with  an  emphasis  on  co-op  and  be 
able  to  work  closely  with  advertising 
A.E.'s.  This  position  offers  competitive 
compensation  and  benefits  package 
Send  your  resume  and  cover  to  me 
Washington  Times,  retail  advertising 
manager,  3600  New  York  Avenue, 
NW,  Washington,  DC  20002  or  fax 
(202)  526-9348. 


DISPLAY  ADVERTISING 
ACCOUNT  EXECUTIVE 

The  Editor  &  Publisher  Company  seeks 
an  advertising  sales  professional  to  sell 
display  advertising  across  multiple 
print  and  web  products.  Previous  print 
advertising  experience  required,  know¬ 
ledge  of  the  newspaper  industry 
helpful,  must  be  PC  literate. 

Position  includes  salary,  commission, 
benefits  Includes  travel.  Please  fax 
resume  to  Dennis  O'Neill,  VP  Sales  at 
(212)  929-1259.  NO  PHONE  CALLS, 
PLEASE. 


_ ADVERTISING _ 

EXPANDING  CLASSIFIED  SALES 
MANAGEMENT  OPPORTUNITIES 
IN  ARIZONA  NEWSPAPERS 

Growing  daily  market  seeks  experi¬ 
enced  classified  managers.  Phone 
room,  telemarketing,  outside  sales. 
Strong  organizational  and  communica¬ 
tion  skills,  as  well  as  successful  sales 
background  are  essential. 

Excellent  compensation  and  b>onus 
program  and  benefit  program.  Send 
resume,  salary  history,  and  references 
to: 

Publisher 

Casa  Grande  Valley  Newspapers,  Inc. 
P.O.  Box  15002 
Casa  Grande,  AZ  85230 


MAJOR  ACCOUNTS  AND  ENTER¬ 
TAINMENT  ADVERTISING  MANAGER 

Lead  and  motivate  Major  Accounts  and 
Entertainment  sales  team  selling  News¬ 
paper  Advertising.  Must  have  excellent 
written  and  aral  communication  skills. 
Proven  management  experience  a 
must.  Knowledge  of  the  Entertainment 
industry  needed.  Major  accounts  expe¬ 
rience  required.  Degree  preferred. 

Mail  resume  to: 

Copley  Los  Angeles  Newspapers 
52 1 5  Torrance  Blvd. 

Torrance,  CA  90509 

Or  fax  to: 

(310)  540-9455 
An  Equal  Opportunity  Employer 

NEWSPAPER  ADVERTISING  SALES 

Creative,  aggressive  sales  professional 
to  handle  the  motion  picture  category 
for  the  Orange  County  Register  Expe¬ 
rience  in  newspaper,  the  film  industry 
and  promotions  preferred.  Please  fax 
resume  to  (71 4)  558-7544. 

OUR  ADVERTISING  DEPARTMENT 
HAS  AN  OPENING  FOR  A 
CLASSIFIED  OUTSIDE  SALES  MAN¬ 
AGER.  THE  SUCCESSFUL  CANDIDATE 
WILL  HAVE: 

•Experience  with  Sll  system  or  similar 
newspaper  classified  front  end  system 
•Mathematical  skills 
•5  years  newspaper  work  experience 
•Supervisory  experience  of  5  or  more 
persons  for  at  least  1  year 
•Experience  in  creating  operations/ 
revenue  budget 

•College  degree  or  equivalent  experi¬ 
ence 

•Command  of  verbal  and  written 
English  language 

To  apply  for  this  position,  send  resume 
and  completed  application  to: 

Human  Resources 
The  Bakersfield  Californian 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
Fax:  (805)  395-7484 

All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen 
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ADVERTISING 


OUTSIDE/ADVERTISING  SALES 

One  of  America's  largest  weekly 
newspapers  is  seeking  regional/ 
national  account  representatives.  News¬ 
paper/  Ad  agency  experience  necessary. 
Join  one  of  the  fastest  growing  weeklies  in 
the  country.  Salary,  commission,  expens¬ 
es  and  benefits.  Fax  resume  to  Michael  at 
(516)  369-5930. 

RETAIL  ADVERTISING  MANAGER 
Leading  daily  newspaper  in  beautiful 
upstate  New  York,  is  seeking  an 
aggressive  manager  to  lead  our  team 
of  sales  professionals.  The  position 
manages  2  supervisors  and  1 4  account 
executives  responsible  for  ROP,  pre¬ 
print  and  TMC  advertising.  Must  be 
innovative  and  results-oriented;  sales 
and  management  experience  a  must. 
Please  send  your  resume  and  salary 
history  to  Nancy  Solliday,  Observer- 
Dispatch  (a  Gannett  Newspaper),  221 
Oriskany  Plaza,  Utica,  NY  1 3501  or 
Fax  to  (31 5)  792-5085. 

RETAIL  MANAGER 

We  are  looking  for  someone  with  a 
solid  team  sales  background,  in  a  com¬ 
petitive  marketplace.  We  will  provide 
the  beautiful  Cascades,  the  Columbia 
River,  a  healthy  economy  and  a 
talented  sales  staff.  We  will  give  you 
the  freedom  to  show  what  you  can  do 
and  the  management  support  to  help 
you  get  the  joo  done.  Sound  good? 
Send  me  your  resume  for  considera¬ 
tion.  (509)  663-9110,  attention 

Michael  J.  Fox  c/o  The  Wenatchee 
World,  P.O.  Box  1511,  Wenatchee, 
WA98807-1511. 

RETAIL  SALES  MANAGER 

The  Modesto  Bee,  a  McClatchy  News¬ 
paper  is  seeking  an  individual  to 
manage  the  retail  territories  assigned 
to  account  managers  and  supervisors. 

Seeking  an  individual  with  five  years 
advertising  sales  or  marketing  man¬ 
agement  experience.  Desired:  BS 
degree  in  business,  marketing  or 
related  field  with  ability  to  motivate, 
train  and  lead  a  sales  staff. 

We  offer  an  excellent  benefits  package 
and  competitive  salary.  Please  fax 
resume  to  HR  (209)  578-2095. 
Deadline  to  apply  is  February  2,  1 998. 
Internal  recruitment  completed. 

TELEPHONE  SALES  MANAGER 
Great  opportunity  for  energetic, 
organized  newspaper  telephone  pro¬ 
fessional.  If  you  have  classified  front- 
end  system  skills  (Sll  preferred)  and 
can  lead  and  coach  a  telephone  sales 
staff  of  1 2  individuals,  we'd  like  to 
hear  from  you.  Excellent  salary,  incen¬ 
tive  and  benefits.  Send  resume  to  Polly 
Wright,  CAM,  The  Record,  P.O.  Box 
900,  Stockton,  CA  95201 . 

When  you  hove  on  elephont  by  the 
hind  legs  ond  he  is  trying  to  ran  ovtoy, 
it  is  best  to  let  him  run. 

Abraham  Lincain 


ART/GRAPHICS 


GRAPHIC  ARTIST 

The  Seattle  Post-Intelligencer  has  an 
opening  for  a  full-time  Graphic  Artist. 
Applicant  must  be  a  strong  illustrator 
and  experienced  page  designer,  skilled 
in  the  use  of  Adobe  Illustrator  and 
Photoshop.  QuarkXPress  experience 
very  desirable.  Team  player  with 
informational  graphic  skills  necessary. 
Newspaper  or  magazine  experience, 
B.A.  or  B.F.A.  education  required. 
Salary  range  dependent  on  experi¬ 
ence.  Applications  must  be  made  in 
writing  to  Elana  Winsberg,  graphics 
editor,  Seattle  Post-Intelligencer,  P.O. 
Box  1909,  Seattle,  WA  98111-1909 
with  return  envelopes  for  portfolios.  No 
telephone  calls,  please. 

GRAPHIC  DESIGNER/PRODUCTION 
MANAGER:  For  Idaho's  largest  weekly 
newspaper  and  visitors  guide  in  Sun 
Valley,  Idaho  resort  area.  Must  be 
skilled  in  page  making,  design,  photo, 
and  word  processing  software.  PC  plat¬ 
form.  Knowledge  of  4-color  production 
techniques  essential.  B.A.  or  B.S,,  2 
years  experience  and  strong  lead¬ 
ership  skills  are  musts.  Send  resume, 
work  samples  and  references  to  Pam 
Morris,  P.O.  Box  1013,  Ketchum,  ID 
83340. 

NEWS  ARTIST 
AND  PAGE-DESIGNER 

We're  looking  for  two  talented,  self¬ 
starting  and  motivated  individuals  to 
join  a  four-person  news  art  staff  in  a 
highly  competitive  newspaper  market. 
Requirements  include  a  college  degree 
in  either  journalism  or  publication 
design,  Macintosh  savvy  and  profi¬ 
ciency  in  Photoshop,  QuarkXPress  and 
Freehand  4.0  or  later. 

PAGE  DESIGNER:  We  need  someone 
with  a  good  eye  and  quick  mind  to 
work  closely  with  feature  editors  to 
make  our  regular  section  sizzle.  Two 
years  professional  experience  is  desira¬ 
ble,  but  not  required. 

GENERAL  NEWS  ARTIST:  Broad  rang¬ 
ing  duties  include  spot  news  and  sports 
graphics  layouts,  and  some  special- 
section  design. 

Send  resume  and  clips  to  John  Cole, 
graphics  editor.  The  Herald-Sun,  P.O. 
Box  2092,  Durham,  NC  27702.  Phone 
(919)419-6741, 

E-mail:  cri@herald-sun.com 

PAGE  DESIGNER/ARTIST:  The  Patriot- 
News  has  an  immediate  opening  for  a 
page  designer/artist.  Join  a  team  of 
four  artists  who  design  and  illustrate 
feature  fronts,  create  maps  and  pre¬ 
pare  graphics.  We're  looking  for  a 
person  who  believes  that  clean,  lively, 
imaginative  page  designs  and  artwork 
are  as  essentiaf  to  daily  journalism  as 
well-written,  provocative  stories.  The 
art  department  is  central  to  the  news¬ 
paper's  operation,  working  with 
reporters,  photographers  ana  editors 
in  every  department.  The  successful 
applicant  will  be  proficient  in  QuarkX¬ 
Press,  Photoshop  and  either  Aldus 
Freehand  or  Adobe  Illustrator.  Send 
resume  and  clips  or  slides  of  work  to 
Jerry  Dubs,  art  director.  The  Patriot- 
News,  P.O.  Box  2265,  Harrisburg,  PA 
17105. 


CIRCULATION 


CIRCUIATION  DIVISION  MANAGER 

Leading  daily/Sunday  newspaper  in 
upstate  New  York  is  seeking  a  well- 
organized  individual  with  at  least  5 
years  circulation  management  experi¬ 
ence  and  leadership  skids  to  manage  8 
to  10  district  managers  in  a  union 
environment.  Qualified  candidate  must 
possess  expertise  in  all  aspects  of 
circulation,  a  solid  sales  and  service 
background,  a  winning  attitude, 
creativity  and  the  ability  to  motivate. 
We  offer  a  competitive  salary  and 
comprehensive  benefits  package.  Send 
cover  letter  and  resume  to  Box  08379, 
Editor  &  Publisher. 

Equal  Opportunity  Employer 

CIRCULATION  SALES  MANAGER 
The  Northwest  Herald,  the  fastest  grow¬ 
ing  newspaper  in  Illinois  is  now  accept¬ 
ing  resumes  for  the  position  of  Circula¬ 
tion  Sales  Manager.  Ideal  candidate 
will  possess  a  minimum  of  3  years 
experience  in  circulation  sales,  pre¬ 
ferably  in  a  competitive  market.  This  is 
a  key  position  on  our  award  winning 
team,  and  we  offer  an  exciting 
package  for  the  right  individual.  Apply 
in  confidence  to  Walter  C.  Hesket, 
circulation  director.  Northwest  Herald, 
P.O.  Box  250,  Crystal  Lake,  IL  60039- 
0250. 

CIRCULATION  SALES  DIREQOR 
Pacific  Stars  and  Stripes,  Tokyo, 
Japan,  requires  a  “shirt-sleeves”  man¬ 
ager  to  expand  our  circulation  sales 
and  market  penetration.  We  offer  a  com¬ 
petitive  salary  and  excellent  benefits 
including  relocation  expenses,  gov¬ 
ernment-paid  housing  and  Department 
of  Defense  schooling  K-12;  access  to 
military  shopping,  medical  and  recrea¬ 
tional  facilities;  and  401(k),  retirement 
and  group  insurance  plans.  For  more 
details,  please  check  our  display  ad  in  the 
Recruitment  Feature  (page  25)  of  this 
week's  E&P. 

CIRCULATION 
OPERATIONS  MANAGER 

The  Tuscaloosa  News  a  member  of  the 
New  York  Times  Regional  Newspaper 
group  is  seeking  an  experienced 
Circulation  Manager  to  manage  our 
home  delivery  and  transportation 
department.  Applicants  should  have  5 
years  circulation  management  experi¬ 
ence  with  excellent  communication  skills, 
experience  managing  middle  man¬ 
agers  and  superior  leadership  skills. 
Position  reports  to  Circulation  Director 
and  is  senior  manager  in  the  circula¬ 
tion  department.  Person  will  assist  the 
Circulation  Director  in  managing  day 
to  day  operations  of  our  39,000 
circulation,  7  day  morning  newspaper 
as  well  as  long  range  planning. 
Tuscaloosa  is  the  home  of  The  Univer¬ 
sity  of  Alabama  and  a  dynamic  and 
growing  market.  Send  resume  to 
Circulation  Director,  2001  6th  St., 
Tuscaloosa,  AL  35401 . 

I  FAX  your  ad  to  1 
i  212^929  ♦1259  I 


CIRCULATION 


ESTABLISHED  CORPORATION  seeks 
independent  contractors  with  back¬ 
ground  in  newspaper  circulation  or 
accounting  for  field  auditing  assign¬ 
ments.  Individual  will  perform  on-site 
circulation  audits  of  newspapers,  mag¬ 
azines  and  alternate  distribution 
systems.  Requires  extensive  overnight 
travel,  computer  literacy  and  above 
average  organization  and  communica¬ 
tion  skills.  Knowledge  of  Spanish  a 
plus.  Send  replies  to  Box  08355,  Editor 
&  Publisher. 


HOME  DELIVERY  MANAGER 

The  New  York  Times  has  an  excellent 
opportunity  for  an  experienced  Home 
delivery  Manager  in  its  western 
region.  This  position,  based  in  San 
■rancisco,  covers  the  Bay  Area  and  the 
Pacific  Northwest.  The  ideal  candidate 
will  have  a  solid  background  in  news- 
aaper  home  delivery  and  customer 
service.  This  person  will  also  possess 
superior  verbal  and  written  communi¬ 
cation  skills  and  the  ability  to  be  an 
effective  team  leader.  A  college  degree 
is  preferred. 

The  successful  candidate  will  have 
budgeting  experience  and  a  proven 
track  record  leading  a  field  staff  in 
meeting  aggressive  circulation  and  ser¬ 
vice  goals. 

Knowledge  of  circulation  systems  and 
familiarity  with  MS  Office  and  Lotus 
Notes  is  essential. 

We  offer  a  competitive  salary  with 
bonus,  and  a  comprehensive  benefits 
package  including  401  (k)  and  com¬ 
pany  car.  For  confidential  considera¬ 
tion,  please  send  your  resume,  includ¬ 
ing  salary  history,  to: 

The  New  York  Times 
229  West  43rd  Street 
New  York,  NY  10036 

Equal  Opportunity  Employer 

HOME  of  the  Duke  Blue  Devils,  UNC 
Tar  Heels  and  NCCU  Eagles!  This  is 
the  ideal  opportunity  for  an  energetic 
person  with  at  least  5  years  of  suc¬ 
cessful  experience  in  Telemarketing 
Sales  Management.  The  Herald-Sun  is 
looking  for  a  creative,  proactive  can¬ 
didate  with  excellent  managerial  and 
people  skills,  with  the  ability  to 
motivate  a  staff  of  5  to  10  part-time 
employees  to  meet  and  exceed  sales 
goals.  Must  have  strong  sales  and 
marketing  skills,  experience  within  a  com¬ 
petitive  market,  experience  with  the 
TeleDirect  auto  dialer  system  and 
telemarketing  regulations,  and  experi¬ 
ence  with  diverse  methods  of  subscrip¬ 
tion  sales  techniques.  If  you  have  a  will¬ 
ing  attitude,  high  standards,  and  the 
ability  to  work  in  a  fast-paced  environ¬ 
ment,  send  your  resume  and  letter 
explaining  why  you  are  the  right 
person  for  this  job  to  The  Herald-Sun, 
Attn.  Marketing  and  Sales  Manager, 
P.O.  Box  2092,  Durham,  NC  27702. 
Our  family-oriented  company  offers 
excellent  benefits,  401  (k)  plan  and  a 
competitive  salary. 
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HELP  WANTED 


CIRCULATION 


MERCHANDISING  &  PROMOTIONS 
MANAGER/SINGLE  COPY 

Live  and  work  in  sunny  South  Florida 
where  we  are  now  experiencing  tem¬ 
peratures  in  the  high  70's,  in  the  dead 
of  winter!  The  Sun-Sentinel,  a  division 
of  the  Tribune  Company,  located  in 
Deerfield  Beach,  FL  (15  minutes  north 
of  famous  Ft.  Lauderdale)  is  searching 
for  someone  to  develop  and  manage 
marketing  and  promotional  programs 
that  increase  single  copy  sales.  As  our 
Merchandising  &  Promotions  Manager 
you  will  be  responsible  for  developing 
and  implementing  merchandising 
strategies  and  action  plans;  creating 
and  presenting  promational  programs; 
building  relationships  with  retailers; 
and  working  with  other  Sun-Sentinel 
departments  to  suppoit  new  product 
launches,  brand  advertising,  etc. 

The  ideal  candidate  will  have  an  under¬ 
graduate  degree  in  marketing,  advertis¬ 
ing,  communications,  business  or 
equivalent  related  experience.  Mini¬ 
mum  five  years  in  marketing  sales, 
merchandising  ar  promotions  with 
excellent  communication,  relationship 
building  and  creative  skills  required. 
Specialized  experience  in  promotions, 
copywriting/editing,  and  project  plan¬ 
ning  is  also  required.  Newspaper 
experience  is  preferred.  Must  be  able 
to  conduct  set-up  and  verification 
activities  requiring  bending,  crouching, 
kneeling,  stooping  and  lifting  objects 
up  to  25lbs.  Occasional  out-of-town 
travel  is  necessary. 

The  Sun-Sentinel  offers  a  competitive 
salary  and  comprehensive  benefits 
package.  If  you  would  like  to  work  in  a 
stimulating  workplace  and  spend  your 
free  time  in  South  Beach,  strolling 
famous  Las  Olas  Blvd.,  spending  the 
weekend  in  Key  West,  shopping  in  one 
of  the  world's  largest  outlet  malls,  or 
cheering  four  different  sports  teams, 
send  your  resume,  along  with  salary 
requirements  to  Human  Resources,  Sun- 
Sentinel,  333  SW  1 2  Avenue, 
Deerfield  Beach,  FL  33442.  You  may 
also  E-mail  your  resume  to 

mcallahan@tribune.com 

The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply.  EOE.  Sun-Sentinel  supports  a 
drug-free,  smoke-free  work  environ¬ 
ment. 


THINK  OUTSIDE  OF  THE  BOX 

...  and  the  newsrack.  Zone  4  six-day 
startup  needs  a  circulation  pro  who 
can  provide  creative  solutions  to  a  com¬ 
plicated  home  delivery  problem.  The 
successful  candidate  will  have  a  proven 
track  record  of  dramatic  circulation 
soles  growth  (single  copies  as  well  as 
home  delivery),  an  ability  to  work  in 
the  community  and  good  presentation 
skills.  Good  salary  and  benefits  supple¬ 
mented  with  performance-based  com¬ 
pensation.  Respond  to  Box  08386, 
Editor  &  Publisher. 

EOE 


CIRCULATION 


S.W.  FLORIDA  DAILY  under  50,000 
on  Gulf  Coast  grov4h  market  seeks 
qualified  applicants  for  three  positions: 

CITY  CIRCULATION  MANAGER 
SINGLE  COPY  SALES  MANAGER 
Compensation  package  to  $42,000 
includes  performance  bonuses. 

DISTRO  MANAGER 
Compensation  package  $25,000  to 
$31 ,800,  depending  on  skills, 
includes  performance  bonuses. 

Excellent  advancement  opportunities. 
All  adult  delivery  force,  subscribers 
100%  advance  pay,  no  collections. 
Good  service,  carrier  training,  reten¬ 
tion  primary  objectives.  Proactive 
Leadership  in  effective  MBO  and 
recognition  of  accomplishments  of  sub¬ 
ordinates  is  necessary. 

Improve  your  family's  lifestyle,  environ¬ 
ment  and  cost  of  living  in  the  land  of  sun¬ 
shine  and  best  beaches,  boating  and 
fishing  in  the  world. 

Committed  and  hard  working  candi¬ 
dates,  apply  to  Box  08384,  Editor  & 
Publisher. 


SINGLE  COPY 
ZONE  MANAGER 

The  Orlando  Sentinel,  a  subsidiary  of 
Tribune  Company,  is  seeking  a  high- 
energy  leader  to  manage  retail  news¬ 
paper  distribution  and  collections.  If 
you  enjoy  meeting  new  people,  are  com¬ 
puter  savvy  and  eager  to  maximize 
sales,  you'll  want  ta  check  this  out. 

Our  leading-edge  merchandising  pro¬ 
grams  and  state-of-the-art  sales  track¬ 
ing  system  will  give  you  the  tools  you 
need  to  make  your  mark.  All  that's 
missing  is  you. 

Requires  3-5  years  management  expe¬ 
rience;  strong  sales  and  merchandising 
skills;  must  be  adept  at  planning, 
organization  and  time  management 
Must  possess  excellent  interpersonal 
skills  and  the  ability  to  communicate 
effectively  with  general  public, 
customer  accounts  and  independent  con¬ 
tractors;  PC  oriented  with  spreadsheet 
software  experience;  valid  driver's 
license  and  accessible  transportation; 
associate's  degree  in  business,  market¬ 
ing  or  related  field. 

Send  resume  and  references  to: 

The  Orlando  Sentinel 
Employment  Sentinel  BK-MC 
633  North  Orange  Avenue 
Orlando,  FI  32801 

EOEM/F 


THE  PRESS-TELEGRAM,  located  in 
Southern  California,  is  looking  for 
experienced,  professional  crew  con¬ 
tractors.  Great  earnings  potential,  com¬ 
petitive  commissions  selling  the  areas 
number  one  community  paper. 
Interested  candidates  may  contact 
Chris  Adams  at  (562)  408-3360. 


EDITORIAL 


ADMINISTRATIVE  EDITOR 

Thirty-person  Zone  4  newsroom  needs 
a  pro  who  can  handle  budgets,  human 
relations  (compensation,  benefits)  and 
the  bureaucracy  of  a  daily  newspaper 
without  being  a  bureaucrat.  Will  work 
closely  with  CEO  and  executive  editor 
to  overlay  method  on  the  modness  of  a 
daily  (and  be  able  to  swing  onto  the 
desk  in  a  crisis).  Should  be  more  than 
computer  literate,  ideal  candidate  will 
also  be  systems  editor.  Send  resume, 
salary  requirements  and  statement  of 
management  philasaphy  to  Adminis¬ 
trative  Editor,  P.O.  Box  3426,  Daly  City, 
CA  9401 5-0426. 

An  Equal  Opportunity  Employer 


AG  WRITER 

The  Fresno  Bee,  a  McClatchy  newspa¬ 
per,  seeks  a  writer  who  can  make  our 
multibillion-dollar  agriculture  industry 
front-page  news.  We  want  the  nation's 
premier  21st  Century  ag  writer.  The 
Bee  is  Central  California's  largest  and 
best  newspaper,  located  in  the  heart  of 
the  state.  West  Coast  beaches,  Mon¬ 
terey,  LA,  and  San  Francisco  are  but  a 
few  hours  away;  the  majestic  Sierra 
Nevada  mountains  and  Yosemite  are 
even  closer.  Requirements:  four  years 
daily  experience,  preferably  on  a 
specialty  beat  (agriculture,  health, 
science,  etc.).  Competitive  salary  plus 
benefits  package.  Send  resume,  cover 
letter,  references  and  no  more  than  6 
clips  to  THE  FRESNO  BEE,  HR  Depart¬ 
ment,  1626  E  Street,  Fresno,  CA 
93786.  Deadline:  February  5. 

An  Equal  Opportunity  Employer 


ARE  YOU  A  REPORTER  WHO: 
•Makes  readers  laugh,  cry  and  --  most 
of  all  -  think? 

•Grasps  complex  issues  and  presents 
them  clearly  and  accurately? 

•Cuts  through  the  spin  to  find  true 
effects  on  readers? 

•Pries  information  out  of  reluctant 
sources  -  or  gets  it  somewhere  else? 
•Wants  to  get  on  1 A  every  day? 

If  you  are,  and  you  hove  at  least  two 
years'  experience,  there  could  be  a  job 
for  you  at  the  Morning  Star.  We're  a 
57,000  circulation  daily  in  Wilm¬ 
ington,  NC,  a  booming  market  with  a 
vibrant,  historic  downtown,  miles  of 
sandy  beaches,  mild  winters  and  a  rich 
and  diverse  cultural  heritage. 

The  right  candidates  will  take  over 
high-profile,  issue-oriented  beats  --  or 
even  move  into  the  city  desk  manage¬ 
ment  team. 

Send  a  resume  and  clips  to: 

John  Meyer,  Managing  Editor 
Wilmington  Morning  Star 
P.O.  Box  840 
Wilmington,  NC  28402 
E-mail:  mseditor@wilmington.net 
http:// starnews  wilmington.net/ 


AREA  REPORTER  for  7-day,  morning 
paper.  Journalism  degree  preferred. 
Send  resume,  salary  history  and 
examples  to  Mark  Smidt,  The 
Messenger,  713  Central  Avenue,  Fort 
Dodge,  lA  50501 . 


_ EDITORIAL _ 

ASSISTANT  BUSINESS  EDITOR  -  The 
Moscow  Times,  Russia's  leading 
English-language  daily,  seeks  candi¬ 
date  with  at  least  three  years  experi¬ 
ence  writing  or  editing  business  copy 
to  help  lead  our  business  desk  in  cover¬ 
ing  the  world's  most  exciting  emerging 
market.  Russian  helpful  but  not 
necessary.  Send  resumes  to  Editor 
Geoff  Winestock,  E-mail:  winestock 
@glas. apc.org,  fax:  011(7-95)  257- 
3621,  or  by  mail:  c/o  The  Moscow  Times, 
666  Fifth  Ave.,  Suite  572,  New  York, 
NY  10103. 


ASSISTANT  CITY  EDITOR 

The  Bismarck  Tribune,  a  31,000  state 
capital  daily,  seeks  assistant  city  editor. 
This  is  an  ideal  job  for  a  reporter  look¬ 
ing  to  break  into  management  or  a 
desk  person  who  wants  to  spend  more 
time  working  on  a  copy  than  prod¬ 
uction.  You'll  need  good  copy  editing 
skills.  You'll  want  to  learn  to  coach 
reporters.  Send  resume,  letter  of 
Introduction,  and  clips  to  Libby  SImes, 
HR  Manager,  Bismarck  Tribune,  P.O 
Box  1 498,  Bismarck,  ND  58502. 


ASSISTANT  EDITOR:  Business  North 
Carolina,  an  award-winning  monthly 
magazine,  seeks  candidates  who  are 
detail-oriented  and  have  strong  report¬ 
ing  and  copy-editing  skills.  The  job 
involves  assigning  and  editing  depart¬ 
ment  pieces,  copy  editing  features,  com¬ 
piling  lists  and  writing  stories.  Send 
resume  and  clips  to  Terry  Noland,  Busi¬ 
ness  North  Carolina,  5435  77-Center 
Drive,  Suite  50,  Charlotte,  NC  28217. 


BUSINESS  EDITOR 

Large  publishing  organization  seeks  a 
degreed,  hands-on  business  editor  for 
a  business-to-business  publication 
located  in  Southwest  Ohio.  The  ideal 
candidate  will  direct  editorial  content 
and  production,  recruitment  and 
oversee  free-lance  writers,  and  possess 
the  professional  abilities  to  fulfill  the 
demands  of  a  fast-paced,  growing 
environment.  Internet  skills  a  plus.  FuH 
benefits  and  401  (k)  plan.  Send 
resume/cover  letter  to  Box  08389, 
Editor  &  Publisher. 


BUSINESS  REPORTER 

Our  region's  telecommunications 
industry  is  in  full  bicxjm,  driven  by  wire¬ 
less  communications  companies  such 
as  Qualcomm.  The  San  Diego  Union- 
Tribune  seeks  an  aggressive,  experi¬ 
enced  business  reporter  who  can  cap¬ 
ture  the  dynamic  growth  of  this  indus¬ 
try  with  compelling  stories  of  people 
behind  the  boom,  their  strategies  and 
where  their  companies  are  going. 
Please  send  resume  and  clips  to  Steve 
Prosinski,  senior  editor  for  business 
and  sports.  The  San  Diego  Union- 
Tribune,  P.O.  Box  191,  San  Diego,  CA 
92112. 


CITY  EDITOR 

Mid-sized  Texas  AM  paper  has  open¬ 
ing  for  city  editor  who  has  experience 
as  reporter  and/or  deskman.  Suc¬ 
cessful  applicant  will  be  a  leader  and 
teacher  who  con  relate  to  direct  staff  of 
reporters  with  side  range  of  skills.  Send 
cover  letter,  resume  to  Box  08395, 
Editor  &  Publisher. 
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EDITORIAL 

COPY  DESK  ACE 

Slot/designer  needed  for  night  copy 
desk.  The  News-Gazette  (one  AM,  two 
PM  editions;  home-owned;  Big  Ten 
city)  offers  excellent  compensation. 
Send  resume,  clips,  references  and 
salary  history  to  Dan  Corkery,  manag¬ 
ing  editor.  The  News-Gazette,  P.O. 
Box  677,  Champaign,  IL  61 824-0677. 


COPY  DESK  CHIEFS  &  COPY  EDITORS 

Stars  &  Stripes,  the  independent  daily 
newspaper  of  the  U.S.  military  abroad 
(circulation  60,000-t-),  is  looking  for 
copy  desk  chiefs  and  copy  editors  to 
staff  its  Washington  production  office 
in  the  National  Press  Building. 
Excellent  knowledge  of  English  re¬ 
quired,  as  is  knowledge  of  newspa¬ 
per  editorial  front-end  systems  and 
pagination  along  with  design  and 
layout  ability.  Previous  experience  as  a 
copy  editor  with  daily  newspapers 
expected  as  well  as  demonstrated 
ability  to  process  materials  received 
from  electronic  wire  services.  Join  one 
of  the  most  exciting  newspaper  opera¬ 
tions  in  the  world,  with  a  worldwide 
newsgathering  and  circulation  net¬ 
work.  Editors  needed  in  the  areas  of 
news,  features  and  sports.  Pay  range; 
$40,000  to  $55,000  for  desk  chiefs; 
$35,000  to  $50,000  for  copy  editors. 
Send  resume  and  cover  letter  detailing 
why  we  should  hire  you  to  NAF  Person¬ 
nel,  WRAMC,  6825  16th  Street,  NW, 
Building  1 1  Room  2-106,  Washington, 
DC  20307-5001  or  fax  to  (202)  782- 
7607.  1X5D  is  EOE.  Positions  close 
January  26, 1998. 


_ EDITORIAL _ 

COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
page  designers.  We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  should  have  two 
years  daily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cutlines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Please  send  resume  and  work  samples 
to  Peter  S.  Young,  executive  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 

EOE 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  St.,  Johnstown,  PA 
15907-0340. 


COPY  EDITORS  AND  REPORTERS 

The  Blade,  an  award-winning  family- 
owned  metro  in  Toledo,  OH,  seeks  writ¬ 
ing  and  editing  applicants  for  current 
and  future  openings.  Needed  immedi¬ 
ately. 

CITY  HALL  REPORTER  -  A  top  beat, 
part  of  a  2-person  team  covering  a 
strong-willed  mayor  and  city  council. 
Requires  government  and  political 
reporting  experience  in  a  metro 
environment. 

GA  REPORTER  -  Someone  who  can 
write  daily  stories  while  working  on 
major  Page  1  packages  or  team  pro¬ 
jects.  Experience  as  assistant  city  editor 
is  a  plus. 

COPY  EDITORS  -  Work  on  a  fully 
paginated  news  desk.  The  right  editor 
may  design  special  projects  or  sections 
as  well,  or  work  with  a  new  Internet 
product.  Requires  experience  on  a 
metro  copy  desk  and  excellent  editing 
skills. 

In  the  past  2  years,  our  news  team  has 
won  more  than  140  awards,  including 
2  National  Press  Club  honors.  We  plan 
to  do  better  in  1 998  and  beyond. 

Send  one-page  cover  letter,  resume 
and  3  of  your  best  clips  or  design 
poges  to  Frank  Craig,  AME/ 
Administration,  The  Blade,  541  N. 
Superior  St,,  Toledo,  OH  43660. 


COPY  EDITOR 
Copy  Editor  for  20,000  circulation,  7- 
day  a  week  daily.  Send  resume  and 
three  references  to  Lee  Irwin,  news 
editor.  The  Yuma  Daily  Sun,  P.O.  Box 
271 ,  Yuma,  AZ  85366-0271 ,  or  fax  to 
(520)  782-7369. 


i  COPY  EDITOR 

■  Fast  growing  Atlanta-area  daily  needs 
:  page  designer/copy  editor.  We're 
:  making  waves  in  the  industry  and  need 
;  creative  people  to  help  us.  Contact 
Norman  Baggs,  (770)  963-9205. 


_ EDITORIAL _ 

COPY  EDITOR 

Award-winning,  weekly  information 
technology  newspaper  seeks  high- 
energy,  detail-oriented  copy  editor/ 
page  designer  to  join  our  copy  desk. 
Proficiency  in  QuarkXPress  3.3  on  a 
Mac  is  a  must,  experience  with  MS- 
Word  6.0  is  a  plus.  Must  have  back¬ 
ground  in  journalism  or  English.  Famil¬ 
iarity  with  AP  style  preferred.  Need 
some  flexibility  in  work  schedule.  If  you 
have  first-rate  grammar  skills,  layout 
experience  and  enjoy  a  fast-paceci  set¬ 
ting,  send  resume  and  salary  require¬ 
ments  to  Colleen  Kelly,  Federal  Com¬ 
puter  Week,  3141  Fairview  Pork  Dr, 
Suite  777,  Falls  Church,  VA  22042. 
Fax:  (703)  876-5126. 

E-mail:  ckelly@fcw.com 

COPY  EDITOR 

The  Register-Guard,  a  78,000- 
circulation  morning  daily  in  Eugene, 
Ore.,  has  an  opening  for  a  fulktime 
copy  editor  on  its  news  copy  desk. 
Copy  desk  editors  design  and  edit  our 
Business,  City/Region  and  main  news 
sections  daily  and  aid  the  production 
of  four  features  sections  each  week. 
The  successful  candidate  should  have 
two  or  more  years  of  experience  on  a 
copy  desk  and  possess  excellent  writ¬ 
ing  and  editing  skills.  Design  experi¬ 
ence  is  helpful  and  pagination  experi¬ 
ence,  particularly  on  the  Digital 
Technologies  system,  is  highly  desira¬ 
ble.  Must  have  four-year  degree  from 
a  college  or  university.  Night  and 
weekend  work  is  required.  Salary  is 
$568.10  -  $881.63  per  week,  com¬ 
mensurate  with  experience.  Submit  a 
cover  letter,  resume  and  non- 
returnable  work  samples  to  Copy 
Editor,  The  Register-Guard,  HR 
Department,  P.O.  Box  10188,  Eugene, 
OR  97440-2188.  Deadline  is  Friday, 
February  20.  No  telephone  inquiries, 
please.  All  applicants  will  receive  a 
response.  An  Equal  Opportunity 
Employer. 

COPYEDITOR 

The  Boston  Sunday  Herald  has  a  tem¬ 
porary,  full-time  opening  for  a  copy 
editor  to  handle  features,  editorial  and 
news  copy.  Successful  candidate  will 
be  a  wordsmith  with  three  to  five  years 
of  editing  and  layout  experience,  pre¬ 
ferably  at  a  daily  paper.  Working 
knowledge  of  Atex  and  QuarkXPress  a 
plus. 

If  you're  known  for  snappy  headlines 
and  are  looking  for  a  fun  place  to 
work,  please  send  resume,  cover  letter 
and  work  samples  to  Kathryn  O'Neill, 
assistant  Sunday  editor,  Boston  Sunday 
Herald,  P.O.  Box  2096,  Boston,  MA 
02106.  No  phone  calls  or  E-mails, 
please. 

COPY/DESIGN  EDITORS 
70,000-circulation  daily  in  highly  com¬ 
petitive  Northwest  Indiana  right  outside 
Chicago,  is  expanding  its  copy  desk. 
We  want  editors  who  care  deeply 
about  how  to  present  the  news.  Strong 
word  and  QuarkXPress  skills  a  must. 
Come  see  our  new  design  and  tell  us 
how  you'll  help  us  give  the  competition 
fits.  Resume,  work  somples  to 
Christopher  Celek,  deputy  managing 
editor,  Post-Tribune,  l065  Broadway, 
Gary,  IN  46302. 


COPY  DESK/LAYOUT  EDITOR 
Seeking  individual  with  strong  page 
design  and  copy  skills.  Write 
headlines,  edit  copy,  lay  out  pages. 
Afternoon  to  midnight  schedule.  Bene¬ 
fits  plus  ESOP  ond  401  (k).  Degree  in 
journalism  or  related  area,  five  years 
of  experience  as  a  copy  editor  on  a 
daily  newspaper.  Must  be  computer  lit¬ 
erate.  The  Gazette  is  a  daily  newspa¬ 
per  in  Eastern  Iowa  with  a  daily  circula¬ 
tion  of  70,000  serving  250  com¬ 
munities.  Send  resume,  salary  require¬ 
ments  and  work  samples  to  Ms.  Thoms 
by  February  6.  The  Gazette,  P.O.  Box 
511,  Cedar  Rapids,  lA  52406  or 
E-mail;  gazcohr@fyiowa.infi.net 
or  FAX:  (319)  368-8834.  EOE 


It's  A  Classified 

Secret! 

We'll  never  reveal  the  ittemHy 
ot  an  E&P  box  hrriier 

H  you  don't  want  your  reply  to  f*  It  cwtau 
newspapers  (or  cofnpaniesl.  seal  your  reply 
in  an  envelope  addressed  to  the  E6fP 
Classified  Adveitising  Department  with  an 
attached  itele  fnting  the  newspapers  or 
companies  you  do  not  want  the  reply  to 
reach.  H  the  Box  Number  you're  answering 
is  on  your  list  We'll  discard  your  reply. 


HELP  WANTED 


_ EDITORIAL _ 

COVER  manufacturing,  high  tech  and 
human  resources  in  a  major  league 
city.  Experience  preferred,  but  talent 
and  enthusiasm  count  heavily.  Fax  or 
mail  resume  and  clips  to  Jim  Witters, 
Jacksonville  Business  Journal,  1200 
Riverplace  Blvd.,  Jacksonville,  FL 
32207.  (904)  396-5706. 


DESIGN  EDITOR 

Are  you  passionate  about  newspaper 
design?  (Do  you  love  to  discuss  picture 
usage,  graphic  elements,  type  styles 
and  head  sizes?  Would  you  like  to 
help  a  well-designed  paper  become 
more  vibrant  and  fast-paced? 

If  you  answered  yes  to  those  questions. 
The  Janesville  Gazette  might  have  the 
job  for  you.  The  Gazette,  a  27,000 
circulation  daily  in  southern  Wisconsin, 
is  seeking  a  design  editor  who  will  con¬ 
tinually  review  the  paper's  design  and 
offer  suggestions  for  improvement.  This 
person  also  will  take  the  lead  in  help¬ 
ing  the  paper  present  and  package 
new  and  innovative  features. 

Journalists  with  strong  design  back¬ 
grounds  are  preferred,  but  any  candi¬ 
date  with  a  solid  understanding  of 
design  and  a  keen  desire  to  learn  will 
be  considered.  Some  copy  editing  is 
required,  so  word  experience  is  impor¬ 
tant. 

Send  cover  letter,  resume  and  design 
samples  by  February  1 ,  1 998  to: 

Scott  Angus,  Editor 
The  Jonesville  Gazette 
One  South  Parker  Drive 
Janesville,  Wl  53547-5001 


DESIGNER 

The  Lima  News,  an  award-winning, 
mid-size  Ohio  daily,  is  adding  a  posi¬ 
tion  on  its  design/copy  desk.  We  are 
seeking  someone  with  a  flair  for 
design.  The  emphasis  will  be  on 
special  sections  with  some  daily  and 
feature  work.  Must  be  organized  and 
able  to  meet  deadlines.  QuarkXPress 
experience  necessary.  Minimum  1  to  2 
years  experience  on  daily. 

The  Lima  News  is  a  36,000  daily/ 
46,000  Sunday  newspaper  in  north¬ 
west  Ohio.  Send  cover  letter,  resume 
and  clips  to  Karen  Jantzi,  The  Lima 
News,  3515  Elida  Road,  Lima,  OH 
45802-0690. 


•  ECONOMICS  EDITOR:  Investor's  Busi- 

•  ness  Daily,  America's  fastest-growing 
i  newspaper,  is  seeking  an  experienced 
:  editor  with  a  strong  background  in 
i  economics  and  equally  strong  free- 
:  market  views  to  head  up  economics 
i  page.  Candidate  must  be  adept  at  edit- 
;  ing,  writing  headlines,  developing  art 
;  for  page  and  setting  story  agenda. 

:  Ability  to  analyze  and  illustrate  (in  con- 
:  cert  with  graphic  artists)  economic  data 
;  a  major  plus. 

i  Send  resumes  and  clips  to  Paul  Sperry, 
:  deputy  editor.  Editorial  Department, 
:  Investor's  Business  Daily,  12655 
:  Beatrice  Street,  Los  Angeles,  CA 
i  90066,  or  Fax  to  (31 0)577-7350. 
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EDITORIAL 

EXECUTIVE  EDITOR 


_ EDITORIAL _ 

EDITING/REPORTING 
Central  Florida  dally  in  growing 
market  seeks  copy  editor,  business 
writer  and  city  reporter  with  newspa¬ 
per  experience.  Reply  with  resume  and 
work  samples  to  Editor,  News  Chief, 
650  Sixth  St.  SV/,  Winter  Haven,  FL 
33880.  EOE. 

EDITOR  —  Assistant  metropolitan 
editor  sought  for  hard-charging  local 
coverage  focused  on  enterprise, 
impact.  Job  requires  distinctive  story 
ideas,  sharp  writing  and  line-editing 
skills,  ability  to  motivate  reporters, 
related  experience  as  editor  at 
metropolitan  daily.  Send  cover  letter, 
sample  story  ideas  you  would  pitch  for 
us,  resume  ond  clips  to  Metropolitan 
Editor,  The  Washington  Times,  3600 
New  York  Avenue,  NE,  Washington, 
DC  20002.  No  calls,  please. 

EDITORIAL  PAGE  EDITOR 

Seven-day,  31,000  circ.  AM  in 
Midwest-South  border  state  seeks  an 
editorial  page  editor  to  continue  its 
award-winning  tradition  as  16-county 
coverage  region's  most  influential 
editorial  voice.  Newsroom  manage¬ 
ment  seeks  to  continue  a  conservative 
Democrat-moderate  Republican  edi¬ 
torial  philosaphy.  Grasp  of  econom¬ 
ics  and  statistical  principles  important. 
Pay  mid  30s/law  40s  based  on 
qualifications  and  experience.  Com¬ 
pany  offers  401  (k)  with  match;  pension; 
choice  of  health  plans;  annual  profit- 
sharing  and  other  benefits.  Submit 
applications  to  Editor,  The  Paducah 
Sun,  P.O.  Box  2300,  Paducah,  KY 
42002-2300. 

EDITOR 

Pacific  Stars  and  Stripes,  Tokyo, 
Japan,  is  looking  for  an  outstanding 
newsroom  leader  to  take  our  editorially 
independent  newspaper  to  the  next 
level  of  journalism  excellence.  We  offer 
a  competitive  salary  and  excellent 
benefits  including  relocation  expenses, 
government-paid  housing  and  Depart¬ 
ment  of  Defense  schooling  K-1 2;  access 
to  military  shopping,  medical  and  recre¬ 
ational  facilities;  and  401  (k),  retire¬ 
ment  and  group  insurance  plans. 
For  more  details ,  please  check  our  display 
ad  in  the  Recruitment  Feature  (page  25) 
of  this  week's  E&P 

EXECUTIVE  EDITOR 

Japanese  American  Citizens  League 
(JACL)  seeks  Executive  Editor  for  its 
Pacific  Citizen  in  Monterey  Park,  Cali¬ 
fornia.  The  nonprofit  semi-monthly 
newspaper  has  a  readership  of 
70,000  and  staff  of  four  to  eight  peo¬ 
ple,  depending  on  the  season.  Position 
requires  two  years  experience  (five 
preferred)  in  editing,  writing,  copy 
design,  working  with  correspondents, 
managing  publications,  use  of  Mac/ 
QuarkXPress  or  its  equivalent,  periodic 
travel  and  work  evenings  and  week¬ 
ends.  Knowledge  of  and  experi¬ 
ence  with  the  Japanese  American 
Community  preferred.  Excellent  fringe 
benefit  package.  Hiring  range: 
$35,150  -  $49,100.  Send  resume, 
and  work  samples  to:  Mae  Takahashi, 
5795N.  First, Fresno, CA 937 10. 

E-mail:  jacl@|acl.org 


_ EDITORIAL _ 

ENTERPRISE  EDITOR  for  suburban 
Philadelphia  daily.  Coordination  of  in- 
house  training  programs,  working  with 
writers  in  a  team-driven  newsroom  and 
strong  copy  editing  skills  needed.  Ex¬ 
perience  in  coaching  writers  and  story 
planning  a  plus.  Contact  Pat  Walker, 
Bucks  County  Courier  Times,  8400  Route 
1 3,  Levittown,  PA  1 9057. 

EDUCATION  REPORTERS 

SPORTS  WRITER 
DESIGNERS 

FEATURE  WRITER 

The  Times  Herald-Record,  a  100,000 
circulation  newspaper  serving  New 
York's  beautiful  Mid-Hudson  region,  is 
seeking  creative,  talented  risk-takers. 
Join  new  manogement  and  a  new 
newsroom  structure  to  help  us  produce 
a  lively,  newsy,  well-written  and  well- 
designed  paper  that  will  make  a  dif¬ 
ference  to  our  diversified  readers.  This 
is  your  chonce  to  make  a  difference  in 
a  newsroom  that  values  diversity  and 
teamwork.  For  education  jobs,  ability 
to  speak  Spanish  a  plus.  Feature  writer 
will  help  establish  a  new,  vibrant  mag¬ 
azine  section  and  will  focus  on  youth 
and  helping  readers  spend  their  leisure 
time.  Send  cover  letter,  resume  and 
work  samples  to  Bill  Steinauer,  execu¬ 
tive  editor.  Times  Herald-Record,  P.O. 
Box  2046,  40  Mulberry  Street,  Mid¬ 
dletown,  NY  10940.  An  Equal  Oppor- 
’  tunity  Employer. 

EXECUTIVE  EDITOR 

A  rare  opportunity  for  the  top  editorial 
spot  in  o  notionol  oward  winning 
poper.  The  Florida  Times-Union  is 
located  in  Jacksonville,  a  city  with  o 
population  of  1 .3  million.  The  city  is  on 
the  move,  showing  continued  substan¬ 
tial  growth  in  both  the  economy  and 
population. 

This  is  a  tough  but  rewarding  job  in 
a  company  that  values  editorial 
excellence.  The  successful  candidate 
will  have  strong  editorial  management 
experience,  demonstrated  staff  lead¬ 
ership  ability  and  be  a  team  leader 
and  player.  You  must  be  able  to  offer 
inspiring,  strategically-focused  and  com¬ 
pelling  effective  management  to  a  staff 
of  consistent  award-winners.  You  must 
have  strong  understanding  of  the 
realities  of  the  publishing  business, 
newspaper  marketing  and  have  o  clear 
vision  of  what  a  responsible  newspa¬ 
per  should  and  should  not  be 

Send  a  resume  and  a  cover  letter  to 
The  Florida  Times-Union,  Attn:  Director 
of  Human  Resources,  P.O.  Box  1949, 
Jacksonville,  FL  32231 . 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 

EXPERIENCED  EDITOR  for  a  15,000 
weekly  community  newspaper  covering 
5  cities  west  of  Cleveland.  Send  resume 
to  Douthit  Communications,  P.O.  Box 
760,  Sandusky,  OH  44870,  Attn: 
Joanne  Kraine. 


Dialogue  Magazine  —  Columbus,  OH 
—  is  seeking  an  executive  editor.  The 
successful  candidate  is  an  experi¬ 
enced  editor  who  will  offer  vision  and 
organization  to  this  leading  midwest  vis¬ 
ual  arts  publication.  To  apply,  please 
send  cover  letter,  previous  salary  his¬ 
tory,  resume,  writing  samples,  and 
references  to  Dialogue  Magazine,  P.O. 
Box  2572,  Columbus,  OH  43216;  or 
fax  to  (614)  621-2448.  No  phone 
calls,  please. 

Editorial 

REPORTER 

The  American  Banker/Bond  Buyer 
Newsletter  Division  is  seeking  a 
Reporter  with  1  -3  years  daily  newspa¬ 
per  or  comparable  experience  to  cover 
the  banking  industry  with  a  particular 
emphasis  on  accounting  and  capital 
markets  issues.  Must  be  willing  to  dig 
for  a  story  and  able  to  write  under 
weekly  deadline  pressure.  Please  send 
resume,  cover  letter  and  a  few  clips  to: 
American  Banker/Bond  Buyer  Newslet¬ 
ter  Group,  Dept  DS,  One  State  Street 
Plaza,  New  York,  NY  10004.  No 
phone  calls,  please.  EOE  M/F/D/V. 

FEATURES  REPORTER 

Do  you  know  how  to  dig  into  a  com¬ 
munity,  really  get  to  know  a  place  so 
much,  that  you'll  consistently  find  and 
produce  stories  that  reflect  not  its  sur¬ 
face  but  its  heart?  We're  in  search  of 
an  energetic,  experienced  journalist 
with  strong  reporting  ond  writing  skills 
to  fill  a  lifestyle  spot  on  our  features 
staff.  You'll  be  based  in  Durham,  NC, 
a  complex  and  challenging  place 
where  a  competitive  spirit  is  prized 
and  Spanish  proficiency  is  a  plus. 
Please  don't  call  but  send  your  10  best 
clips,  5  story  ideas,  resume  and  letter 
to  Felicia  Gressette,  features  editor.  The 
News  &  Observer,  215  S.  McDowell 
Street,  Raleigh,  NC  27602. 

FINANCIAL  NEWSWIRE 
REPORTERS/COPY  READERS 

The  Dow  Jones  News  Service  is  seek¬ 
ing  reporters  and  copy  readers  with 
varied  levels  of  experience,  preferably 
but  not  essentially,  in  business  journal¬ 
ism.  Recent  college  graduates  will  also 
be  considered  for  entry-level  positions. 
Qualified  candidates  for  this  business 
newswire  must  have  strong  journalism 
skills.  Speed  and  accuracy  a  must. 

We  offer  responsible  positions  with  a 
prestigious  publication  that  is  expand¬ 
ing  its  staff,  career  advancement 
opportunities,  competitive  salaries  and 
excellent  benefits.  Send  resume  with 
salary  history  and  requirements  in  con¬ 
fidence  to  Rick  Stine,  deputy  managing 
editor,  Dow  Jones  News  Service, 
Harborside  Financial  Center,  600 
Plaza  Two,  Jersey  City,  NJ  0731 1,  or 
send  resume  and  cover  letter  via  fox  to 
(201)  938-5034.  No  phone  calls  will 
be  accepted.  EOE 


_ EDITORIAL _ 

FINANCIAL  WRITERS 
Investor's  Business  Daily,  the  nation's 
fastest-growing  daily,  seeks  sharp, 
energetic  reporters  to  help  us  build  our 
franchise.  Areas  of  coverage  include 
business,  technology,  the  stock  market 
and  mutual  funds.  We're  looking  espe¬ 
cially  to  fill  openings  at  our  Los 
Angeles  headquarters.  Other  possible 
locations  include  Silicon  Valley  and 
New  York.  Positions  offer  excellent 
opportunities  to  learn  and  advance. 
Fax  resume  to  Susan  Warfel,  manag¬ 
ing  editor,  at  (310)  577-7350. 

GAY  NEWS  EDITOR 

TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individ¬ 
ual  from  a  weekly  background  to  head 
our  newsroom  as  a  writer/features 
editor  with  page  design  experience. 
Lead  our  small  staff  and  dozen  freelan¬ 
cers.  Pen  several  pieces  a  week, 
oversee  staff,  design  by  QuarkXPress 
(PC),  plan  for  future  issues.  Excellent 
salory  &  benefits  package.  Move  to 
South  Florida  and  be  yourself.  Fax 
resume  (305)  756-6932,  and  mail 
clips  {  TWN,  901  NE  79  Street,  Miami, 
FL  331 38).  Start  work  immediately. 

GOVERNOR  Tom  Ridge  of  Pennsylva¬ 
nia  is  reviewing  candidates  to  be  his 
speechwriter.  This  is  an  extraordinary 
opportunity  for  an  experienced,  hard¬ 
working,  top-caliber  writer  to  embark 
on  an  exciting  career  as  a  key  aide  to 
the  governor  of  the  nation's  fifth-largest 
state.  Speechwriting  experience  is  not 
essential,  but  demonstrable  excellence 
in  writing,  research  and  creative  argu¬ 
ment  ore  a  must.  Send  resumes  to  Tim 
Reeves,  press  secretary.  Room  308 
Main  Capitol,  Harrisburg,  PA  17120. 

HAWAII'S  LARGEST  NEWSPAPER,  The 
Honolulu  Advertiser,  is  re-opening  its 
search  for  journalists  with  a  dedication 
to  excellence  and  a  passion  for  the 
business 

ASSISTANT  FEATURES  EDITOR: 
Creative,  energetic.  Help  put  an  edge 
on  our  lifestyle-entertainment  report. 
Story  development,  hands-on  editing, 
pulling  it  all  together.  Some  monage- 
ment  experience  needed 

ASSISTANT  BUSINESS  EDITOR:  Good 
knowledge  of  business  areno  and  how 
to  convey  it  to  readers  Strong  word¬ 
editing  skills.  Asia-Pacific  experience  a 
plus.  Some  monogement  experience 
needed. 

COPY  EDITOR:  Compelling  headlines, 
crisp  word-editing.  Will  be  used  often 
for  the  slot,  news  desk. 

REPORTER:  At  least  four  years'  experi¬ 
ence  with  a  daily  newspaper. 

Send  cover  letter  and  resume  to  M  J 
Smith,  managing  editor.  The  Honolulu 
Advertiser,  605  Kapiolani  Blvd., 
Honolulu,  HI  96813.  No  telephone 
calls,  please. 
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HELP  WANTED 

EDITORIAL 


HIGH  TECH  WRITER  -  The  Rocky  Moun¬ 
tain  News,  Denver's  largest  newspa¬ 
per,  is  looking  for  on  experienced, 
energetic  journalist  to  cover  high 
technology  and  personal  computing. 
This  person  will  be  lead  writer  for  the 
Business  department's  weekly  Mile 
High  Tech  section  and  part  of  a  team 
covering  one  of  the  hottest  high-tech 
economies  in  the  country.  Significant 
daily  newspaper  experience,  a  proven 
track  record  as  an  aggressive,  prod¬ 
uctive  reporter,  a  lively  writing  touch 
and  working  knowledge  of  software, 
hardware  and  the  Internet  are  a  must. 
Send  resumes,  writing  samples  and 
references  ta  Rob  Reuteman,  business 
editor.  Rocky  Mountain  News,  400  W. 
Colfax  Avenue,  Denver,  CO  80204. 

IF  YOU  ARE  conscientious  and  can 
produce  clean,  crisp  stories  and  quality 
photographs,  join  our  fast-growing 
Caribbean  Weekly  for  two  years,  min¬ 
imum.  Ideal  for  journalists  launching  or 
solidifying  their  careers.  Offers  serious 
work,  impressive  portfolios,  great 
adventure.  Salary  $300/week.  Serious 
applicants  only.  Resume,  clips  to  Box 
08390,  Editor  &  Publisher. 


IMMEDIATE  opening  for  reporter. 
Newspaper  experience  and/or  related 
degree  required.  Highly  competitive 
salary,  great  working  environment. 
Send  resume  to  managing  editor.  The 
Garden  City  Telegram,  P.O.  Box  958, 
Garden  City,  KS  67846.  Deadline: 
January  30. 

LOOKING  TO  MOVE  UP? 
WANTED:  An  experienced  reporter 
looking  to  move  into  management.  As 
assistant  city  editor  at  this  seven-day 
AM  in  the  Rockies,  you'll  have  the 
chance  to  hone  your  editing  skills  and 
drive  the  newspaper's  regional  cov¬ 
erage,  working  with  staff  and  cor¬ 
respondents.  Send  resume,  clips  to 
Margaret  Wimborne,  city  editor.  Post 
Register,  P.O.  Box  1 800,  Idaho  Falls, 
ID  83404  or  E-mail  to: 

mwimborne@idahonews  .com 


MANAGING  EDITOR 

New  Times  is  looking  for  a  managing 
editor  at  its  award-winning,  100,000- 
circulation  weekly  in  Miami.  The  posi¬ 
tion  requires  fine  writing  and  editing 
skills  and  the  ability  to  help  staffers 
generate  superior  stories.  The  manag¬ 
ing  editor  supervises  the  day-to-day 
editorial  operation  and  must  have  a 
strong  news  background.  The  interview 
process  includes  an  extensive  editing 
test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 


_ EDITORIAL _ 

MANAGING  EDITORS 
Thomson  Indiana,  a  Thomson  News¬ 
papers  company  headquartered  in 
Anderson,  IN  is  seeking  experienced 
editors  ready  to  move  into  newsroom 
management  positions.  Thomson  Indi¬ 
ana  consists  of  weekly  and  daily 
newspapers  ranging  in  circulation  from 
4,000  to  32,000.  Candidates  should 
possess  experience  in  a  department 
management  role,  strong  editing  skills 
and  a  commitment  to  innovative  com¬ 
munity  journalism.  We  seek  innovative 
team  players  who  can  train  and 
motivate  staffers  and  who  recognize 
success  comes  from  producing  market- 
driven  community  information. 

Good  salary  and  benefit  package, 
including  medical,  dental,  eye  care 
and  401  (k). 

Mail,  fax  or  E-mail  cover  letter,  salary 
history  and  resume  to: 

Wayne  K.  Lowman 
Senior  Editor,  Thomson  Indiana 
Executive  Editor  and  Publisher 
Kokomo  Tribune 
P.O.  Box  9014 
300  N.  Union  Street 
Kokomo,  IN  46901  -901 4 
Fax:  (765)  459-3528 
E-mail:  wklowman@ktonline.com 


MANAGING  EDITOR.  Editorially 
driven  Long  Island  weekly  newspapers 
seek  leader  for  20-person  editorial 
team.  Need  strong  writing  and  editing 
skills,  management  experience,  page 
design,  QuarkXPress,  internet  a  plus. 
Excellent  salary  and  benefit  package. 
Resume,  clips  attention:  Louise  Z., 
Richner  Communications,  379  Central 
Avenue,  Lawrence,  NY  1 1 559  or  FAX 
(516)  569-4942. 


METRO  EDITOR 

The  San  Francisco  Examiner  has  an 
immediate  opening  for  a  creative 
Metro  Editor  who  understands  the 
unique  daily  challenge  and  excitement 
of  an  afternoon  paper  and  relishes  the 
opportunity  to  oversee  broader  en¬ 
terprise  for  a  Sunday  paper  in  a  highly 
competitive  environment. 

Candidates  must  be  strong  story 
editors  who  can  set  journalistic  and 
workplace  standards,  and  communi¬ 
cate  them  They  should  have  solid 
backgrounds  in  newsroom  manage¬ 
ment  as  well  as  in  reporting  and  edit¬ 
ing. 

Send  resume,  samples  of  your  work, 
and  a  letter  that  explains  why  you  are 
the  right  person  for  The  Examiner  to 
Tim  Porter,  assistant  managing  editor, 
San  Francisco  Examiner,  1  10  Fifth  St., 
San  Francisco,  CA  94103.  (415)  777- 
7858.  E-mail:  porter@examiner.com 


_ EDITORIAL _ 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Miami.  Strong  writing  skills 
essential.  Job  entails  planning/editing 
music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to:  Christine  Brennan, 
P.O.  Box  5970,  Denver,  CO  80217. 
No  calls  or  E-mails,  please 

NEW  HOME/GARDEN/ 
FASHION  SEaiON 

The  Indianapolis  Star  and  News  is  seek¬ 
ing  an  editor  and  a  home  and  garden 
reporter  for  a  new  weekly  home/ 
garden/fashion  section. 

EDITOR:  We  are  seeking  a  strong 
journalist  who  can  generate  creative 
ideas  for  an  exciting  new  section.  The 
editor  will  supervise  two  reporters  and 
work  closely  with  photographers  and 
graphic  designers  as  well  as  other 
features  editors.  A  reporting  back¬ 
ground  is  a  must,  as  is  experience  or  a 
lively  interest  in  homes,  gardens  and 
fashion.  We  want  to  tell  readers  what's 
new,  but  also  how  to  make  the  most  of 
what  they  already  have. 

HOME  AND  GARDEN  REPORTER: 
We're  looking  for  someone  who  can 
bring  readers  stories  about  their  homes 
and  gardens  that  are  practical, 
creative  and  fun  to  read.  The  reporter 
will  also  coordinate  a  “quick  tips"  col¬ 
umn  and  a  standing  feature  on 
accessories.  Reporting  experience 
required,  along  with  a  strong  interest 
in  gardening  and  a  wide  variety  of 
home  design  styles. 

For  both  positions,  contact  Ruth  Holla- 
day,  lifestyle  editor.  The  Star  and  The 
News,  307  N.  Pennsylvania  Street, 
Indianapolis,  IN  46204-1899,  by  Jan¬ 
uary  30. 

NEWS/WIRE  EDITOR:  Investor's  Busi¬ 
ness  Daily,  America's  fastest-growing 
newspaper,  is  seeking  a  seasoned,  fast 
editor  to  coordinate  full  page  of 
encapsulated  news  stories.  Candidate 
should  have  broad  knowledge,  rang¬ 
ing  from  markets,  business  and  eco¬ 
nomics  to  people,  politics,  trends  and 
international  affairs.  Ability  to  research 
data  on  the  Web  a  plus.  Right  person 
is  a  news  junkie  who  can  add  value  to 
the  daily  news  menu.  News  judgment 
is  key;  conventional  thinkers  need  not 
apply 

Send  resumes  and  clips  to  Paul  Sperry, 
deputy  editor.  Editorial  Department, 
Investor's  Business  Daily,  1 2655 
Beatrice  Street,  Los  Angeles,  CA 
90066,  or  Fax  to  (310)  577-7350. 


NEWS  EDITOR/COPY  DESK  CHIEF 

Zone  8  metropolitan  newspaper  is 
looking  for  someone  to  oversee  a  copy 
desk  or  1 5.  We  seek  strong  leadership 
skills  and  excellent  news  judgment. 
Please  send  resume  to  Box  08387, 
Editor  &  Publisher. 


_ EDITORIAL _ 

NEWS  EDITOR 

The  Lake  City  Reporter,  a  10,000 
circulation  New  York  Times  Co.  news¬ 
paper,  seeks  an  experienced  copy 
editor  for  News  Editor  slot.  Call  David 
Brown,  (904)  752-1293,  Ext.  249. 


NIGHT  COPS/ 

GENERAL  ASSIGNMENT  REPORTER 

The  York  Daily  Record,  a  growing 
43,000  AM  daily,  seeks  a  reporter  to 
cover  police  and  county  law  enforce¬ 
ment  issues  and  how  these  issues  affect 
our  readers.  Position  also  includes 
general  assignment  work.  We  are 
located  50  miles  north  of  Baltimore. 
Send  resume,  clips  to  the  Metro  Editor, 
York  Daily  Record,  P.O.  Box  15122, 
York,  PA  1 7405  (www.ydr.com).  EOE. 


NIGHT  COPY  EDITOR 

If  you're  looking  for  a  chance  to  hone 
your  skills  as  a  copy  editor  at  a 
1 5,000  daily  paper  that  looks,  feels 
and  thinks  of  itself  as  a  much  larger 
organization,  consider  The  Recorder  in 
Greenfield,  MA.  It's  night  work,  on  the 
front  lines  in  the  battle  for  accuracy, 
quality  reporting  and  solid  writing.  We 
print  in  the  Connecticut  River  Valley 
amid  the  foothills  of  the  Berkshires,  sur¬ 
rounded  by  five  major  colleges,  and 
cover  27  small  New  England  towns  in 
a  manner  they've  become  accustomed 
to  during  the  past  200-plus  years.  Join 
us? 

Tim  Blagg,  editor 
The  Recorder 

Phone:  (413)772-0261  Ext.  250 
Box  1 367 

Greenfield,  MA  01 302 


ONLINE  EDITORS 

World  Media,  a  subsidiary  of  the 
Omaha  World-Herald  Co.,  is  looking 
for  a  few  good  journalists  to  make  the 
leap  onto  the  Web  with  us.  The  World- 
Herald,  a  234,000-circulation  all-day 
newspaper,  is  the  cornerstone  of  a  sta¬ 
ble,  diversified,  employee-owned  media 
company. 

Our  Web  site  is  in  development  now. 
We  want  to  hear  from  experienced 
editors  and  new  journalists  who 
understand  traditional  news  values  as 
well  as  the  possibilities  of  online 
media.  This  is  an  opportunity  to  help 
shape  a  new  product  and  your  own 
job.  Salary  depends  on  your  experi¬ 
ence. 

Please  send  your  resume  and  a  letter 
describing  your  areas  of  expertise  and 
outlining  your  thinking  about  news  and 
information  delivery  in  the  21st  century 
to  Alexandra  Egan,  editor.  World 
Media  Co.,  World-Herald  Square, 
Omaha,  NE  68102. 


:  QUALITY-CONSCIOUS  18,000  circula- 
i  tion  daily  in  one  of  New  England's 
:  most  beautiful  areas,  seeks  a  sharp 
i  reporter  with  at  least  a  couple  of  years 
i  of  daily  experience,  who  can  handle 
i  both  breaking  news  and  trend  stories, 
i  No  phone  calls.  Send  letter,  resume 
:  and  three  clips  to  Jim  Fox,  editor, 
i  Valley  News,  P.O  Box  877,  White  River 
:  Junction,VT  05001 . 


Denver,  CO  802 1 7 
No  phone  calls,  please 


It's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  hold¬ 
er.  If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your 
reply  in  on  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with  on 
attached  note  listing  the  newspapers  or  companies  you  do  not  wont  the  reply  to  reach. 

If  the  Box  Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 
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EDITORIAL  I  EDITORIAL 

PRESENTATION  EDITOR  I  REPORTER:  Come  to  Southwest  Florida 


The  Bulletin,  a  fast-growing  Pacific 
Northwest  daily,  seeks  a  designer  to 
handle  Page  1  and  other  section  fronts. 
Editor  will  oversee  photo  and  graphic 
departments,  and  bring  modern, 
creative  design  to  a  paper  with  a  long, 
proud  history  of  strong  news  content. 
The  Bulletin  is  based  in  beautiful  Bend, 
Oregon,  one  of  the  West's  most  livable 
communities.  Send  resume,  cover  letter 
and  design  samples  to  Rick  Attig, 
executive  editor.  The  Bulletin,  1 526  NW 
Hill  Street,  Bend,  OR  97701 . 

REPORTER  •  The  Tribune-Democrat  in 
Johnstown,  PA,  (49,000  daily-AM, 
53,000  Sunday)  has  an  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  far  news  and  develop 
stories  on  a  daily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 

REPORTER 

Miami  Today  seeks  reporter  with 


to  work  for  one  of  the  fastest  grawing 
newspapers  in  the  country.  We're  look¬ 
ing  for  an  aggressive  reporter  who  can 
help  a  great  newspaper  grow  stronger. 
Candidates  must  have  at  least  two 
years  of  reporting  experience  for  a 
daily  newspaper.  Apply  to  Dave  Rush, 
city  editor,  tne  Naples  Daily  News, 
1075  Central  Ave.,  Naples,  FL  34102 
or  by  E-mail  to; 

DLRush@naplesnews.com 

REPORTER 

Pioneer  Press,  a  Chicago  suburban 
chain  of  48  newspapers  with  a  paid 
circulation  of  204,000,  is  seeking 
aggressive,  enterprising  reporters, 
ideal  candidate  will  have  journalism 
degree  and  2-4  years  experience.  We 
seek  enthusiastic,  hard-working  repor¬ 
ters  willing  to  go  beyond  govern¬ 
ment  board  to  get  stories  and  who 
take  creative  approaches  in  their  work. 
We  can  offer  a  competitive  package  of 
benefits.  Fax  or  mail  resumes  with  clips 
to  Editorial  opening.  Pioneer  Press, 
2201  Waukegan  Road,  Bannockburn, 
IL60015.  Fax:  (847)  317-1022. 

REPORTER 

Reporter  needed  for  Farm  News,  a 
weekly  agricultural  newspaper  cover¬ 
ing  northwest  Iowa.  Working  know¬ 
ledge  of  agriculture  as  well  as  strong 
news  writing  and  phatography  back¬ 
ground  needed 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft.  Lauder¬ 
dale.  We  publish  in-depth,  well-crafted 
stories  that  explore  the  issues,  events  and 
personalities  that  make  our  communities 
tick.  Our  stories  inform  and  entertain 
readers,  provoke  strong  reactions  and 
win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers, 
if  yaur  copy  is  as  much  a  pleasure  to 
read  as  it  is  well  researched,  we 
want  to  hear  from  you.  There  are 
immediate  openings  for  news  writers  in 
Denver,  Miami,  Dallas,  Houston  and  Ft. 
Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 


interest  in  business  and  government. 
Detailed  straight  news  reporting  that 
makes  a  difference  for  educated  execu¬ 
tive  readers  of  serious  weekly.  Break¬ 
ing  news,  trend  stories,  heavy  volume 
reporting.  High  profile  position.  Write 
with  clips,  resume  to  Mr.  Lewis,  Miami 
Today,  P.O.  Box  1 368,  Miami,  FL 
33101. 

REPORTER  for  award-winning  20,000 
circ.  broadsheet  weekly  in  seaside 
resort  community.  General  assignment 
and  beat  coverage.  Car,  camera 
required.  Long  hours,  hard  work,  and 
great  experience  guaranteed.  Pre¬ 
ference  for  polished  writers  with  a  flair 
for  in-depth  hard  news.  Salary  accord¬ 
ing  to  experience.  Send  resume,  clips 
to  Peter  Boody,  Southampton  Press, 
P.O.  Box  1 207,  Southampton,  NY 
11969. 

REPORTER 

90,000  PM  daily  looking  for  experi¬ 
enced,  self-motivated  reporter  to  tackle 
the  highly  energized  news  environment 
in  northeastern  Ohio.  If  you've  got 
good  reporting  and  writing  skills,  an 
interest  in  data-based  reporting  and  a 
knack  for  melding  words  with  graphics 
and  pictures,  send  cover  letter,  resume 
and  clips  to  Anthony  G.  Paglia,  senior 
regional  editor.  The  Vindicator,  P.O. 
Box  780,  Youngstown,  OH  44501- 
0780.  No  phone  calls,  please. 


Knowledge  of  QuarkXPress  and  Macin¬ 
tosh  computers  is  desired,  but  we're 
willing  to  train  the  right  individual. 

Send  resume,  clips  and  cover  letter  to 
Bill  Rentsch,  editor,  P.O.  Box  659,  Fort 
Dodge,  I A  50501 . 

REPORTER 

The  Courier  News,  a  scrappy  daily 
near  Chicago  with  a  nose  for  hard 
news  and  a  passion  for  storytelling, 
needs  to  fill  a  top  beat.  We're  looking 
for  a  skillful  interviewer  who  knows 
when  a  story  requires  a  writer's  eye 
and  when  to  just  pound  out  the  news. 
Send  clips  and  resume  to  Dennis 
Robaugh,  The  Courier-News,  300  Lake 
St.,  Elgin,  IL60120. 

Candidates  with  daily  experience  pre¬ 
ferred.  Employment  contingent  on  drug 
screen. 

SENIOR  EDITOR  needed  for  New 
Media  company.  Responsibilities 
include  working  with  writers  to  pro¬ 
duce  3,000-word  profiles  for  Internet 
site.  Two  years  professional  or 
extensive  college  or  internship  editing 
experience  required.  Resume  to  C. 
Hale,  CareerExperience,  1 25  Park 
Ave. ,  8th  floor.  New  York,  NY  10017. 
E-mail:  chale@careerexperience  com 

SKILLED  PAGINATOR.  Need  to  know 


Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SOUTH  CAROLINA'S  largest  newspa¬ 
per,  The  State,  is  seeking  an  experi¬ 
enced  National  Editor.  The  State  is  part 
of  a  Fortune  250  international  commu¬ 
nications  company  engaged  in  the  busi¬ 
ness  of  delivering  news  and  informa¬ 
tion  services  to  more  than  100  million 
people  worldwide.  We  offer  excellent 
opportunities  for  professional  growth 
and  development. 

NATIONAL  EDITOR 

This  editor  leads  the  three  person  wire 
desk  team.  The  wire  desk  selects  and 
edits  stories,  writes  headlines,  chooses 
and  crops  photos,  writes  cutlines,  and 
paginates  The  State's  wire  pages.  The 
national  editor  presents  the  day's  wire 
news  in  the  daily  budget  meeting,  then 
coordinates  its  presentation  with  the 
rest  of  the  wire  desk  team.  The  editor 
will  also  select  stories  for  the  weekend 
sections.  Must  have  three  years  or 
more  copy  desk  or  wire  desk  expe¬ 
rience  at  a  daily.  A  college  degree  is 
preferred.  Pagination,  headline  and 
cutline  writing,  and  photo  editing  skills 
required.  Copy  editing  and  a  general 
knowledge  of  wire  news  also  required. 


VVL  ACCEPT 

MASTERCARD/VISA/AMERICAN  EXPRESS 
CHECKS  FOR  POSITIONS  WANTED 


HARRIS  NME,  NMP  system.  100,000 
plus  Florida  beachside  daily  expand¬ 
ing.  Full  pagination  newspaper.  If 
you're  good,  write  Don  Lindley,  manag¬ 
ing  editor,  Daytona  Beach  News- 
Journal,  P.O.  Box  2831,  Daytona 
Beach,  FL  321 20-2831. 


Please  send  resume  to: 
National  Editor 
Beverly  Dominick 
Assistant  to  the  Executive  Editor 
P.O.  Box  1333 
Columbia,  SC  29202-1 333 


_ EDITORIAL _ 

SPANISH-SPEAKING  JOURNALISTS 

The  News  &  Observer  is  seeking 
Spanish-speaking  journalists  to  help  us 
better  cover  a  rapidly  grawing 
Spanish-speaking  population  in  the 
Triangle.  Our  high-tech,  law-unem¬ 
ployment,  housing  boom  area  is 
attractive  to  lots  of  people  from  all 
walks  of  life.  Our  Latino  population 
has  continued  to  explode.  We  must  be 
prepared  with  Spanish-speaking  copy 
editors,  assigning  editors  and  de¬ 
signers,  but  particularly  reporters 
and  photojournalists.  We'll  look  at 
journalists  for  our  state  desk,  science, 
business  and  metro  reporting  jobs 
now.  Others  will  go  into  our  candidate 
datolxise  for  future  consideration. 

Show  your  interest  by  submitting  a 
cover  letter  explaining  what  skills  you 
have  to  offer,  your  level  of  fluency, 
which  job(s)  might  most  interest  you 
and  how  soon  you  might  want  to 
move;  a  resume;  a  list  of  at  least  four 
professional  references;  an  autobio¬ 
graphy  and  samples  of  your  work. 
Reporters  should  send  samples  includ¬ 
ing  Sunday  take-outs,  profiles,  break¬ 
ing  news,  explanatory  pieces  and  work 
that  shows  how  you've  used  your  lan¬ 
guage  skills.  Editors  should  send 
similar  work  done  by  their  reporters 
and  explain  their  role. 

Mail  your  package  to  Will  Sutton,  assis¬ 
tant  managing  editor.  The  News  & 
Observer,  215  S.  McDowell  Street, 
Raleigh,  NC  27602.  No  calls,  please. 

SPORTS  WRITER  NEEDED 
We  cover  preps,  outdoors  and  adult 
recreation  -  no  colleges,  no  pros  -  for  a 
community  that  cares  deeply  about  our 
paper.  Recent  grads  considered,  espe¬ 
cially  with  strong  college  newspaper 
experience.  Send  resume  to  John 
Seelmeyer,  editor.  The  Union,  1 1 464 
Sutton  Way,  Grass  Valley,  CA  95945. 
(530)477-4235 

SPORTS-MINDED  business  writers 
wanted  for  national  start-up  of  weekly 
trade  publication.  Expertise  sought  in 
areas  of  management,  marketing, 
finance  and  labor.  Positions  avoilabTe 
in  NYC  and  Charlotte,  NC.  Excellent 
compensation  and  benefits.  Send  cover 
letter,  resume  and  clips  to 

Philipp  Harper 

Street  &  Smith's  Sports  Group 

1 1 2  S.  Tryon  Street 
Suite  1 60C' 

Charlotte,  NC  28284 

THE  ALBUQUERQUE  JOURNAL  needs 
a  strong  writer  to  oversee  statewide 
high  school  coverage.  The  prep 
supervisor  handles  breaking  high 
school  stories,  writes  a  weekly  column 
and  covers  the  state's  biggest  games 
while  also  organizing  coverage  by 
stringers  and  planning  a  weekly  Prep 
Page  that  includes  features,  briefs  and 
statistics.  Need  sameone  who  loves 
preps,  enjoys  covering  breaking  news 
and  can  write  compelling  features. 
Storting  salary  $30,000  Send  resume 
and  clips  to  Sports  Editor  Julie  Aicher, 
P.O.  Drawer  J,  Albuauerque,  NM 
87103.  Deadline  is  February  4. 
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EDITORIAL 

STAFF  WRITER 


NEW  MEDIA 


NEW  MEDIA 


ADOBE  SYSTEMS,  one  of  the 
world’s  leading  PC  software  companies,  is 
looking  for: 

Web  News  Editor 

Conceive,  create  and  manage  dynamic,  visually-rich  editorial 
news  content  for  the  Adobe.com  web  site.  You  will  also 
schedule,  assign,  write  and  edit  stories,  as  well  as  develop  a 
team  of  freelance  writers  in  order  to  increase  site  traffic. 
Creating  content  in  sync  with  product  business  plans  and 
driving  stories  through  the  production  process  will  also  be 
involved. 

Requires  a  BA  degree  in  Journalism  or  related  field,  5-7  years 
of  experience,  web  writing/editing  skills,  and  practical  expe¬ 
rience  using  Adobe  products. 

Web  Technical  Manager 

Responsible  for  managing  technical  staff,  tools  and 
processes  for  customer-focused  web  site.  You  will  assess  and 
manage  the  implementation  of  new  technologies  to 
optimize  site  productivity  and  functionality  including 
database  publishing.  You  will  also  collaborate  with  the 
corporate  Information  Services  team  on  launching  electronic 
commerce,  as  well  as  directing  the  site  measurement  and 
tracking  program.  Acting  as  a  thought  leader  for  web 
technology,  you  will  work  closely  with  the  Managing  Editor 
and  Production  Manager  to  support  site  functionality. 

Requires  a  BA  in  Computer  Science  or  a  related  field,  3-5+ 
years  of  direct  management  experience,  strong  negotiating 
skills  and  a  proven  track  record  working  effectively  across 
corporate  divisions.  An  in-depth  knowledge  of  web  technical 
standards  including  HTML,  HTTP,  Netscape, Commerce  Server 
administration,  and  UNIX*  Solaris'*  system  administration  is 
needed.  Expertise  in  Web  programming  languages,  database 
publishing,  audio  and  video  technologies,  electronic 
commerce,  and  Java'"  are  definite  pluses. 

Adobe  prefers  receiving  resumes  in  the  body  of  your  e-mail 
(no  attachments)  sent  to  jobs@adobe.com.  Alternately,  you 
may  mail  resumes  to:  Adobe  Systems  Incorporated,  Profes¬ 
sional  Staffing,  345  Park  Avenue,  San  Jose,  CA  951 10-271 1 .  If 
you  choose  to  fax,  send  to;  408-536-681 8.  Indicate  Job  Code 
EP0298DS  on  your  submission.  Only  one  resume  needed  for 
all  positions.  Adobe  is  an  Equal/Opportunity/Affirmative 
Action  Employer. 

Adobe 

www.adobe.com 

Adobe  and  the  Adobe  are  trademarks  of  Adobe  Systems  Incorporated  and  its  subsidiaries  and  maybe 
registered  in  certain  jurisdictions,  all  other  brand  and  product  names  are  trademarks  or  registered  trade¬ 
marks  of  their  respective  companies.  O  Copyright  l998Adobe  Systems  Incorporated.  All  rights  reserved. 


FORTUNE 


Growing  Overland  Park  publishing 
company  is  looking  for  a  staff  writer  to 
join  the  number  one  trade  magazine  in 
the  wireless  telecommunications  indus¬ 
try.  The  position  requires  a  minimum  of 
2  years  reporting,  writing  and  editing 
experience  with  magazine,  newspaper 
or  newsletter  background.  A  bachelor's 
degree  in  Journalism,  English,  or  related 
field  is  required.  Must  be  able  to 
write  clear,  concise  copy  with  minimum 
supervision.  Desktop  publishing  experi¬ 
ence  required. 

This  position  is  located  in  Overland 
Park,  Kansas,  a  suburb  of  Kansas  City, 
Missouri,  and  will  require  relocation. 

If  you're  interested  in  joining  a  prog¬ 
ressive  publishing  company  with 
tremendous  opportunities,  competitive 
compensation  and  an  excellent  benefits 
package,  send  resume,  three  writing 
samples  and  salary  requirements  to 
Intertec  Publishing,  Human  Resources 
Department  SWL,  9800  Metcalf, 
Overland  Park,  KS  662 1 2. 

Fax:  (91 3)  967-1846 
E-mail;  hris@intertec.com 
Please  visit  our  corporate  web  site: 
www.intertec.com 

EOE 


THE  BENNINGTON  BANNER,  an 
8,000  circulation  newspaper  in 
southern  Vermont,  is  seeking  an  assis¬ 
tant  Sports  Editor.  Good  reporting/ 
photography  skills,  QuarkXPress/ Adobe 
Photo^op  experience,  team  player,  pas¬ 
sion  for  high  school  sports  required. 
Excellent  benefits  package. 

Send  resumes  to  The  Bennington  Ban¬ 
ner,  c/o  Managing  Editor,  425  Main 
St.,  Bennington,  VT  05201;  fax  at 
(802)442-3413; 

E-mail  at  banner@sover.net 
phone  (802)  447-7567 


THE  CENTRE  DAILY  TIMES,  a  Knight- 
Ridder  newspaper  located  in  the  heart 
of  Penn  State,  is  looking  to  fill  the 
following  news  positions: 

COPY  DESK  CHIEF 

We  are  looking  for  a  copy  desk  chief 
to  supervise  a  four-person  staff  of  copy 
editors.  Bachelor's  degree  and  several 
years'  page  design  and  copy  editing 
experience  required,  as  well  as  ability 
to  train  and  develop  a  young  staff. 

FEATURES  EDITOR 

Position  open  for  a  features  editor  to 
supervise  planning  and  production  of 
seven  daily  sections.  Bachelor's  degree, 
management  experience  and  ability 
to  work  with  editors  and  writers 
required.  Send  resume  and  work  sam¬ 
ples  to  Lisa  Summa  Woodruff,  Centre 
Daily  Times,  3400  E.  College  Avenue, 
State  College,  PA  1 6801 . 


j  THE  CINCINNATI  ENQUIRER  has  an 
j  immediate  opening  for  an  experienced 
:  copy  editor.  Strong  editing,  headline- 
:  writing  and  layout  skills  are  required. 
I  Three-four  years'  experience  is  pre- 
:  ferred,  along  with  a  working  know- 
:  ledge  of  QuarkXPress. 

i  Send  resumes,  references  and  editing/ 
:  headline  samples  to  Sue  Lancaster, 
i  news  editor.  The  Cincinnati  Enquirer, 
:  31 2  Elm  St.,  Cincinnati,  OH  45201 . 


_ EDITORIAL _ 

THE  FLORIDA  TIMES-UNION,  with  a 
250,000  Sunday  circulation  in 
Jacksonville,  seeks  two  City  Hall 
reporters  and  a  business  reporter.  For 
City  Hall  we  need  two  smart, 
aggressive  and  savvy  reporters  who 
are  good  at  source  building  and 
equally  adept  at  breaking  daily  news 
and  telling  the  bigger  picture  story.  The 
business  writer  must  be  able  to 
understand  the  complexities  of  business 
but  write  for  a  general  audience. 
Knowledge  of  rail,  air  and  shipping  a 
plus.  Computer  assisted  reporting 
experience  desired  for  all  three  posi¬ 
tions.  Story  possibilities  in  booming 
Jacksonville  are  endless.  Send  cover  let¬ 
ter,  resume,  work  samples  to  Joe 
Adams,  staff  develapment  editor.  The 
Florida  Times-Union,  1  Riverside  Ave¬ 
nue,  Jacksonville,  FL  32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


TOPIC  REPORTERS, 
COPYEDITOR 

The  Las  Vegas  SUN,  which  serves  the 
country's  fastest  growing  city  and 
region,  is  looking  for  journalists  who 
can  keep  their  cool  in  the  heat  of  a 
highly  competitive  market.  If  you  have 
the  background  and  experience  to 
cover,  explain  and  analyze  local 
issues,  you  could  find  your  place  in  the 
SUN. 

We  are  looking  for  reporters  to  cover 
the  following  beats:  education, 
religion,  planning/growth/transporta¬ 
tion,  the  suburbs  and  entertainment. 
We  are  also  looking  for  an  ex¬ 
perienced  copy  editor,  preferably 
one  with  knowledge  of  the  Harris 
pagination  system. 

The  SUN  offers  competitive  salaries 
and  benefits.  Las  Vegas  offers  plenty  of 
news  to  cover  and  a  relaxed  lifestyle.  If 
you  have  at  least  three  years  experi¬ 
ence  and  if  you  can  prove  you  have 
what  we  are  looking  for,  send  your 
resume,  references  and  clips  to 
Michael  Kelley,  managing  editor.  The 
Las  Vegas  SUN,  800  S.  Valley  View 
Blvd.,LasVegas,NV  89107. 

THE  FLORIDA  TIMES-UNION  of 
Jacksonville,  with  a  Sunday  circulation 
of  250,000  seeks  three  top  editors  to 
make  an  impact  now  and  be  key  can¬ 
didates  when  we  consider  leaders  in 
the  future.  The  DEPUTY  BUSINESS 
EDITOR  should  have  business  reporting 
and  editing  experience,  production 
abilities  and  great  people  skills. 
Requirements  for  NIGHT  CITY  EDITOR 
include  strong  copy  editing  and 
coordinating  skills,  a  love  for  breaking 
news  and  a  tight  focus  under  pressure. 
The  ASSISTANT  SPORTS  EDITOR  must 
motivate  and  oversee  a  copy  desk, 
design  major  packages  and  direct  cov¬ 
erage  when  needed.  Send  cover  letter, 
resume,  work  samples  to  Joe  Adams, 
staff  development  editor.  The  Florida 
Times-Union,  1  Riverside  Avenue, 
Jacksonville,  FL  32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 
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_ EDITORIAL _ 

UPl 

COPY  EDITORS/REWRITE  EDITORS 

The  new  United  Press  International  is 
searching  for  hard-nosed  copy  editors 
and  rewrite  editors  to  join  our  main 
news  operations  desk.  We  are  looking 
for  editors  who  aren't  afraid  to 
challenge  copy,  have  solid  news  judg¬ 
ment,  and  have  the  ability  to  write  on 
deadline.  Online  experience  an  asset. 
Fax  resume  to  John  Walston,  UPl's 
director  of  editorial,  at  (202)  371- 
1239  or  send  via  mail  to  1510  H  St. 
NW,  Washington,  DC  20005  or  E- 
mail  to;  JWalston@upi.com 

UPl 

NATIONAL  EDITOR 

The  new  UPl  is  searching  for  an 
aggressive  editor  to  lead  our  national 
reporting  team.  The  national  editor  will 
be  responsible  for  shaping  our 
national  news  report  and  managing 
our  bureaus  and  stringer  networks. 
Editor  also  will  work  with  teams  devel¬ 
oping  new  products  for  the  Knowledge 
Age.  Online  experience  an  asset.  Fax 
resume  to  John  Walston,  UPl's  director 
of  editorial,  at  (202)  371-1239  or 
send  via  mail  to  1510  H  St.,  NW, 
Washington,  DC  20005  or  E-mail  to: 
JWalston@upi  com 

UPl 

WASHINGTON/WORLD  EDITOR 

The  new  UPl  is  searching  for  an 
aggressive  editor  to  lead  our  Washing¬ 
ton/World  reporting  teams.  The  Wasn- 
ington/World  editor  will  be  responsi¬ 
ble  for  shaping  the  news  report  and 
managing  our  Washington  reporters 
and  world  stringer  networks.  Editor 
will  also  work  with  teams  developing 
new  products  for  the  Knowledge  Age. 
Online  experience  an  asset.  Fax 
resume  to  John  Walston,  UPl's  director 
of  editorial,  at  (202)  371-1239  or 
send  via  mail  to  1510  H  St.  NW, 
Woshington,  DC  20005  or  E-mail  to: 
JWalston@upi.com 

WANTED:  SCIENCE  REPORTER 

The  News  &  Observer  is  looking  for  on 
experienced  science  writer  to  cover  the 
Research  Triangle  and  North  Carolina. 
Requires  writing  about  medical 
breakthroughs  out  of  Duke  and  UNC- 
Chapel  Hill,  as  well  as  science  news  - 
from  engineering  to  astronomy  --  at 
area  universities  and  biotech  com¬ 
panies.  We  are  looking  for  someone 
who  can  translate  science  into  English, 
understands  the  research  culture,  has  a 
ood  eye  for  enterprise  news,  and 
naws  how  to  tell  a  good  tale. 
SCIENCE  BACKGROUND  ENCOU¬ 
RAGED.  Minimum  two  years  news¬ 
paper  experience.  Send  resume, 
four  references  and  range  of  daily, 
breaking  news  and  take-out  clips 
to  Science  Writer,  Trish  Wilson, 
specialties  editor.  The  News  &  Observer, 
PO.  Box  191,  215  S.  McDowell 
Street,  Raleigh,  NC  27602.  Please,  na 
calls. 

FREELANCE 

FREELANCE  SUCCESS  newsletter  gives 
nonfiction  writers  the  tools  to  make  a 
living.  SASE  ta  801  NE  70th  Street, 
Miami,  FL  33138.  Sample  copy  $  1 0. 

E-mail:  freelance-success@usa.net 


_ FREELANCE _ 

FREELANCE  JOURNALISTS 
Stuck  at  home?  National  newsletter 
publisher  in  security  management  field 
seeks  freelancers  available  during  reg¬ 
ular  working  hours,  good  at  phone 
interviewing,  straightforward  writing. 
Send  resume  to  Publisher,  P.O.  Box 
1 90,  Port  Washington,  NY  1 1 050. 


INFORMATION  SYSTEMS 


APPLICATIONS  SPECIALIST 

Atex  is  looking  for  dynamic  individuals 
to  install  our  editorial  and  pagination 
software  solutians.  The  applicant  will 
work  closely  with  our  customers  to 
ensure  successful  installations  and  con¬ 
figuration  of  our  client/ server  solutions. 
The  desire  for  training  in  new 
technologies,  strong  understanding  of 
newsroom  and  page  production  work 
flow,  and  the  ability  to  work  effectively 
in  a  team  or  independent  environment 
supporting  our  product  offerings  is 
essential.  The  applicant  must  be  able  to 
manage  complex  schedules.  Travel  is 
required  up  ta  75%  of  the  time.  Experi¬ 
ence  with  Microsoft  Word,  QuarkX¬ 
Press,  and  Windows  95  is  required. 
Reply  to  hr@atex.com  or  fax;  (781) 
276-1256. 


PROGRAMMER 

The  Las  Vegas  Review-Journal  is 
searching  for  o  programmer  for  our 
Circulation  Progress-based  system. 
Duties  will  extend  inta  other  languages, 
such  as  Visual  Basic  and  Sybase 
client/server  applications.  Candidates 
must  have  a  minimum  of  two  years 
Progress  RDMS  experience  along  with 
a  four-vear  degree  in  CIS,  MIS  or 
verifiable  equivalent  experience.  Pay 
will  be  $35K-r  DOE.  In  addition,  we 
offer  an  excellent  benefits  package  and 
the  opportunity  to  live  and  work  in  one 
of  the  nation's  fastest-growing  areas.  If 
you  qualify,  reply  with  resume  and 
salary  history  to  Jim  Hannah,  director 
of  human  resaurces.  Las  Vegas 
Review-Journal,  P.O.  Box  70,  Las 
Vegas,  NV  89125-0070.  Or  E-mail  to: 
Jim_Hannah@lvrj.com  by  January  31 . 


SYSTEMS  EDITOR 

The  Des  Moines  Register  is  seeking  a 
Systems  Editor  to  be  its  lead  person  in 
the  newsroom's  systems  department. 
We  use  a  Digital  Technologies  Interna¬ 
tional  front-end  pagination  system 
on  Power  Macintoshes.  Other  pro¬ 
grams  include  QuarkXPress,  Photoshop, 
Freehand,  Illustrator,  a  Digital  Collec¬ 
tions  archive,  FaceSpan,  Quick  Mail 
Pro  E-mail  and  Microsoft  Office  for 
Macs.  Candidates  need  a  solid  un¬ 
derstanding  of  Mac  setup  and  trou¬ 
bleshooting,  and  experience  in  Apple- 
Script.  Excellent  people  and  train¬ 
ing  skills  are  a  must. 

The  Register,  a  Gannett  newspaper,  is 
cammitted  to  diversity  and  proud  to  be 
an  equal  opportunity  employer. 
Employment  may  be  cantingent  on 
passing  a  pre-employment,  post-offer 
physical  and  drug  test.  Send  resume  to 
Human  Resources  Department,  The  Des 
Moines  Register,  71 5  Locust  Street,  Des 
Moines,  lA  50309. 


_ MARKETING _ 

NSA,  one  of  the  fastest  growing 
advertising  agencies  in  the  country, 
has  pasitions  available  in  their  News¬ 
paper  Circulation  Analysis  divisian  at 
the  Client  Service  Manager  and  Project 
Supervisor  levels. 

These  positions  require  knowledge  of 
and/or  experience  in  the  following 
areas: 

Newspaper  Circulation/Distribution 
Newspaper  Subscriber  Marketing 
Customer  Demographic  Segmentation 

Successful  candidates  for  either  of 
these  positions  will  be  able  to: 

•Manage  multiple  projects  with  an 
attention  to  detail; 

•Analyze  and  interpret  data  to  provide 
custom  solutions; 

•Provide  detailed  write-ups  of  find¬ 
ings/conclusions; 

•Present  project  results  to  clients; 

Salary  commensurate  with  experience, 
some  out-of-state  overnight  travel 
might  be  required.  We  offer  a  com¬ 
petitive  benefit  package,  401  (k), 
casual  dress,  smoke  free  environment. 
Fax  resume  to  Newspaper  Services  of 
America,  Attn:  SmartCirc!  Division, 
(630)  577-0013  or  mail  to  1804  N. 
Naper  Blvd.,  Naperville,  IL  60563. 

SALES  ASSOCIATE 


_ MARKETING _ 

SENIOR  SALES 
DEVELOPMENT  ANALYST 

The  HOUSTON  CHRONICLE  has  a 
career  opportunity  for  a  Senior  Sales 
Development  Analyst  to  work  in  our 
Research  and  Database  Marketing 
Department.  Responsibilities  include: 

•Providing  analysis  and  interpretation 
of  research  data  with  a  focus  on  posi¬ 
tioning  Houston  and  the  Chronicle  with 
a  cutting  edge  approach. 

•Creating  presentations  that  sell 
the  benefits  of  advertising  with  the 
Chronicle. 

•Providing  departmental  leadership, 
direction,  and  internal  team  training. 
•Serving  in  an  advisory  role  to  sales, 
and  developing  data  analysis  into 
sales  presentations. 

•Making  research  presentations  to 
advertisers. 

Qualified  candidates  will  possess 
knowledge  of  primary  research  methods 
for  advertising  applications.  Must  have 
at  least  4  years  related  media/mar- 
keting/research  experience;  degree  in 
marketing,  advertising  or  business. 
Excellent  verbal/written  communi¬ 
cation  skills.  Strong  proficiency  with 
PowerPoint,  Excel  and  Windows  95.  The 
Chronicle  offers  competitive  benefits 
and  compensation.  Please  submit  resume 
and  salary  requirements  to: 


Aggressive,  highly  regarded  national 
research  firm  seeks  smart  individual 
with  newspaper  marketing  and 
editorial  knowledge  and  sales  skill  to 
grow  newspaper  client  base.  Ideal 
candidate  also  would  make  project 
presentations.  Salary  and  good  com¬ 
missions.  Send  resume  to  Box  08383, 
Editor  &  Publisher. 


SENIOR  MARKETING  EXECUTIVE 

If  you  have  broad  strategic  skills  and 
strong  management  expertise  and 
would  like  to  lead  a  department  that 
drives  research,  product  development, 
direct  marketing  and  communications 
efforts  for  a  statewide  newspaper, 
we'd  like  to  hear  from  you.  The  News- 
Journal  at  Wilmington  (DE),  a  Gannett 
newspaper  of  1 24,000  circulation 
daily  and  149,000  Sundays  in  the 
scenic  mid-Atlantic  area  with  easy 
access  to  Philadelphia,  Washington 
and  New  York  City,  seeks  a  hands-on 
executive  with  expertise  in  segmenta¬ 
tion,  targeting,  planning,  data-assisted 
marketing,  sales  support  and  inte¬ 
grated  marketing  cammunications.  The 
position  also  oversees  a  database¬ 
marketing  staff.  Gannett  and  The 
News-Journal  are  Equal  Opportunity 
Employers  that  value  diversity  in  the 
workplace  and  especially  encourage 
those  who  share  this  vision  to  apply. 
Send  resume  (including  salary  history 
and  references)  and  cover  letter  to 
Lynne  Perri,  coordinator/ recruiting  and 
placement.  Dept.  M-01,  Gannett  Co., 
Inc.,  1 100  Wilson  Blvd.,  Arlington,  VA 
22234. 


The  courage  we  desire  and  prize  is  not 
the  courage  to  die  decently,  but  to  live 
manfully 

Thomas  Carlyle 


Houston  Chronicle 
ATTN:  Senior  Sales 
Development  Anolyst 
801  Texas  Avenje 
Houston,  TX  77002 
Fax:  (71 3)  220-6611 

EOE 


MARKETING  DIREQOR 

Gannett  Co.,  Inc.,  a  nationwide  news 
and  information  company  and  pub¬ 
lisher  of  USA  Today,  is  seeking  a 
dynamic  Marketing  Director  in  our 
newly  created  Gannett  Retail  Advertis¬ 
ing  Group. 

As  part  of  this  new  team,  you  will  work 
in  downtown  Chicago  with  our  Soles 
Directors  to  develop  alliances  with 
clients  who  will  influence  our  business 
well  into  the  2 1  st  century. 

You  will  need  4-6  years  experience 
using  Claritas,  IMS/MRI,  Gallup  and 
other  primary  and  secandary  research 
as  it  applies  to  advertising  sales.  Expe¬ 
rience  is  required  in  developing 
sales,  marketing  and  customer  presenta¬ 
tions.  Newspaper  experience  is  alsa 
required. 

We  offer  a  highly  professional  atmo¬ 
sphere,  outstanding  benefits  and  a  com¬ 
petitive  compensation  package. 

Interested  candidates  should  FAX  their 
resume  and  salary  requirements  to 
Christopher  Frey,  Gannett  Company 
Inc.  (703)  558-4613,  1100  Wilson 
Blvd.,  Arlington,  VA  22234  or  E-mail: 
cfrey@gcil  .gannett.com. 

EOE 
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HELP  WANTED 

MARKETING 


TRIBUNE,  Washington  Post  and  Times 
Mirror  hove  joined  forces  to  form  o 
joint  venture  to  develop  internet  prod¬ 
ucts.  We  ore  looking  for  self-storting, 
highly  motivated  individuals  to  help  us 
form  this  business. 

REGIONAL  MARKETING  MANAGER 

Will  be  responsible  for  assisting  affi¬ 
liates  to  launch  the  new  home 
internet  sites  in  their  local  markets  by 
providing  sales  training  to  new  homes 
sales  staff,  monitoring  the  data  collec¬ 
tion  process  for  the  market.  The  incum¬ 
bent  will  equip  the  affiliate  sales  staff 
with  the  proper  tools  and  knowledge  to 
assist  them  in  understanding  the  tech¬ 
nology,  explaining  the  product  and 
processes,  and  positioning  the  product 
to  new  home  builders.  Qualified  appli¬ 
cants  will  have  a  four-year  degree  and 
5+  years  marketing  experience,  and 
newspaper  sales  experience  preferred. 
Candidates  should  possess  knowledge 
of  marketing  (all  aspects)  a  product 
with  a  National  building  company. 
Extensive  travel  is  required  for  this  posi¬ 
tion.  Send  resume  to  Julie  Ehrens  via 
fax  (312)  648-0201  or  E-mail: 

jehrens@classifiedventures.com 

PHOTOGRAPHY 

MIDWEST  Monday-Saturday  PM, 
20,000  circulation,  looking  for  experi¬ 
enced  photographer.  Experience  may 
be  in  form  of  solid  internship.  You'll 
handle  assigned  shots,  enterprising, 
developing  B&W  and  color.  Send 
portfolio  and  resume  to  Joyce  Mc¬ 
Cullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL61 301 . 


CHIEF  PHOTOGRAPHER 

Loveland,  Colorado,  almost  annually  is 
ranked  as  one  of  the  top  cities  in  Amer¬ 
ica  to  live  and  work,  and  our  award¬ 
winning  newspaper  was  selected  by 
NNA  as  the  “Best  of  the  Best”  among 
small  dailies.  We  seek  a  chief  phato- 
grapher  with  a  solid  combination  of 
management  and  photo  skills  to  lead 
our  photo  staff  in  the  scenic  foathills  of 
the  Rockies.  We're  on  the  Front  Range, 
aniy  one  hour  from  Denver  or 
Cheyenne. 

Send  cover  letter,  resume  and  samples 
to  Troy  Turner,  managing  editor, 
Reporter-Herald,  201  E.  Fifth  Street,  Love¬ 
land,  CO  80537. 


MARKET  GUIDE 

To  order  your  copy, 
contact  EtS^P 
Circulation  Department 
at  (212)  675-4380 


_ PREPRESS _ 

CNI  CORPORATION,  a  systems  inte¬ 
gration  company  servicing  the  news¬ 
paper  industry  is  seeking  candidates 
experienced  in  newspaper  workflow 
and  capable  of  training  on  MS  Word 
and  QuarkXPress.  Novell  and/or  MS 
networking  experience  is  desirable. 

E-mail  resume  to  hr@cnicorp.com 


_ PRESSROOM _ 

COMMERCIAL  PRINTING/ 

JOB  PRINT  SHOP  MANAGER 
Pacific  Stars  and  Stripes,  Tokyo, 
Japan,  needs  a  “hands-on"  manager 
to  coordinate  sales,  schedule  and 
oversee  the  work  for  all  of  our  com¬ 
mercial  printing  business.  We  offer  a 
competitive  salary  and  excellent  bene¬ 
fits  including  relocation  expenses,  gov¬ 
ernment-paid  housing  and  Department 
of  Defense  schooling  K- 1 2;  access  to 
military  shopping,  medical  and  recrea¬ 
tional  facilities;  and  401  (k),  retirement 
and  group  insurance  plans.  For  more 
details,  please  check  our  display  ad  in  the 
Recruitment  Feature  (page  25)  of  this 
week's  E&P 


GROUP  of  Daily  Newspapers  in  Zones 
3,  4  and  6  seeking  several  experienced 
pressmen  to  run  Goss  Community  off¬ 
set  web  presses.  Excellent  pay,  benefits 
and  401  (k)  retirement  plan.  Send 
resume  and  salary  history  to  Box 
08392,  Editor  &  Publisher. 

OPERATIONS  MANAGER  FOR 
PRESS  REBUILDING  COMPANY 
Long  established,  well-known  Mid¬ 
western  press  rebuilding  company 
is  seeking  an  energetic  operations 
manager  with  good  management  skills. 
Person  must  be  a  team  player  able  to 
motivate  and  manage  plant  and  field 
personnel.  Experience  in  press  opera¬ 
tion  and  repairs  a  plus  but  not  a 
necessity.  Looking  for  a  career  oriented 
individual  who  wants  to  grow  with  a 
solid  company  offering  an  excellent 
benefits  package  and  a  great  Mid¬ 
western  city  to  live.  Please  send 
resume  and  salary  requirements  to  Box 
08372,  Editor  &  Publisher. 


PRESSROOM  MANAGER 

Zone  9  newspaper  printing  plant  is  cur¬ 
rently  seeking  a  qualified  Pressroom 
Manager.  The  ideal  candidate  will 
possess  a  minimum  of  five  years  expe¬ 
rience  in  single-width,  Goss  Urbanite 
web-fed  offset  printing  presses.  Man¬ 
agement  experience  a  plus.  Candi¬ 
dates  must  possess  excellent  communi¬ 
cation  skills  and  the  ability  to  train 
personnel.  Must  be  extremely  waste 
conscious  and  quality  oriented.  This 
position  will  be  required  to  supervise  a 
crew  of  1 5  to  25  employees,  including 
setting  daily  and  weekly  schedules 
while  being  flexible  enough  to  handle 
daily  product  changes  along  with 
product  movement  between  facilities. 
Excellent  salary  and  benefits  available. 
To  apply,  send  resume  and  salary  his¬ 
tory  and  requirements  to  Box  08385, 
Editor  &  Publisher. 


j _ PRE$$RCX)M _ 

i  THE  ASPEN  DAILY  NEWS  in  Aspen, 
Colorado  is  seeking  a  pressroom  man¬ 
ager  to  run  our  6  unit,  Goss  Com¬ 
munity  offset  web  pressroom. 
Responsibilities  include:  operation  of 
press,  general  maintenance,  ordering, 
hiring  of  employees,  etc.  The  Aspen 
Daily  News  is  a  7  day,  1 2,500  circula¬ 
tion  tab  in  a  beautiful  mauntain  com¬ 
munity.  Call  (970)  925-2220  ext.  212. 

PRODUaiON/TECH 

ASSISTANT  PLANT  MANAGER 

The  Seattle  Times  Bothell  office  is  look¬ 
ing  for  an  Assistant  Plant  Manager  to 
lead,  direct  and  supervise  the  main¬ 
tenance  and  troubleshooting  function 
of  the  production  and  building  equip¬ 
ment.  Develop,  recommend  and  imple¬ 
ment  ideas  and  projects  which  improve 
production  flow,  quality,  productivity, 
efficiency,  cost  savings  and  employee 
development.  Minimum  requirements: 
College  Degree  or  equivalent  experi¬ 
ence;  a  Strang  mechanical  aptitude; 
good  written/verbal  communication 
skills;  and  leadership,  problem  solving, 
analytical  and  people  skills. 

Interested  candidates  should  send 
resume  and  salary  requirements  to  The 
Seattle  Times,  HR-APM/NCF,  P.O.  Box 
70,  Seattle,  WA  98111  or  E-mail: 
resume@seatimes.cam.  No  phone 
calls,  please.  Only  candidates  to  be 
interviewed  will  be  contacted. 

EOEM/F/H 

PRODUCTION  MANAGER  for  daily 
newspaper.  24-hour  production  de¬ 
partment  aperates  a  1 3-unit  Gass  Sub¬ 
urban  press  with  SC  folder.  Must  have 
Goss  press  operator  and  management 
experience  and  high  mechanical  ap¬ 
titude. 

Paper  is  located  in  northwestern  Ari¬ 
zona,  high  desert  location  with  moder¬ 
ate  climate.  Year-lang  recreational 
activities  nearby  and  clase  to  metropoli¬ 
tan  area. 

Salary  depends  on  experience,  $35K-r. 
Good  benefit  package,  401  (k),  free 
employee  medical. 

Send  resume  ta  Kingman  Daily  Miner, 
personnel  department,  3015  Stockton 
Hill  Road,  Kingman,  AZ  86401 . 

PRODUCTION  MANAGER 

The  Daily  Journal  in  Tupelo,  MS,  is 
seeking  a  leader  for  its  pre-press, 
press,  packaging  and  maintenance 
operations  for  a  growing  38,000  daily 
newspaper.  Applicants  should  possess 
excellent  skills  in  quality  control, 
scheduling  and  planning,  expense  con¬ 
trol,  organization,  maintenance,  prob¬ 
lem  solving,  analysis,  personnel 
supervision  and  computer  knowledge. 
Working  knowledge  of  production 
equipment  is  beneficial.  Competitive 
salary,  great  benefits.  Send  resume  ta 
Nartheast  Mississippi  Daily  Journal,  P.O. 
Box  909,  Tupelo,  MS  38802,  Attn:  Clay 
Foster  or  E-mail  ta: 

cfoster@djournal.com.  EOE 


PRODUaiON/TECH 

QUALITY  ASSURANCE 
AND  TRAINING  MANAGER 

The  Sun-Sentinel  Company,  located  in 
Ft.  Lauderdale,  Florida,  a  dynamic 
member  of  the  Tribune  Company,  one 
of  the  nation's  largest  multi-media 
information  and  entertainment  com¬ 
panies,  is  seeking  a  Quality  Assurance 
and  Training  Manager. 

This  position  is  responsible  for  devel¬ 
oping  training  programs  in  Opera¬ 
tions,  Editorial  and  Advertising  that  sup¬ 
port  immediate  and  long  range  quality 
strategies  and  programs,  will  com¬ 
municate  in-depth  technical  knowledge 
of  operations  and  act  as  a  liaison  to 
managers.  Will  also  work  with  outside 
agencies,  including  advertising  agen¬ 
cies,  advertisers,  commercial  printers 
and  material  vendors  to  ensure  specifi¬ 
cations  and  procedures  are  in  place  to 
meet  customer  needs.  In  addition,  this 
position  will  develop  and  maintain  stan¬ 
dards  for  all  materials  used,  including 
film  calar,  proofing  material,  plates, 
plate  chemistry,  ink,  fountain  solution, 
newsprint  and  original  artwork  for 
reproduction,  and  will  evaluate, 
measure  and  monitor  the  reproduction 
quality  of  Sun-Sentinel  publications  to 
ensure  consistent  high  quality  reproduc¬ 
tion. 

We  require  5-7  years  experience  in  all 
areas  of  newspaper  operations,  includ¬ 
ing  2-3  years  in  a  supervisory  position 
with  a  detailed  technical  knowledge  of 
reproduction  processes  from  initial 
input  through  packaging.  In-depth 
knowledge  of  lithographic  pracesses, 
graphic  software  applications,  tone 
reproduction,  color  theory,  color  se¬ 
paration  technologies,  plate  and 
press  operation,  administration  and 
measurement  for  prepress  and  press 
systems  essential.  General  knowledge 
of  editorial  photography,  graphics  and 
pracesses  as  well  as  advertising  pro¬ 
cesses  needed.  Should  have  a  college 
degree  in  business  or  related  field,  or 
equivalent  work  experience  in  manag¬ 
ing  quality  assurance  or  quality  control 
programs. 

We  offer  competitive  salary,  with  gen¬ 
erous  benefits  and  stack  plans,  as  well 
as  the  apportunity  to  work  with  a 
leader  in  the  industry. 

To  apply,  please  forward  resume  and 
interest  letter  with  salary  requirements 
to: 

Sun-Sentinel  Company 
Human  Resources,  Attn:  B.  Feidkamp 

333  SW  1 2th  Avenue 

Deerfield  Beach,  FL  33442 
or  E-mail  to:  bfeldkamp@tribune.com 

The  Sun-Sentinel  values  diversity  and 
encourage  those  who  share  our  vision 
to  apply.  We  support  a  drug-free, 
smoke-free  work  environment.  EOE 

The  conditions  of  conquest  are  always 
easy.  We  have  but  to  toil  awhile, 
endure  awhile,  believe  always,  and 
never  turn  back 

Seneca 
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CUSSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday's  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 


4  weeks  . $7.45  4  weeks  . $3.35 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 

the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . 

. .  $110  pci 

2-5  weeks . 

. . .  $105  pci 

6-13  weeks . 

. .  .$100  pci 

14-26  weeks . 

...  $  95  pci 

27-52  weeks . 

...  $  90  pci 

PAYMENT 


Make  ctieck  payable  to  Editors  Publistier 
BSfrISISI  charge  to  your  American  Express. 
V7S4'  MasterCard  or  Visa.  Please  supply  name 

aMMi  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  Intematbnal  ads.  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


QUESTIONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


POSITIONS  WANTED 


AWARD-WINNING  reporter,  4  years 
experience  seeks  job  with  mid-size  or 
larger  daily  in  Florida.  Covered  cops, 
courts,  politics,  features  and  business. 
Call  Brett  at  (941)  385-3705  or  E- 
mail:  mole@digital.net 


COPY  EDITOR/PAGE  DESIGNER  work¬ 
ing  on  two  weekly  magazines  for  four 
years  seeks  new  challenges  in  a  new 
city  in  Zones  1  -  3.  Hard  working, 
responsible,  and  well  versed  in  QuarkX¬ 
Press.  Call  Adam  at  (702)  598-2873. 


EXPERIENCED  editor/ reporter  seeks 
new  career  challenge  with  Zone  5  or  7 
specialty  publication  or  public  rela¬ 
tions.  (305)  891-2595. 


EXPERIENCED,  award-winning  police 
reporter  with  computer-assisted  report¬ 
ing  skills  seeks  police  reporter  job  at 
100,000-plus  paper.  Zones  3,  4,  8 
preferred.  Call  (61 6)  428-5086  or 
E-mail:  rocky@qtm.net 


NFL  WRITER:  Award-winning  20-year 
NFL  beat  writer  at  25,000  PM  seeks 
step  up.  Women's  basketball  also  a 
specialty.  Quick,  clean  writer  who's  a 
real  pro.  Also  knows  QuarkXPress. 
Reply  to  Box  08394,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


JQURNALIST  living  and  working  in 
Europe  seeks  reporter  position  in  the 
United  States  covering  travel,  business 
and/or  international  topics.  Willing  to 
consider  relocation  almost  anywhere  in 
the  US.  Have  solid  professional  experi¬ 
ence  in  research,  writing,  editing  and 
international  corporate  communication. 
Current  job  as  a  corporate  reporter  in 
Denmark  requires  me  to  travel  widely 
and  work  with  people  in  various  parts 
of  the  world.  Graduated  with  B.A.  in 
communication  in  1992.  Have  know¬ 
ledge  of  desktop  publishing,  including 
QuarkXPress.  Please  respond  via  E- 
mail  at  jhutchins@danfoss.com  or  call 
(011)45-8611-78-29. 


PRIZE-WINNING  writer,  researcher 
and  editar  seexing  big-league  free¬ 
lance  gig.  Features,  travel,  news, 
sports,  science,  investigative,  ghostwrit¬ 
ing  or  reports:  I  can  do  it.  Let's  talk 
tuixey  Contact  RufWriters@aol.com 


VETERAN  WRITER  of  profiles,  based  in 
New  Mexico,  seeks  assignments  in 
U.S.  and  Europe.  Call  Brian  King 
(505)  867-9336 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  bcxjksi 
Free  travel!  Jeff  (973)  575- 1 005. 


iNewspapei. 


EOT  mils  nnmrhiy  recruitment 
features  anJ  special  sectiims 
hijihliuhtinLi  issues  that  affect  Human 
Resource  professionals 
at  newspapers. 

To  place  an  .ulvertisemenl  in  any  of 
these  sectitins  call  the 
Classified  Department  (212)  675-4^80. 
Ext.  171  or  \l^. 


1998  Reauitment  &  HR 
Features  and  "Special  Sections 


1  Issue  Oates 

Space  Deadlines 

'February 

14 

February 

3 

March 

21 

March 

10 

April 

25 
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May 

23 
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13 

June 

2 

July 

11 
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30 

'August 

22 

August 

11 
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SHOP  TALK  AT  THIRTY  by  marc  wilson 


Future  ‘Scary’  For  Media  Bosses 


HAT  L\YS  AHEAD 
for  today's  students 
in  media  manage¬ 
ment  after  they 
graduate? 

It's  scary  to  think  about  the  monu¬ 
mental  challenges  facing  the  next  gen¬ 
eration  of  media  managers.  Not  since 
the  invention  of  the  telegraph  have 
there  been  more  changes  in  gathering 
and  dispersing  information  than  there 
will  be  as  the  Internet  becomes  ubiqui¬ 
tous. 

“We  are  li\  ing  through  an  extraordi- 
nar\  moment  in  human  history,”  says 
Peter  Leyden,  managing  editor  of 
Viired  magazine.  “Historians  will  look 
back  on  our  times,  the  40-year  span 
between  1 980  and  2020,  and  classib'  it 
among  the  handful  of  historical 
moments  when  humans  reorganized 
their  civilization  around  a  new  tool,  a 
new  idea  ..  ..”' 

Says  Jeffrey  Payport,  who  teaches 
management  of  online  products  at 
Harvard  Business  School:  “The  terrifx- 


Wilson  (PO.  Box  1344,  Bigfork,  MT 
599 1 1 ;  4()6-{i3~'-‘y  i  i  ),  a  former  wire 
serrice  ami  daily  newspaper  reporter 
who  pablisbed  his  own  weekly  for  14 
years,  is  f’eneral  nianager  of  the 
International  Sewspaper  Network, 
which  helps  newspapers  puhlish  on 
the  Internet. 


Index  To  Advertisers 
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20 
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37 
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ing  thing  for  newspaper  publishers, 
and  the  editors  who  work  for  those 
publishers,  is  that  good  journalism  is 
not  the  description  of  an  economic 
model  for  most  publications  ....  The 
fact  is  what  Microsoft  and  others  com¬ 
peting  on  the  Web  have  discovered  is 
that  you  can  make  connections 
between  buyers  and  .sellers  without 
creating  a  wonderful  department  store 
of  news,  i.e.,  a  daily  newspaper.” 

In  short,  1  think  its 
fair  to  say  that  the 
information  business  is 
being  turned  upside 
down  and  inside  out  — 
not  an  eas)'  challenge 
for  the  next  generation 
of  media  managers,  or 
for  today ”s. 

Here  are  some  of  the 
key  i,ssues  that  w  ill  face 
media  managers  in  the  next  20  years: 

♦  A  new  business  model  may  be 
needed  for  media  companies  as  the 
value  of  republishing  news  gathered 
by  others  diminishes.  Many  daily  news¬ 
papers  are  30%  to  80%  filled  with  cop)' 
generated  by  wire  services  and  syndi¬ 
cates.  International  and  national  new's, 
national  sports  and  financial  reports 
will  have  less  and  less  value  published 
“a  day  late””  in  a  newspaper,  w  hen  con¬ 
sumers  can  get  stock  quotes,  sports 
scores  and  stories  and  news  delivered 
immediately  and  in  more  depth  via  the 
World  Wide  Web.  What  will  replace  the 
wire  dispatches?  Media  managers  w  ill 
have  to  be  able  to  quickly  re-engineer 
their  products,  especially  if  online 
competitors  find  ways  to  attract  audi¬ 
ences  without  the  huge  overhead  of 
running  a  daily  newspaper. 

♦  (Change  is  coming  fast.  Paine- 
Webber,  in  an  analysis  published  last 
November,  said  that  w  hile  TV  “took  33 
years  to  reach  30  percent  of  house- 

i  holds,  the  Web,  by  most  estimates,  will 
:  hit  that  critical  mark  by  the  year  2002, 
i  only  eight  years  after  its  popular 
i  debut  ....  In  the  case  of  radio  and  TV, 
i  30  percent  of  households  appeared  to 
:  be  the  magic  number  for  justifv  ing  big 
i  spending  by  advertisers.””  Note  that 
:  Anheuser-Busch,  a  major  national 
:  advertiser,  has  included,  for  the  first 
i  time,  a  line-item  in  its  budget  for 
=  spending  on  Internet  advertising  this 


year.  International  Data  fa),  recently 
estimated  that  nearly  one-third  of  the 
worldwide  installed  base  of  personal 
and  network  computers  will  be 
attached  to  the  Internet  by  the  end  of 
199'”’.  The  same  study  predicted  60  mil¬ 
lion  Internet  users  worldw  ide  by  the 
end  of  1997,  a  growth  rate  of  ^5%  in 
the  last  year. 

♦  When  the  critical  mass  is  reached 
to  the  satisfaction  of  advertisers,  com¬ 
pletely  new  advertising 
media  w  ill  exist  to 
compete  for  national 
advertising  dollars.  Of 
the  current  top  10  car¬ 
riers  of  Internet  adver¬ 
tising,  only  one  is  a 
newspaper,  I’SA 
Today,  AniS  it  is  No.  10. 
The  search  engine 
Yahoo!,  which  says  it 

receives  1  billion  hits  a  quarter,  is  the 
leading  recipient  of  Internet  advertis¬ 
ing.  The  rest  of  the  top  10  are  Internet 
brow,sers  (Netscape,  Microsoft 
Explorer)  or  search  engines  (Infoseek, 
Excite!,  etc.)  and  America  Online,  an 
online  company  with  over  10  million 
subscribers.  So,  without  many  tradi¬ 
tional  media  managers  noticing,  a 
w  hole  new  medium  has  sprung  up  to 
compete  for  national  advertising. 

♦  Local  competitors  also  are  emerg¬ 
ing.  Local  online  companies  —  .such  as 
Lansing.net  in  Lansing,  Mich.  —  are 
flourishing  with  online  business  direc¬ 
tories,  automobile  search  engines, 
employment  and  other  display  and 
classified  advertising.  In  the  future, 
media  managers  will  find  the  local 
advertising  market  more  and  more 
fractured.  Microsoft,  America  Online 
and  other  national  companies  are  pub¬ 
lishing  “local  ”  products,  such  as 
.Microsoft's  Sidewalk,  now  operating  in 
Boston,  New'  York,  San  Francisco, 

Seattle,  the  Twin  (aties  and  shortly  in 
f'-hicago. 

As  noted  in  the  November  issue 
of  Editor  &  Publisher  (a).”s  Mediainfo. 
com  magazine:  “Over  the  last  24 
months,  the  huge  business  informa¬ 
tion  databases  previously  used  to 
produce  printed  \'ellow  Pages  have 
been  plugged  into  the  Internet.  There, 
in  the  magical  ether  of  cyberspace, 

(.See  Shop  Talk  on  page  41) 
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